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ABSTRACT

The Hong Kong Disneyland project is expected to be a key component in
. helping Hong Kong to reinvigorate and strengthen it as one of Asia’s most popular
mnternational tourism destinations and more importantly to boost Hong Kong’s
economy and tourism sector. In order to cnsure the successful development,
marketing, operation and acceptance of this project, residents’ perceptions and
opinions towards this project is crucial. The objectives of this study are: (a) to
identify and examine the general perceptions of residents towards the impacts of
Hong Kong Disneyland and its development based upon a social representations
framework; (b) to examine the commonalities in residents’ perceptions and to profile
the characteristics of the community clusters; and (c) to identify how tﬂe sources of
information (direct experience, social interaction and media) influence residents’
perceptions of Hong Kong Disneyland and its impacts. A sample of 1,060
respondents was obtained through two telephone surveys.

It was found that residents showed a high level of support for the
development three years after the announcement of the deal to develop a theme park
and resort development at Penny’s Bay. Generally, residents perceived economic,
socio-cultural impacts and community attitude positively while they perceived the
environmental impacts negatively. Four groups named as ‘Lovers’, ‘Cautious
Romantics’, ‘Supporters’ and 'Environmental Ambivalents’ were identified.
Moreover, it was found that age was significantly related to cluster membership. For
the influence of three sources of information, residents’ representations of Hong
Kong Disneyland were related to social interaction with their groups or networks and
media coverage. Theorctical and managerial implications are drawn within the

framework of social representations theory.
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CHAPTER ONE

INTRODUCTION

1.1 Background Information

The tourism industry is one of the Hong Kong’s most important foreign exchange
earners. In 2001, the industry generated revenues amounting to some $64 billion
(Hong Kong Tourism Board [HKTB], 2002) and contributed over 5% of Gross
Domestic Product in the economy (Census & Statistics Department of HKSAR,
2002a). The Asian financial turmoil has certainly impacted the tourism industry
throughout the Asia region, exacerbating the drop in intra-regional tourist arrivals.
Especially in 1997 and 1998 when arrivals in Hong Kong fell 13.1% and 9.9%,
respectively (HKTB, 2001). The drop in visitor numbers towards the end of the
1990s was a wake up call for Hong Kong as it was becoming too expensive and too
complacent (Tourism Commission of HKSAR, 2002). Moreover, the outbreak of
Severe Acute Respiratory Syndrome (SARS) since March has caused a dramatic drop

in tourist arrivals to Hong Kong and thus severely impacted its tourism industry.

In fact, Hong Kong’s status as a “Shopping Paradise” seems to be replaced by
Thailand and Shenzhen. Other Asian countries, such as Singapore, Korea, Taiwan
and Japan also threaten Hong Kong’s position as a leading destination in Asia. In
order to cope with competition throughout the region, continuous upgrade of tourism
products to compete for the tourist dollar and meet the challenges head on 1s

necessary. The Hong Kong SAR Government has reached agreement on the



construction of a world-class theme park, and have developed plans for other new
attractions, such as a tourist Cable Car system (Tung Chung to Ngong Ping), and
International Wetland Park, a permanent circus, as well as a Fisherman’s Wharf in

Aberdeen in order to maintain its competitive advantage.

The Hong Kong Disneyland project is expected to be a key component in helping
Hong Kong reinvigorate and strengthen it as one of Asia's most popular international
tourism destinations. The Hong Kong SAR government believes this project will
reinforce Hong Kong's position as a “must see” destination on the international
tourism map. The development of Hong Kong Disneyland provides an opportunity to
market Hong Kong to overseas tourists with a new entertainment attraction and to
develop the family market. It not only enhances Hong Kong’s attractiveness, but will
also attract more short haut tourists, especially from Mainland China, Taiwan and the
Southeast Asian countries. It is projected that an extra 1.4 million tourists will be
induced to visit Hong Kong in the 1% year of operation and this will rise to 2.9
million upon build-out of Phase I. Additional spending by tourists is estimated to be
$8.3 billion in year 1, rising to $16.8 billion per annum by year 20.and beyond
(Government Information Centre of HKSAR, 2002). Tangible benefits of the
development include attracting millions of tourists a year, the creation of thousands
of jobs and substantial long-term economic returns, whih;; the intangit;le benefits
include the enrichment of the quality of life, and enhancement of Hong Kong's
international image. Apart from this, the long-term investment by a well-known
international company, the Walt Disney Company, will boost foreign confidence in
the local economy. Hong Kong’s service industry can also learn from Disney’s

world-class style and standard of management and services, and hence stimulate an



upgrading of service standards. More importantly, the project would help to develop
the family travel market in Hong Kong and lessen reliance on the traditional forms of

business travel and shopping-oriented tourism.

Indeed, the Government has to provide a huge investment in infrastructure and a loan
to the project company and it accounts for a high proportion of the total investment.
Some industry expellrts,' however, still question the economic viability of the park
with issues such as, the financial burden on the HKSAR government, fairness of the
deal, and expressed doubts about the park’s attractiveness to tourists, given that it
would be the fifth Disneyland park in the world and the second in Asia after Tokyo.
On the other hand, environmentalists are also concerned with the possible
environmental impacts of the Disney theme park on Hong Kong’s “green lung” - the
outlying island of Lantau. The historic boat shelter site, the coastal habitats and the
surrounding landscape have been destroyed during site formation; its impact on air
quality, waste generation and resource consumption would be substantial once the
theme park begins operating (Marray, 1999). Objections have also come from
fishermen because of their concerns on the possible impacts to fisheries during the
dredging and filling operations of the land reclamation. Although community
opinions reported by the government and media indicate favorable reactions to the
project, there are still some concerns within the community t.owards the pf;j ect. They
have varied from those who welcomed the deal and embra;ed it, to those who raised

skepticism that the project is not a very attractive proposition (Ap, 2000a).



1.2 The Disneyland Theme Park Development

After nine months of detailed negotiations between the Hong Kong SAR government
and The Walt Disney Company, an agreement was reached between the Government
and Disney to build Hong Kong Disneyland at Penny's Bay on Lantau Island.

Penny’s Bay had been earmarked for tourism and recreational development.

The Government Information Centre of the HKSAR (2002) provided background

information about the project as follows:

The project is one of the Hong Kong’s largest tourism infrastructure projects with
total investment amounting to $27.7 billion including a $5.6 billion loan to the
project company and $13.6 billion for land reclamation of some 280 hectares in
Penny’s Bay and related infrastructure costs. Infrastructure includes public roads,
signage, drainage, landscaping and public services. Transportation links like ferry
pier, public transportation interchange, road extensions and networks will also be

developed.

Hong Kong Disneyland will be built and operated by a new joint-venture company -
Hong Kong International Theme Parks Limited (HKITP) - formed by the HKSAR
government and The Walt Disney Company. The Government owns 57% of the

shares in the company inttially, while Disney owns 43%.

The project is estimated to provide jobs covering a broad range of skills from entry-

level positions for the emerging workforce to technical, artistic and business



personnel and professionals (Marray, 1999). Sixteen thousand (16,000) jobs will be
needed during the construction of Phase I and around 18,400 jobs on opening of the
park and with up to 35,800 new jobs over a 20-year period. The theme park will
induce 1.4 million “new” or “additional” tourists to visit Hong Kong on opening,
rising to 2.9 million on build-out of Phase I. Moreover, it has the potential to provide
Hong Kong with a net economic benefit of up to $148 million over 40 years with a

25% of economic return.

Hong Kong Disneyland Phase I will occupy 126 hectares of reclaimed land at
Penny’s Bay to be opened in 2005/06. The park can be expanded to 180 hectares at a
future date when demand warrants it. Phase I construction will include a theme park,
a Disney resort hotel complex, and a retail, dining and entertainment center. There
will be a fireworks display every night, but subdued so as not to interfere with flights

in and out of Chek Lap Kok airport or with residents of the nearby regions.



1.3 Problem Statement

Traditionally, theme parks are designed for local residents. The development of
Hong Kong Disneyland is regarded as one of the major current tourism development
projects in Hong Kong as it is forecasted that approximately 70% of visitors to Hong
Kong Disneyland would be tourists (Hong Kong Special Administrative Region
Government, 1999). Tﬁe major market sources would be the East Asian market,
largely the Mainland, Taiwan and Southeast Asia. Thus, the project is regarded as
one of Hong Kong’s largest tourism infrastructure works with total investment
amounting to $27.7 billion, including land reclamation and infrastructure works.
Hong Kong Disneyland will play a key role in boosting Hong Kong’s economy and
tourism sector. It is estimated that five million visitors will attend the Park in its first
year of operation and additional spending by tourists will amount to $8.3 billion in
Year 1. If the Disney theme park fails to draw visitors, it will certainly affect Hong

Kong’s image as one of the Asia’s most popular international tourist destination.

In order to ensure the success and aécéptance of the project, the Hong Kong
government should consider the perceptions and attitudes of residents towards this
development. It is well recognized that obtaiming information about residents'
perceptions of tourism development in the planning of tourism is very important
(Butler, 1974; Liun, Sheldon & Var, 1987). Murphy (1985) r'nentioned the importance
of taking into consideration community attitudes and consultation with the
community when developing tourism at the community level. In fact, knowing how
residents perceive the benefits and costs of tourism is essential to developing a viable

tourism industry as they may conitribute to the well-being of the community through



their participation in the planning, development, and operation of the tourist
attractions, as well as extending their hospitality to tourists (Ap, 1992). So,
community perceptions towards the impacts of Hong Kong Disneyland are likely to
be an important planning and policy consideration for the successful development,
marketing, and operation of the project. If the tourism planners and developers fail to
take into consideration community opinions towards this project, it could create
unnecessary problems for the developer and lead to the development of negative
community attitudes towards the project. Thus, residents’ perceptions towards the

impacts of Hong Kong Disneyland are investigated in this study.

Knowing the level of support for the development is important. If resident
perceptions and preferences do not support tourism development policies and
programs, then programs are likely to fail or be ineffective in their implementation
(Pearce, 1980). That is, there is a possibility the Disney project could run into
problems if it loses support from the public. These problems may include a further
decline in attendance to the park by locals, which will lead to the loss of revenue,
unpredictable decrease of incremental tcurists and dissatisfaction among residents.
All of these will lower potential profits and create a potential loss to the Hong Kong
International Theme Parks Limited (HKITP). Therefore, for Hong Kong Disneyland

to succeed, 1t must be viewed favourably by the public.

Although Hong Kong residents live in a small place, this does not mean they belong
to the same *community”. There may be any number of communities which share
common goals or opinions. Rather than examining responses to the development,

segmentation analysis of those responses allows a closer representation of responses



by forming distinct groups where the variation within the group is low, and variation

between the groups is high (Madrigal, 1995).

Apart from investigating residents’ perceptions towards economic, socio-cultural and
environmental impacts, impacts on residents’ attitude were also investigated. It
influences the overall attractiveness of Hong Kong since it 1s an crucial factor in

selecting Hong Kong by tourists and determining if the tourists return to Hong Kong.

Although knowing residents’ perceptions towards the -project and its mmpacts is
important, understanding how residents respond to the impacts of tourism they way
they do is significant too. In the tourism literature, there are two prevailing
frameworks that dominate in explaining the phenomenon. They are social exchange
theory and social representations theory. The latter will be adopted as the theoretical
framework in this study as there is limited research which has successfully applied
this concept in examining residents’ perceptions. This would be the most challenging

aspect of this study.



1.4 Objectives

Through an investigation about the residents’ perceptions towards the main impacts

of the construction and operation of the theme park, the following objectives have

been identified:

)]

2)

3)

To identify and exémine the general perceptions of Hong Kong residents towards

the impacts of Hong Kong Disneyland and its development based upon a social

representations framework;

To examine the commonalities in residents’ perceptions (representations) and to

profile their characteristics of those community clusters with differing social

representations to Hong Kong Disneyland and its impacts;

To identify how the sources of information influence residents’ “representations”

(perceptions) of Hong Kong Disneyland and its impacts. Sub-objectives of

applying social representations theory are:

a) to examine how direct experience affects residents’ perceptions (i.e. social
representations) towards the deve]obment and the impacts;

b) to examine how social interaction affects residents’ perceptions towards the
development and the impacts;

¢} to examine how the media influences residents’ perceptions towards the

development and the impacts.



1.5 Significance of the Study

The study of residents’ perceptions of the impacts of Hong Kong Disneyland is
required because failure to give attention to residents’ real concerns will result in
dissatisfaction and grievances within the community. The Park will find it difficult to
be accepted within the community and to succeed if it does not gain support from
local residents. The results also provides a reference point for the bodies like the
Tourism Commission and the Hong Kong Tourism Board in terms of formulating
marketing and community education campaigns to enhance awareness of the project
as well as increase the project’s successful development, marketing and operation.
With the results, the project can be designed and developed in order to accommodate
- the perceived community concerns and opportunities, so that to minimize any

perceived or real negative impacts.

In addition, this study was not a post-hoc study assessment of a tourism development
project. It was being conducted during its development and this departed from the
traditional nature of most resident perceptions or attitude studies, which involve a

post-hoc assessment.

To date, there has been only few research studies reported in the English literature
that has attempted to test and applied social representations theory in an empirical
setting within the tourism context. Therefore, this study is largely exploratory as it
borrows a theory from other disciplines that has been rarely been tested in this
context. As social representations are formed by collections of individual opinions,

attitudes, or stereotypes which are linked to the individuals’ sociological and psycho-



sociological characteristics (Doise, Clemence & Lorenzi-Cioldi, 1993), this study did
not examine how social representations are formed. This goes beyond the scope of
this study. It is difficult to know how an idea is formulated in one’s mind and the
way to predict their perceptions. Rather, it focuses on identifying groups of residents

with differing social representations (perceptions) towards this development.

More importantly, the influences of three main sources of social representations on
residents’ perceptions towards a particular tourism project and its impacts have not
been previously reported nor investigated in the previous literature. This represented

one of the unique aspects of this study.



CHAPTER TWO

LITERATURE REVIEW

2.1 Introduction

Over the past twenty years, numerous research studies have focused on the
perceptions of the residents on the impacts of tourism and tourism development with
regard to its economic, socio-cultural and environmental aspects. In the following
part, residents’ perceived impacts of tourism and tourism development as well as the
factors, which affect perceptions, will be addressed. Social representations theory,

which serves as the theoretical framework for this study will also be explained.
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2.2 Residents’ Perceptions and Attitudes to Tourism in General

Residents’ attitudes towards tourism differ and this is based on many factors, which
consist of age, language, length of residence, amount of tourist contact, location and
personal characteristics (Sheldon & Var, 1984; Liu & Var, 1986). Their attitudes are
mainly influenced by perceptions generally. Perdue, Long and Allen (1990) found
that behavioral intentions are closely related to residents’ perceptions of tourism. It
can be concluded that residents who benefit from additional tourism development
would most likely be supportive of it. Jurowski, Uysal and Williams (1997),
Lankford and Howard (1994) and Korca (1998) also found that residents with the
highest overall level of support of tourism tended to be people who had stronger
opinions about the positive aspects of the tourism industry. A study by Perdue, Long
and Allen (1987) has shown that residents who perceived more negative impacts

from tourism had less favorable attitudes towards tourism development.

Ap (1992) used social exchange theory to explain how residents’ developed positive
or negative attitudes towards tourism development and its impacts. He.argued that
residents who perceive the exchange with tourists as beneficial would support
tourism, while those who perceive the exchange as deleterious will oppose tourism
development. Several studies found that residents beneﬁti?ng from tourism have a
higher level of support for it and thus report more positive impacts (Husbands, 1989,
Madngal, 1993; Lankford & Howard, 1994). Milman and Pizam (1988) found that
residents who support tourism development had positive perceptions of tourism
impacts. Lankford and Howard (1994} also pointed out that residents who believe

tourism will improve their quality of life would react positively. In addition, the more



dependent a person was on tourism as a means of livelihood, the more positive was

that person’s overall attitude towards tourism (Liu & Var, 1986; Lankford &

Howard, 1994).

Residents’ attitude will influence the overall attractiveness of tourist regions since it
is an important factor in selecting the destination by tourists and determining whether
the tourists return to the destination (Liu & Var, 1986). In addition, it will influence

future tourism development of a particular region.

Although, an extensive body of empirnical study has focused on residents’
perceptions towards tourism, only few studies (Getz, 1982, 1994; Johnson,
Snepenger & Akis, 1994) have sought to examine community perceptions on a
longitudinal basis. Soutar and McLeod (1993} examined residents’ perceptions of the
America’s Cup series and its impact. Surveys of residents were carried out prior to,
during, and following the completion of the event. It showed that Fremantle
residents’ perceptions of the effect of the America’s Cup were similar in July 1985
and March 1986, but were more p_ositiVe- in the March 1987 survey, which was
conducted after the Cup had been held. As a result of the Cup and related activities,
Fremantle would be a much better place to live in the future, so a majority of
residents welcomed the prospect of having another America’s Cup or similar event
in Fremantle in the future. Getz studied the Spey Valley in‘the United Kingdom in
1978 and again in 1992 and Johnson et al. examined community sentiment over a 6-
year period in a developing ski area in Idaho, USA. Both studies found general
support for tourism but recognized that a degree of negativity had become apparent

by the latter stages of the study. Indeed, a longitudinal study would be useful as it
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traces the changes of perceptions of residents towards tourism according to the
stages of development which is particularly important to policymakers and
developers since such studies would establish a base to which further developments
can be compared and appropriate actions can be taken to prevent negative impacts
(Ap, 1992). It is particularly useful to develop longitudinal measures of perceptions
of the tourism in the pre-development stage and post-development stage to compare
any changes in perceptions. For tourism to remain sustamable within a community
there must be community-wide participation, continual assessment of resident
perceptions to ensure tourtsm development remains consistent with the local
character of the community and its values (Pearce, 1980; Allen, Long, Perdue &

Kieselbach, 1988; Johnson et al., 1994).

It is noted that few studies have been conducted on the perceived impacts of tourism
either prior to any development or when it is not yet a significant economic area of
activity for a region (Mason & Cheyne, 2000). Many studies have been conducted on
residents’ perceptions towards tourism in a post hoc context during the later stages of
tourism development (Belisle & Hoy, 1980; Brougham & Butler, 1981; Liu & Var,
1986; Liu et al., 1987; Perdue et al., 1987; Husbands, 1989; Long, Perdue & Allen,
1990; Madnigal, 1993; King, Pizam & Milman, 1993; Johnson et al., 1994). Very
few studies have examined the hopes, expectations, att_itudes, and concerns for
residents prior to the establishment of tourism developmeni (Keogh, 1990). Keogh
(1990) and Hernandez, Cohen and Garcia (1996) conducted a pre-development stage
study of a small-scale development in New Brunswick, Canada and a proposed
“instant” enclave resort in Costa Isabela, respectively. Keogh (1990) conducted his

research at the proposal stage and reported that those living closest had the strongest
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feelings about the development, and local landowners also had strong views. Most
residents were not weil informed about the development, and Keogh argued that it is
important that tourism is not blamed for inadequacies in other aspects of host life. He
also suggested that this kind of pre-development research could also enable
information transfer to the public. In another survey, Hernandez et al. found that
residents felt ambivalent and had mixed feelings, recognizing both the costs and
benefits of tourism. However, it was revealed that residents felt powerless to decide
whether the development happened or not. Recently, Mason and Cheyne (2000)
conducted a pre-development study prior to the establishment of a tourism project
and they advocated the need and importance of conducting investigations prior the
development. Indeed, more pre-development stage research study should be
conducted in order to gain public opinions and attitudes towards tourism
development or a project so as to ensure their success and minimize the negative

impacts as much as possible.

To date, the majority of tourism studies on residents’ perceptions have been
conducted in developed countries such as t.he United States, Canada, Australia, and
several European countries (Sirakaya, Teye & Sonmez, 2002). Although, a
substantial body of literature about tourism development in developing countries has
emerged during the past three decades (Bryden, 1973; de Kadt, 1979; Harrison,
1992; Mowforth & Munt, 1998), but hardly any have examined residents’
perceptions towards tourism, especially at the inception stages which is critical to the
success of tourism development. Therefore, more studies examining community
attitudes and perceptions should be conducted in developing countries where its

tourism is at an inception stage.



Regarding the methodology that tourism studies have used, cluster analysis has
gained increasingly popular usage as the statistical tool for segmentation purposes
since the late 1980s to differentiate residents who have different perceptions of
tourism. Examples of such studies include Davis, Allen and Cosenza (1988),
Schroeder (1992), Evans (as cited in Williams & Lawson, 2001), Ryan and
Montgomery (1994), Madrigal (1995), Martin (1995), Pearce, Moscardo and Ross
(1996), Jurowski (1998), Fredline and Faulkner (2000), Weaver and Lawton (2001)
and Williams and Lawson (2001). These studies have generally identified three to
five clusters with perceptions ranging from “Lovers” to “Haters”; with many also

identifying an ambivalent or “Realistic” group who exhibit mixed perceptions.

A number of authors have reported heterogeneity of community response and
diversity of resident perceptions (Brougham & Butler, 1981; Husbands, 1989; Ap &
Crompton, 1993; Ryan & Montgomery, 1994; Lawson, Williams, Young & Cossens,
1998). Hall (1994) and Joppe (1996) also supported the existence of this
heterogeneity and reported that communities do not necessarily have shared interests,
but are made up of groups and individual with very mixed views. Pearce et al. (1996)
suggested that these community groups indicate di-fferent social representations of
tourism where social representations are the shared beliefs adopted by groups of

people that help to order their reality and facilitate social interaction.



2.3 Residents’ Perceptions of Tourism Impacts

The main concern in the context of residents’ perceptions is that what is perceived
does not have to be true, it simply has to be thought to be true. Perceptions can only
be inferred and cannot be directly ascertained (Ap, 1992). Perceptions rather than

reality are what motivate residents to act or not to act in a certain way.

Community perceptions of tourism impacts are important because these perceptions
affect the behavior of residents towards tourism development and tourists. Its
importance is reflected in the large number of studies (Pizam, 1978; Belisle & Hoy,
1980; Pearce, 1980; Murphy, 1983, Liu & Var, 1986; Ahmed, 1986; Liu et al., 1987,
- Perdue et al., 1987, 1990; Milman & Pizam, 1988) concerned with the impacts of
tourism and tourism development on host communities in the past two decades.
There has been extensive research reporting on community perceptions of the various
impacts of tourism since the late 1970s. Existing research bn residents’ percepﬁons
of the impacts of tourism has provided a knowledge base that is exploratory in nature
and primarily descriptive (Pizam, 1978; Rothman, 1978; Sethna & Richmond, 1978
Thomason, Crompton & Kamp, 1979; Belisle & Hoy, 1980; Brougham & Bulter,
1981, Sheldon & Var, 1984; Tyrrell & Spaulding, 1984; Var, K‘éndall &
Tarakctogiu, 1985; Liu & Var, 1986; Liu et al, 1987; Allen et al, 1988,
Bystrzanowski, 1989; Ross, 1992; Lankford & Howard, 1994; Haralambopoulos &
Pizam, 1996; Ap & Crompton, 1998; Tosun, 2002). The majority of the research has

focused on a single host community or small numbers of neighboring areas.



Early work by Pizam (1978), Mathieson and Wall (1982) and Keogh (1989} on
perceived impacts tended to focus on the economic and positive impacts of tourism.
However, in the 1970s, there was considerable focus on the negative perceptions of
tourism impacts. The 1980s and 1990s have been characterized by a more balanced
perspective, where both positive and negative perceived impacts were evaluated (Ap
& Crompton, 1998). Basically, a host is influenced by the perceived impact of
tourism in three basic categories of benefits and costs: economic, environmental and
social (Murphy, 1985; Gunn, 1988; Gee, Mackens & Choy, 1989; Mcintosh &
Goeldner, 1990; Gursoy, Chen & Yoon, 2000). The following paragraphs present a
review of the perceived economic, socio-cultural as well as environmental impacts of

tourism and tourism development.

2.3.1 Socio-Cultural Impacts of Tourism

By definition, social impacts can change through time in response to structural
changes in the industry, and the extent and duration of the exposure of the host
population to tourist development (Mathieson & Wall, 1982). It involves the more
immediate changes in the social structure of the community and adjustments to the
destination’s economy and industry (Murphy, 1985)‘, while the cultural impacts focus
on the longer-term, gradual change in a society’s values, beliefs, and cultural
practices (Brunt & Courtney, 1999). Since “there is no clear distin_ction between
socio-cultural phenomena...” (Haralambopoulos & Pizam, 1996, p. 504), many
theorists have attempted to classify the socio-cultural impacts of tourism in a broad

context.
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The socio-cultural impacts of tourism are broad ranging and refer to the ways in
which tourism is perceived to contribute to changes in value systems, individual
behavior, family relations, collective lifestyles, safety levels, moral conduct, creative
expressions, traditional ceremonies, and community organizations (Fox, 1977). The
perceived socio-cultural impacts constitute the greatest number of observed impacts
resulting from tourism development. Significant research (Pizam, 1978; Belisle &
Hoy, 1980; Liu & Var, 1986; Liu et al., 1987, Milman & Pizam, 1988;
Bystrzanowski, 1989; Perdue et al., 1990; Pearce, Moscardo & Ross, 1991; Ap,
1992; Madrigal, 1993; Getz, 1994; Lankford & Howard, 1994) has been undertaken
to evaluate social impacts. Residents have generally perceived economic impacts
positively and environmental impacts negatively. However, residents hold differing
viewpoints of the socio-cultural impacts. The positive and negative perceived socio-

cultural impacts, which have been identified, are listed in Table 1.
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Table 1. Summary of Residents’ Perceived Socio-Cultural Impacts of Tourism

Positive Socio-Cultural Impacts

Improves the quality of life

Pizam (1978), Milman & Pizam (1988),
Perdue et al. (1990), Brunt & Courtney
(1999)

Improves understanding and image of Pizam (1978), Sheldon & Var (1984), Liu &

different communities or cultures

Promotes cultural exchange

Increases availability of recreation
facilities/opportunities

Increases the availability of
entertainment

Var (1986), Liu et al. (1987), Milman &
Pizam (1988), Korca (1996)

Belisle & Hoy (1980), Sheldon & Var
(1984), Liu & Var (1986), Liu et al. (1987),
Korca (1996)

Pizam (1978), Belisle & Hoy (1980),
Garland (1984), Sheldon & Var (1984), Liu
& Var (1986), Liu et al. (1987), Perdue et al.
(1987), Ross (1992), Akis, Peristianis &
Wamer (1996)

Belisle & Hoy (1980), Garland (1984),
Sheldon & Var (1984), Liu & Var (1986),
Liu et al. (1987), Korca (1996)

Enables meeting of visitors which is a Sheldon & Var (1984), Liu & Var (1986),

valuable educational experience

Improves quality of fire protection
Improves quality of police protection
Preserves cultural identity

Increases civic pride

Increases demand for historical and
cultural exhibits

Negative Socio-Cultural Impacts
Increased prostitution

Increased sexual harassment

Increased alcoholism

Increased drug taking and abuse
Increased smuggling

Increased crime

Increased exploitation of local natives

Avoidance of shopping in tourism
areas
Increased material gain

Liu et al. (1987), Akis et al. (1996), Korca
(1996)

Pizam (1978) Milman & Pizam (1988)
Pizam (1978)

Lin & Var (1986)

Garland (1984)

Liu & Var (1986)

Belisle & Hoy (1980), Liu & Var (1986},
Liu et al. (1987)

Sethna & Richmond (1978), Milman &
Pizam (1988), Haralambopoulos & Pizam
(1996)

Pizam (1988), Milman & Pizam (1988),
King et al. (1993)

Haralambopoulos & Pizam (1996)

Belisle & Hoy (1980}, Milman & Pizam
(1988) - '

Pizam (1978), Garland (1984}, King et al.
(1993), Haralambopoulos & Pizam (1996),
Brunt & Courtney (1999)

Sheldon & Var (1984), Liu & Var (1986),
Liu et al. (1987)

Sheldon & Var (1984), Liu & Var (1986),
Liu et al. (1987)

Korca (1996)

Source: Adapted from Ap & Crompton (1998)
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Residents’ perceptions on the socio-cultural impacts are far from consistent. There is
always some ambivalence and contradictory evidence on the perceptions of some
types of socio-cultural impacts. For example, Milman and Pizam (1988) in their
study of Central Florida residents reported that residents did not perceive tourism as
a contributor to increasing the social virtues of morality, honesty, politeness and
manners, mutual confidence and attitude towards work. Moreover, Bystrzanowski
© (1989) found that tourism did not increase perceptions of the availability of
recreation facilities or opportunities. Contradictory findings were also reported in
terms of drug use and addiction, crime and vandalism, and social and family

structure, which are shown in Table 1.

On the issue of drug use and addiction, two studies found that an increase was
attributed to tourism (Pizam, 1978; Belisle & Hoy, 1980}, and two studies did not
(Liu & Var, 1986; Milman & Pizam, 1988). With respect to the issue of crime and
vandalism, some studies have reported that tourism increased crime and vandalism
(Rothman, 1978; Belisle & Hoy, 1980; Sheldon & Var, 1984, Perdue et al., 1987,
Ross, 1992), while other studies have not confirmed this (Liu & Var, 1986; Milman
& Pizam, 1988; Bystrzanowski, 1989). Besides, some also found a relationship exists
between tourism and perceptions of crime (Jud, 1975; Walmsley, Boskovic &
Pigram, 1983; Chesney-Lind & Lind, 1986), while others did not conf_irm this (Lin &
Loeb, 1977; Pizam, 1982; Stokowski, 1996). For the effe(,;ts of tourism on the social
and family structure, some studies found that it had no adverse impact (Liu et al.,
1987; Sethna & Richmond, 1978), while others have suggested a relationship exists

(Rothman, 1978; Brougham & Butler, 1981).
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Butler (1974) and Keogh (1989) classified the perceived socio-cultural impacts on
host communities or destination areas into two categories. One category concerns the
characteristics of the destination area, which includes the perceived social impacts of
the resident-visitor encounters, such as cultural gap effects, crime, prostitution, and
the demonstration effect. The other category of perceived impacts concems social
impacts resulting from infrastructure development and their perceived effects on the
local resources, such as, pressure on local resources and facilities, local versus

imported labor, local language and cultural effects, and life-style changes.

Bulter (1974) also suggested there were five factors related to the destination’s
characteristics that influenced the nature of perceived socio-cultural impacts. These
were (1) the economic state of the area, (2) the degree of local involvement in
tourism, (3) the spatial characteristics of tourism development, (4) strength or
viability of the local culture, and (5) other characteristics (e.g., political attitudes of
local population). The wide ranging nature of these factors suggests that perceptions

of socio-cultural impacts of tourism are complex and diverse.

Although the social impact of tourism has been extensively studied, they are seen as
“quasi-intellectual findings pretending worldwide validity, which in fact do not go
beyond small-talk at a social gathering” (van Doorn, 1989, p. 89). Besides, several
authors also argued that it is very difficult to operationa;lizc stage or step based
models of residents’ perceptions of social impacts (Johnson et al., 1994; Pearce et al.,

1996).
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2.3.2 Economic Impacts of Tourism

The perceived impacts, which have been measured through empirical research, are
extensive. In most studies (Ross, 1992; Lankford & Howard, 1994; McCool &
Martin, 1994; Haralambopoulos & Pizam, 1996; Jurowski et al,, 1997; Gursoy,
Jurowski & Uysal, 2002; Tosun, 2002), residents were found to perceive the
economic impacts of tourism and tourism development positively. The positive and

negative economic impacts, which have been perceived by residents, are shown in

Table 2.

Generally, residents perceived the economic impacts positively. However, there have
been contradictory results on the effect of tourism in increasing the price of land and

housing where Belisle and Hoy (1980) reported residents did not perceive this as a

problem.

Notwithstanding, costs such as noise, congestion, and pollution which are relatively
intangible and difficult to measure in economic terms, are usually not addressed in
economic impact studies. In this study, pollution is regarded as an environmental
impact. Knowing that the studies related to the economic impacts of tourism were
conducted almost 30 years ago, most of them are still applicable to this study. All
these impacts are still true today, even in both developed and developing countries.
Economic impacts are generally regarded as benefits of tOL;rism while environmental

impacts are usually identified as costs of tourism development.
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Table 2. Summary of Residents’ Perceived Economic Impacts of Tourism

Positive Economic Impacts

Contributes to income and standard
of living

Improves the local economy
Increases employment opportunities

Improves investment, development,
and infrastructure spending in the
economy

Increases tax revenues

Improves transport infrastructure
Increases opportunities for shopping
Increases town’s overall revenue
eamings

Increases public utilities
infrastructure

Negative Economic Impacts
Increased price or shortage of goods
and services

Increased price of land and housing

Increased cost of living/property
taxes

Pizam (1978), Belisle & Hoy (1980),
Garland (1984), Liu & Var (1986), Milman
& Pizam (1988), Akis et al. (1996),
Haralambopoulos & Pizam (1996), Korca
(1996)

Perdue et al. (1990), Lawson et al. (1998)
Rothman (1978), Belisle & Hoy (1980),
Garland (1984), Sheldon & Var (1984),
Tyrell & Spaulding (1984), Liu & Var
(1986), Milman & Pizam (1988), Long et al.
(1990), Ross (1992), Johnson et al. (1994),
Lankford {1994), Lankford & Howard
(1994), Haralambopoulos & Pizam (1996),
Korca (1996), Ap & Crompton (1998),
Gursoy et al. {2002), Tosun (2002)

Belisle & Hoy (1980), Sheldon & Var
{1984), Liu & Var (1986), Milman & Pizam
(1988), Akis et al. (1996)

Rothman (1978), Brougham & Butler (1981),
Liu & Var (1986}, Allen et al. (1988),
Milman & Pizam (1988), Long et al. (1990),
Lankford & Howard (1994),
Haralambopoulos & Pizam (1996}, Ap and
Crompton (1998)

Belisle & Hoy (1980)

Liu & Var (1986), Korca (1996)

Tosun (2002)

Rothman (1978), Sethna & Richmond (1978)

Butler (1974), Pizam (1978), Belisle & Hoy
(1980), Liu & Var (1986), Liu et al. (1987),
Husbands (1989), Ross (1992),
Haralambopoulos & Pizam (1996), Korca
(1996)

Butler (1974), Pizam (1978), Var et al.
(1985), Bystrzanowski (1989), Perdue et al.
(1990), Ross (1992), Korca (1996)

Butler (1974), Liu & Var (1986), Perdue et
al. (1990), Ross (1992), Korca (1996)

Source: Adapted from Ap & Crompton (1998)
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2.3.3 Environmental Impacts of Tourism

Residents’ perceptions of tourism’s environmental impacts have become an
important issue throughout the world. The environmental impacts of tourism, which
were underestimated in the past, are now receiving attention. It may be because the
environmental quality of the world is getting worse. That is also why eco-tourism

and green tourism have gained popularity.

Residents generally perceive the environmental impacts negatively and there is a lot
of literature focusing on the environmental costs of tourism development rather than
the benefits of it (Pearce, 1980; Mathieson & Wall, 1982; Gunn, 1988; Inskeep,
1991). Moreover, Jurowski et al. (1997) found that residents formed negative
perceptions on environmental impacts of tourism and tourism development. Another
example is that residents have expressed their concern over the damage to the natural
environment as construction of new facilities may change the natural landscape (Liu,

Var & Sheldon, 1987, Ap, 2000a).

The negative impacts of tourism. on the environment were classified by the
Organization for Economic Co-operation and Development (OECD) in 1980 as (1)
effects of poliution (air, water, noise and littering}, (2) loss of natural landscape
including agricultural and pastoral lands, (3) destruction of flora and fauna, (4)
degradation of landscape, historic sites and monuments, (5). effects of congestion and

crowding, (6) effects of conflict, and (7) effects of competition.

Residents perceived tourism to cause some serious negative impacts on the

environment (Pizam, 1978; Belisle & Hoy, 1980; Liu & Var, 1986, Liu, Var &
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Sheidon, 1987; Milman & Pizam, 1988; Long et al., 1990). Identified environmental
costs include: air, water, noise pollution, litter and solid waste, water shortage,
inefficient treatment of sewage, soil and beach erosion, damage to coral, crowding
and congestion, damage to ecosystems, loss of flora and fauna, extensive cutting of
timber for firewood, disturbance to wildlife, increased fire frequency, vandalism and
urbanization (Pearce, 1980; Gunn, 1988; Inskeep, 1991). Summaries of the

environmental impacts of tourism that have been identified are presented in Table 3.

Table 3. Summary of Residents’ Perceived Environmental Impacts of Tourism
Positive Environmental Impacts

Preservation of the natural Belisle & Hoy (1980), Liu & Var (1986),

environment/does not cause Liu et al. (1987), Akis et al. (1996}, Korca

ecological decline (1996)

Preservation of historic buildings and Garland (1984), Sheldon & Var (1984), Liu

monuments et al. (1987), Akis et al. (1996), Korca
(1996)

Improvement of the area's appearance Perdue et al. (1990), Korca (1996)

Negative Environmental Impacts
Increased traffic congestion Pizam (1978), Rothman (1978), Brougham
& Butler (1981), Sheldon & Var (1984),
Tyrrell & Spaulding (1984}, Var et al.
(1985), Liu & Var (1986), Liu et al. (1987),
Perdue et al. (1990}, Caneday & Zeiger
(1991}, King et al. (1993), Lankford (1994),
Ryan & Montgomery (1994), Akis et al.
(1996)
Deterioration of natural environment Liu & Var (1986), Johnson et al. (1994),
Akis et al. (1996)
Overcrowding Pizam (1978), Rothman (1978), Thomason
et al. (1979), Brougham & Butler (1981),
Var et la. (1985), Liu & Var (1986),
Lankford (1994)
Increased noise pollution and litter ~ Pizam (1978), Rothman (1978), Caneday &
Zeiger (1991), Akis et al. (1996)
Source: Adapted from Ap & Crompton (1998)

The type and extent of environmental impact is related closely to the type and
intensity of tourism development that is undertaken (Inskeep, 1991). Some studies

have identified the circumstances which affect the perception of environmental
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impacts by residents. Liu et al. (1987) suggested that residents living in areas with a
mature tourist industry are more aware of both the positive and negative
environmental impacts. They also suggested that there is a positive relationship
between perceptions of the negative impacts on the physical environment and the
tourist-resident ratio. The higher the tourist-resident ratio, the more the negative
perceived impacts on the physical environment. Duffield and Long (1981) also
confirmed that regions enjoying a low tourist-resident ratio tended to have residents

who had positive perceptions of the effects of tourism

Furthermore, some of the negative environmental impacts mentioned in the literature
will not be investigated in this study. For example, noise pollution, air pollution and
congestion would not be applicable in this study, as it focuses on the overall Hong
Kong residents’ concerns towards the Disneyland theme park development. It is
expected that in overall, Hong Kong residents would not be concemed with these
impacts at this stage. For example, residents living in Hong Kong Island may not
show concern about noise and air pollution brought by the development of Hong
Kong Disneyland as these impacts will only affect residents who live near to the

Penny’s Bay area.

For these three categories of impacts, the literature tends to report more positive
impacts rather than negative impacts, as the literature teﬁds to generate optimism
regarding the potential of tourism among decision makes and community residents.
Ap and Crompton (1998) pointed out that the economic impact studies have tended
to emphasize the benefits that accrue to a destination and to ignore the costs.

Although many studies have identified residents’ perception of tourism impacts and
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attitudes towards touritsm, just a few have examined the relationship between
residents’ perceived impacts of tourism on their community and attitudes towards

their own community {Ko & Stewart, 2002).
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2.4 Conceptual Framework

While a number of theories have been advanced to explain residents’ perceptions
towards tourism development and its impacts — such as the play, compensation, and
conflict theories (Bystrzanowski, 1989); attribution theory (Pearce, 1989); and
dependency theory (Preister, 1989). However, it is not yet proven that any of these
theories can provide an appropriate framework for explaining community
perceptions towards tourism. The absence of a comprehensive theoretical
explanation was identified by Husbands (1989}, Ap (1990, 1992) and Fauilkner and

Tideswell (1997).

Bystrzanowski (1989) referred to play theory, compensation theory, and conflict
theory, but concluded that none of them were able to provide a theoretical
perspective that encompassed the phenomenon of residents’ perceptions of tourism
impacts. Pearce (1989) suggested that attribution theory may be useful, but he did not
discuss its application in detail. Preister (1989) has also proposed dependency theory,
but he recognized that its maclro-level orientation may limit its application at the
local community level, and that theory is unable to account for both positive and
negative effects. However, he did suggest a number of hypotheses to test the

application of the dependency framework.

In the tourism literature, two frameworks have dominated in community attitudinal
research, social exchange theory and social representations theory. Perdue et al.
(1990) and Ap (1992) suggested that social exchange theory has become more

acceplable as the appropriate framework for developing an understanding of
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residents’ perceptions and attitudes towards tourism, presents a framework to explain
the relationship between individual benefits and perceptions of economic
development. Social exchange theory is based on the actions of individuals as well as
groups, and cannot necessarily be assumed to fully explain the actions of a
community. The concept of social exchange assumes a model of humans as isolated
and computer-like information processors (Jaspars & Fraser, 1984; McGuire, 1986).
But the fact is thatlhu-mans are not isolated, they will be affected by some others
information sources, such as, their membership groups, media channels as well as the
direct experience with that object or events. Moreover, individuals use their existing
knowledge to deal with the situation with very little processing of the information
available in many situations (Pearce et al, 1996). Besides, Moscovici (1981) stressed
that representations are prescriptive in nature which impose themselves upon peopie
with an tempting force. Therefore, knowing what are the existing beliefs or thoughts
(i.e. representations) of an individual would be possible to explain how and why the
individual respond the way they do. And most often, social representations are
served as the reference point for individual to understand the world, behave and react.
It can direct both action and thbught (especially perception) of individual (Pearce et

al., 1996).

Social representations theory has been widely studied in psychology. It is often
linked to some psychological theories such as social conflict, discourse analysis, and
social identity. Some researchers have also used it as heuristic framework, such as
finding out representations of AIDS in current society. However, social
representations theory can be very applicable to tourism studies, such as, what

communities think tourism is, how they respond to tourism and what they expect it
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will bring to them (Pearce et al., 1996). Moreover, this theory can be used in finding
social representations of residents about tourism, tourists or even destination image,
which are particularly useful in explaining residents’ perceptions and why they
respond the way they do. Perhaps residents’ perceived impacts were affected by the
overall image or definition of tourism, tourists and associated beliefs and values.
Thus, this theory directs us to look for commonality rather than individual
differences. It atterﬁpts to identify response patterns, which are similar across the full
range of items rather than testing differences among residents in terms of length of

residence, age, and income because the community is not homogeneous.
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2.5 The Social Representations Approach

There is little understanding of why residents respond to the impacts of tourism the
way they do (Dogan, 1989; Husbands, 1989; Ap, 1992). The use of social
representations theory may contribute to a greater understanding of how resident

respond to the impacts the way they do.

The definition of social representations which was most commonly used or adopted

is from Moscovici (1973) who defines them as

cognitive systems with a logic and language of their own and a pattern of implication, relevant to
both values and concepts, and with a characteristic kind of discourse. They do not represent simply
‘opinions about’, ‘images of’, or ‘attitudes towards’, but ‘theories’ or ‘branches of knowledge’ in
their own right, for the discovery and organization of reality (p. xiii).

It was further described as the “concepts, statements and explanations originating in
daily life in the course of inter-individual communications” (Moscovici, 1981, p. 181)
and “systems’ of preconceptions, images and values which have their own cultural
meaning and persist indcpendeﬁﬁy of individual experience” (Moscovici, 1982, p.
122). The main focus of the theory is on the content of this social knowledge and the
way It is created and shared'by people in various groups, societies or communities
(Moscovici, 1981). We also define, organize and understand our social world and our
everyday knowledge through social representations (Halfacree, 1993). Breakwell
(1993) defined social representations theory as a model which focuses upon
processes of interpersonal communication as the determiners of the structure and
content of the belief systems which are called social representations. Social

representations, at one level, are cognitive structures which function to facilitate
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communication between members of a collectivity because of their shared or
consensual form. For the individual, their role is to give meaning to novel
experiences or alien (whether people, objects, or events) by setting them in a

contextual frame that makes them familiar (Moscovici, 1981, 1984, 1988).

Fredline (2000) stated that

representations are the mechanisms people use to try and understand objects and events in the
world around them. They tend to turn the unfamiliar into the familiar, as objects and events are
recognized on the basis of past experiences, and prior knowledge serves as the reference point for

new encounters (p. 13).

Moscovici (1984) explained that people would conventionalize the objects, persons
and events they encounter, then give them a definite form, locating them in a given
category and gradually establishing them as a framework of a certain type, distinct
and shared by a group of people. So they try to fit new and abstract concepts or

events into their existing frameworks and merge into them.

Moscovici (1984, 1988) proposed two processes, which are anchoring and
objectification, which are mechanisms that make the unfamiliar familiar. For
anchoring, Moscovici (1981) deﬁnés it as the process which draws something
foreign and unfamiliar and compares it to the existing system of category which we
think to be suttable, then classify, name and interpret it. Indeed, it is a process of
fitting new elements into existing frameworks (Doise et al., 1993). It is suggested
that anchoring aims to master a strange idea or perception, and it is in the course of
this anchoring that it becomes modified (Moscovici, 1988). Objectification consists
of incorporating new elements of knowledge into a network of more familiar

categories (Doise et al, 1993). It is about taking abstract concepts or ideas and
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making them ordinary and concrete, and it is concerned with reproducing a concept

in an image (Moscovici, 1981, 1984).

For example, when one confronts a completely unfamiliar theme park which has
ferris wheel, games area, sea lions and roller coaster, one begins to describe the park
by firstly anchoring (i.e. comparing and classifying) it to what one already knows,
and 1n the case of Hong Kong it would be Ocean Park. Anchoring gives one access (o
an image which dominates one’s perceptions of the things that are presented at this

new and unfamiliar park as Ocean Park. This dominance of an image i1s known

objectification.

Whenever a disparity occurs between the representation and the actual phenomenon,
preconceptions existing in humans’ minds are often reinforced and modified
(Moscovici, 1981). People were more likely to remember information consistent with
their social representation and to distort contradictory information (Echabe & Rovira,

1989).

Fredline (2000) explained that the “social” element refers to sharing of these
representétions by groups writhin a society and help facilitate communication, and
that the social process helps to form “constellations” of representations. Moscovici’s
representations are also social in that they are produced through social interaction. It
is through conversation and participation in social activity that individuals develop,
contribute to, and change social representations (Moscovici, 1981, 1984, 1988).
Representations are prescriptive in nature which impose themselves upon people

with an irresistible force (Moscovici, 1981). Social representations not only
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determine how people see the world, but it is also simultaneously reinforced socially.
That is through their interactions and communications within society (Purkhardt,

1993).

Social representations recognize plurality and diversity in society, The concept of
social representations theory was used to identify coherent groups of individuals who
share a common set of perceptions which distinguishes them from other groups. In
addition, social representations theory aims at looking for commonalities in
community responses rather than just individual differences (Dann, 1992). It
suggests the commonality or consensus within a group or community subgroup that
i1s the way the people react to tourism tmpacts is far from consistent and the
community is heterogeneous. Some tourism researchers, such as, Davis et al. {1988),
Schroeder (1992), Evans (as cited in Williams & Lawson, 2001); Ryan and
Montgomery (1994), Madrigal (1995), Martin (1995), Pearce et al. (1996), Jurowski
(1998), Fredline and Faulkner (2000), Weaver and Lawton (2001) and Williams and
Lawson (2001), have used cluster analysis or segmentation analysis to cluster the
residents into groups with commonalities. For example, Davis et al. cluster analyzed
the responses of 415 Florida residents to 31 questions rating various attitudes
towards the tourist industry' in Florida. The analysis revealed five clusters of
responses which were labeled “Haters;’, “Cautious Romantics”, “In-betweeners”,
“Love Em’ for a Reason”, and “Lovers”. The study alslo examined differences
between various clusters in terms of gender, age, length of time living in Florda,
education, occupation and whether any family members worked in the tourism
industry and so on. However, no statistically significant results were found except

the native-bomn status and knowledge of tourism’s economic impact on the state. In
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an extension of this work, Evans identified four clusters, which were “Lovers”,
“Haters”, “Controlled” and “Selfish”. Age, household income, marital status and
employment situation all showed statistically significant differences among clusters.
Madrigal (1995) also identified three patterns of responses to tourism impact
statements in samples drawn from York (UK} and Sedona (USA). He then examined
the differences between these clusters of respondents in terms of their attitudes
towards the role of iocal government in developing and regulating tourism. Pearce et
al. (1996) suggested the existence of three groups of residents in Cairns, which were
“Moderates”, “Negative Economic Impacts” and “Negative Environmental Impacts”.
Demographic variables of age and length of residence in the community were found
to significantly relate cluster membership where older and longer-term residents
were most likely to be in the Moderate group. The youngest residents were most
likely to be found in the Negative Economic Group, and recent arrivals were most
likely to be in the Negative Environmental Group. Sometimes, researchers who
search for individual differences indirectly provide evidence for a widespread

consensus and commonality of responses to tourism.

Moscovici’s definitions of social representations are criticized as being vague,
boundary-less and broad, seéms to reflect a concern for research style rather than a
serious attack on the logic of his argument or the consistency of evidence (Pearce et
al., 1996). Furthermore, Jahoda (1988) has also commented social representations
theory is vague in the construction of its concepts. Doise (1993) attributed this
problem to the fact that the agenda provided by the literature on social
representations theory is a very large one and it is not only concerned about “the

thinking society”, but it also emphasizes the communicated character of thought. So,
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if we are to study social representations theory, then we should study all of human
life. Indeed, Breakwell (1993) commented that most researchers have left largely
unexplored Moscovici’s hypotheses concerning the ways in which, at the level of the
meta-system, social groups and generate representations which shared by groups.
The problems have been identified by Breakwell was that social representations
theory cannot explain why a particular social representation takes the form that it
does. Besides, this theory is abstract theorized. As this study is focusing on residents’
perceptions towards a particular tourism development in Hong Kong, therefore, the
investigator is not going to explore the theory in depth, but applied those reievant
parts, such as influence of direct experience, social interaction and media as well as
examine how they influence representations of the impacts of Hong Kong

Disneyland and the development itself.

Doise et al. (1993) identified one major problem with social representations studies is
that their raw material is composed of collections of individual opinions, attitudes or
prejudices whose organizing principles (common to groups of individuals) must be
merged together and linked to their socio-logical and psycho-sociological
characteristics. So, there should be different types of data-analysis methods to be
used. Théy have also identified three phrases in the quantitative analysis of social
representations. In the first phase, social representations are objectified through the
use of cluster analysis, multidimensional scaling or met‘hods of correspondence
analysis as social representations are described as a kind of collective map,
consensus to a given population. In the second phase, analytic techniques like factor
analysis and multidimensional scaling analysis of individual differences can be used

in order to deal with the problem of inter-individual differences considered to be

38



variations in individual positioning with respect to common reference points. Phase
three focuses on the anchoring of individual variations in socio-logical and psycho-
sociological characteristics of individuals in which correspondence analysis with
supplementary variables, automatic interaction detection, discriminant analysis and

textual data analysis can be used.
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2.6 Three Sources of Social Representations

Pearce et al. (1996) explained the three main sources of social representations,
namely: direct experience with the actual phenomenon or one that is seen as similar,
social interaction, and external sources such as the media. These three factors work
together in shaping social representations. Thus, the integrated impacts of the mass
media, social interaction, and direct experiences with particular phenomenon provide
the sources of social representations (Pearce et al., 1996). In an extensive search of
the tourism literature, only few direct empirical studies exist which relate direct

experience and media to perceptions.

2.6.1 Direct Experience

While it is suggested that representations have prescriptive powe;r, direct experience
with a phenomenon would provide subjects with personal information upon which
perceptions are formed. As people always question inconsistencies between
prevailing social representations and actual observations, it may be a catalyst for
change (Pearce et al., 1996). Moécwici (1981) stated that preconceptions existing in
human’s minds are often reinforced and modified when a disparity occurs between
the repreéentation and the d;rect experience. Pearce (1982) presented that an early
study of tourism in Europe, British travelers to Greece and Morocco substantially
more confident in their beliefs about the character of the host notion after they
returned home. For example, residents who have gone to a Disneyland theme park

and had a good experience may have more positive perceptions towards the impacts

of this project and may be more supportive of it as well. It is because there is a strong
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commitment in the beliefs and perceptions formed by visiting a Disneyland theme

park.

2.6.2 Social Interaction

In social networks, individuals exert influence over the opimons held by other
members of the network of group (Pearce et al., 1996). Therefore, social interaction
with others such as friends, family and colleagues is an important means of
transmitting social representations. As people are likely to be members of more than
one reference group where such groups have differing representations, individuals
may be forced to resolve contradictory positions (Dougherty, Eisenhart & Webley,
1992). For example, people belonging to an environmental group may be more
negative towards the impacts of Hong Kong Disneyland and less supportive towards
it. However, people who are studying tourism or working in the tourism industry
may have more positive perceptions towards this development and its impacts
because they may be influenced by their peers and social groups within their

environment.

2.6.3 Media

The medié influences perceptions in three main ways. It can influence through the
selection of content of the stories it reports (Neuman, 1990). Secondly, Pearce et al.
(1996) mentioned that it can provide individuals with content for their social
representations, including analogies, metaphors and visual images and thirdly, it can
present issues as conflict between different groups, which may influence individuals’
attitudes, opinions. Therefore, it has an important role in the formation and

transmission of social representations.
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Research conducted by Brown (as cited in Pearce et al., 1996), Robertson and Crotts
(1992) and Timmerman (as cited in Pearce et al, 1996) confirmed the influence of
media on residents’ perceptions and attitudes of tourism. Brown examined the role of
the media in influencing community attitudes to tourism in a five-month longitudinal
study. Month-to-month fluctuations in residents’ attitudes to specific tourism
developments were found based upon local newspaper reports in the preceding
weeks. Moreover, Robertson and Crotts conducted a study on the impact of a tourism
public relations campaign in Florida which investigated resident attitudes towards
tourism development. They examined the impact of media releases and other public
information stressing the benefits of tourism to residents on the level of support for
existing and future tourism development. They found out that residents who recalled
seeing or hearing the campaign stressing the benefits of tourism were more likely to
have positive perceptions of tourism. In another study of the tourism-media
relationship, Timmerman undertook a content analysis of the content of tourism
stories over a full year for two newspapers, and found that the residents’ view
differed in relation to the covérage' and position on tourism issues of the two
newspapers. Therefore, it can conclude that consumption of the media influences the

residents’ perceptions.

Direct experience with a phenomenon may provide a force for change (Pearce et al.,
1996). However, social interaction could also work against the change of direct
experience in which the impact of social interaction on social representations
depends upon the influence that individuals have over other group members

(Moscovici, 1981). Direct experience is most likely to occur in individuals who
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report their experiences to the groups, and the extent to which a social representation
is changed or modified depends on the power and influence of the various

individuals.
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2.7 Relationships between Individual and Social Representations

Perceptions are subjective in nature and individualized. However, social
representations theory is based on a conception of society as organized into groups
and subgroups, or as a collection of individual social atoms {de Rosa, 1992). Figure 1
shows the linkage and relationships between individual perceptions and group social
representations. With reference to Fredline (2000), individuals have representations
about an object, and these representations regulate (A) their actions and the
interpretations of any interactions with that particular object. Where there is direct
experience which is contradictory with the existing representation, individual actions
and their outcomes can modify (B) the individual’s representation. Through a
socialization process (C) like conversation and communication; individuals’
representations are strongly influenced by social representations held by groups in
which they belong to. However, they may also exert considerable influence over the
group’s representation (D). On the other side, the group can also directly control
individual actions through ruies and (E) regulations. Of course, the consequences (F)
of individual action may certa.inly'impact upon the group social representations

indirectly (Dann, 1992; Pearce et al., 1996).
Therefore, individual representations are certainly linked and related to social

representations at the collective level. In this study, the representations were

operationalized by respondents’ perceptions.
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Figure 1. Relationships between Individual and Social Representations
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2.8 Variables Affecting Residents’ Perceptions of Tourism and its

Impacts

Residents’ perceptions towards tourism and the impacts do not exist within a vacuum
and are influenced by many variables ranging from current economic conditions and
environmental awareness through to cultural prejudices. They are known to vary
according to a variety of individual and community, or societal, level factors
(Lawson et al., 1998). In fact, residents’ perceptions of tourism impacts are
subjective, inconsistent, and affected by other factors. In order to achieve the goal of
favorable support for tourism development, understanding the variables that
influence these attitudes is essential (Gursoy et al., 2002). Residents' perceptions of
tourtsm impacts and attitudes towards tourism and tourism development have been
studied extensively in relation to a number of factors including level of tourism
development, economic dependency on tourism, distance from place of residence to
tourist areas, level of contact with tourists, demographics, community attachment,
use of outdoor recreation facilities, general economic conditions of a community,
perceived ability to influence tourism decisions, knowledge of tourism, socio-

political values, media and length of residency which are shown in Table 4.

2.8.1 Level of Tourism Development

Generally, theorists and researchers have stated that there was an inverse relationship
between the level of tourism development and perceived or objective measures of
economic, social, and environmental impacts upon the host community (Gunn,
1988). Allen et al. (1988) examined the impact of tourism development on residents’

perceptions of community life. They found that lower to moderate levels of tourism
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development appeared beneficial, but as tourism development increased, the
perceptions of residents took a downward trend. A more interesting finding was
made by Allen, Hafer, Long and Perdue (1993) who concluded that low economic
activity and low tourism development tended to cause positive perceptions of
tourism. Their study compared perceptions in areas of low and high tourism
development, coupled with low or high economic activity rates. Residents of places
with longer history of tourism development were more aware of both positive and

negative impacts (Liu et al., 1987).

2.8.2 Economic Dependency

Economic dependency positively influences the manner in which residents evaluate
the impacts of tourism; it has been linked to more positive perceptions of the tourism
industry (Pizam, 1978, Rothman, 1978; Husbands, 1989; Perdue et al., 1990:; Chan,
2000). Substantial evidence has been obtained on the positive relationship between
employment in tourism or economic benefit from tourism, and resident perceptions
(Pizam, 1978; Rothman, 1978; Husbands, 1989; Mansfeld, 1992; Glasson, 1994;
Lankford & Howard, 1994; Harélambopoulos & Pizam, 1996). These results can be
supported on the basis of social exchange theory. It suggests that individuals who
gain economically from touri’sm should view the impacts of tourism more positively
and should lend more support fdr touriém. More specifically, Haralambopoulos and
Pizam (1996) reported that residents who had their mainl business relations with
tourism had more positive perceptions towards the industry and its impacts than
those who had no business relations. Those residents involved in tourism businesses
were significantly more supportive of the industry than those who had no business

relation with tourism. Residents involved in tourism also perceived the industry to
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have more positive impacts on these factors than those who were not. Perdue et al.
(1990) concluded that perceived positive impacts of tourism are much more closely
related to personal benefits than the perceived negative impacts, and support for
additional tourism development was positively related to personal benefits and to the
perceived positive impacts. But Korca (1996) found no relationship between

employment in tourism and residents’ attitude towards tourism.

2.8.3 Proximity

Mixed results have been found in empirical studies investigating the relationship
between proximity and perceptions. A number of studies have found an inverse
relationship with perceptions becoming less positive with increasing proximity
(Pizam, 1978; Belisle & Hoy, 1980) and people living further from tourist areas
perceived more negative impacts from tourism (Mansfeld, 1992). On the contrary,
some studies have found a relationship with attitudes or perceptions towards tourism
or its impacts more positive when proximity increases and people living closer to the
development perceived more negative impacts (Pearce, 1980; Keogh, 1990; Korca,
1996). However, Chan (2000) found no relationship between proximity, residents’
perceptions and their level of support when she conducted a study on the Hong Kong
Disneylahd project. She cIairiled that this finding might due to the small geographical
size of Hong Kong where dist:;mce is not an issue. Moreover, perception of both
positive and negative impacts increases as distance from tourist activity decreases
(Perdue et al., 1990). Thus, residents who live close to tourist foci are more likely to

have strong opinions while those far away are more likely to be ambivalent.
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2.8.4 Community Attachment

Community attachment was examined in relation to residents’ perceptions towards
tourism development and its impacts (Um & Crompton, 1987; Davis et al., 1988;
Jurowski, 1994; Lankford & Howard, 1994; McCool & Martin, 1994; Seid, 1994;
Jurowskai et al., 1997; Mason & Cheyne, 2000). This variable is measured simply by
number of years of residence in a community (Pizam, 1978; Brougham & Butler,
1981; Sheldon & Var, 1984; Liu & Var, 1986) or place of birth (Davis et al., 1988).
However, McCool and Martin (1994) have queried the use of length of residency to
determine the level of community attachment. They found that some long-term
residents may actually feel little attachment and it was possible for newcomers to feel
attachment to that community because of specific reasons. So, length of residency

does relate to level of attachment, but it is not an actual measure of it.

There 1s no consistent finding in relation to the effects of community attachment on
perceptions of tourism. Residents with greater length of residency were more
negative towards tourism development (Pizam, 1978; Sheldon & Var, 1984; Liu &
Var, 1986; Allen et al, 1988). jurowski (1994) found that residents who are more
attached to the community look at environmental impacts more negatively, while Um
and Crompton (1987) sugge;ted that residents highly attached to the community had
less positive perception towar&s tourism impacts. On the contrary, Seid (1994)
discussed that the attached respondents viewed tourism impacts more positively.
Moreover, Allen et al. (1993), Lankford and Howard (1994), Mason and Cheyne
{(2000) and Gursoy et al. (2002) made the conclusion that no significant relationship

between community attachment and perceptions and attitudes towards tourism.
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2.8.5 Demographic Characteristics

Demographic variables appear to have little relationship to residents’ perceptions of
development (Pizam, 1978; Belisle & Hoy, 1980; Liu & Var, 1986; Pizam &
Milman, 1986; Davis et al., 1988; Long et al., 1990; King et al., 1993; Lankford,
1994; Madrigal, 1995; Williams & Lawson, 2001). However, consistent findings
regarding to age and attitude were found by Brougham and Butler (1981) and Ritchie
(1988) that older residents were less positive about tourism. Mason and Cheyne
(2000) found that women tended to be more opposed than men to a café/bar
development. Regarding to the influence of educational level, residents with the
highest overall level of support of tourism expansion in Antalya tended to be people
who were more educated (Korca, 1998) and residents with higher level of education
were more positive to tourism (Caneday & Zeiger, 1991). However, Bastias-Perez
and Var (1995) found that residents were not affected in their perception of tourism's

negative impacts by their level of education.

2.8.6 Personal Influence on Tourism Decisions

Lankford and Howard (1994) found that more positive perceptions of tourism were
associated with residents who felt as if they had some control over the tourism
planning process, while those who felt powerless were more likely to have concerns
for tourism development. They suggest that if people feel they have involved in
planning or public review process, and their concerns are be;ing considered, they will
support tourism. Similarly, Madrigal (1993) found that residents who believed that
they were able to personally influence tourism decision outcomes were more
positively disposed to tourism, while those who believed that tourism related

businesses had too much political influence had more negative perceptions. This also

50



highlights the importance of taking residents’ consideration when the project is in

planning stage.

2.8.7 Knowledge of Tourism

Knowledge of tourism was consistently found to be significantly related to residents’
perceptions, Studies from Davis et al. (1988} and Lankford and Howard (1994)
confirmed the greater knowledge of tourism or the development, the greater support
or more positive perceptions to tourism or the development. In addition, Keogh
(1990) found that residents who were better informed about a specific tourism/leisure
development proposal, were more positive towards tourism impacts, than those who
were poorly informed. In a study by Brayley, Var and Sheldon (1990), it was found
that tourism students had more positive perceptions of the impacts of tourism than

non-tourism students.

To date, there has been extensive research studying how various factors affect the
community perceptions towards tourism and its impacts. Certainly, each of those
variables seems to affect perceptions towards tourism and its impacts. It has been
consistently shown that economic dependency on tourism ts positively related to
community perceptions towards tourism with the exception that Korca (1996) who
found that no relationship was established between employment in tourism and
attitude towards tourism. For studies investigating othell' factors, it is far from

conclusive.

To conclude, a comprehensive study was undertaken in examining the influences of

the intrinsic and extrinsic variables on residents’ perceptions in an attempt to
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describe community differences by these variables. However, the study findings
were far from consistent. Rather than explaining community differences, exploring
commonality of existing community attitudes is suggested by social representation

theory.

As representations are derived from three sources of information which are direct
experience on actual or similar phenomenon, social interaction, and media influence,

1t 1s suggested that these attributes certainly influence residents’ perceptions.
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CHAPTER THREE

METHODOLOGY

3.1 Introduction

The following chapter presents the methods used in answering the research questions
and problem of this study. A descriptive research design was used which adopted a
quantitative approach for data collection and analysis. In order to identify Hong Kong
residents’ general perceptions towards Hong Kong Disneyland and its impacts, and
to examine the relationship between residents’ perceptions and the sources of social
representations (i.e. direct experience, social interaction and media influence), a
survey questionnaire was used. The questionnaire also includes items related to
residents’ perceptions towards the economic, socio-cultural, environmental impacts

and community attitude of Hong Kong Disneyland.
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3.2 Sampling Design

A telephone survey was used to collect data and target respondents were PCCW
residential line sﬁbscribers. PCCW is Hong Kong’s leading telecom firm with a
domestic market share of 77% at the end of June 2003 (Agence France-Presse,
2003). All subscnibers had an equal chance of selection. Respondents were further
filtered by criteria such as Hong Kong resident and aged 15 years or above. The data
were collected through a random sample telephone survey conducted by PolyU’s
Computer-Assisted Survey Team (CAST). A systematic random sampling approach
was adopted in which respondents were selected through a Modified Random Digit
Dialing (mRDD) strategy. All responses were directly entered into the CATI
(Computed Aided Telephone Interview) software programme. The response rates for
the November survey and January survey were 69% -and 78% respectively while that
for the 124 respondents who agreed to be interviewed in January again was 92%.

Details of the telephone survey methodology were attached in Appendix A.
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3.3 Data Collection

The telephone survey was conducted in two phases, in November 2002, on the 3™
anniversary of the announcement of the deal and in January 2003, shortly after the
ground breaking ceremony. The reasons for using two stages of data collection were
two-fold. Firstly and primarily to accommodate the objective in examining the
influence of media oﬁ residents' perceptions of the project. With the ‘Ground
Breaking Ceremony’ of Hong Kong Disneyland scheduled on 12 January 2003, it
was expected that there would be a lot of press coverage of the project and in the
two-week period following ground breaking, 190 articles mentioned the Hong Kong
Disneyland project in the English or Chinese press. In examining the influence of
media on residents’ perceptions, a comparison of residents’ perceptions could be
made if two surveys were conducted. The results of the November survey were
treated as the control to help identify the influence of media, if any, after its coverage
of the ground breaking ceremony. More specifically, 514 and 546 respondents were
interviewed in the November and January survey, respectively. To enable direct
comparison, 124 November respondents who agreed to be interviewed again in
January were interviewed twice. Therefore, a total sample of 1,060 respondents was

obtained from both surveys,

Secondly, to optimize resources. The first survey was scheduled to coincide with the
November 2002 annual survey of the longitudinal study ‘Residents’ Perceptions
Towards on Hong Kong Disneyland’ which is conducted by the investigator's

supervisor and designed to monitor residents' perceptions and reactions towards the
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project since 2000. Thus, the first survey collected two sets of complementary data

on Hong Kong Disneyland.

3.4 Instrument Design and Development

This study used a questionnaire survey to collect the perceptions of residents towards
Hong Kong Disneyland and its impacts. The instrument used comprised 6 parts (see
Appendix B & C). As the survey was funded by other source, therefore, questions
with an asterisk in Part I, Part II to VI are related to this study. Part I examined
respondénts’ general perceptions towards Hong Kong Disneyland. Questions asked
included their level of support, and whether they believe the benefits of HK
Disneyland will outweigh the costs. A five-point Likert type response scale based on

the level of agreement was used.

Part 11 specifically examined residents’ perceptions towards the impacts of Hong
Kong Disneyland. The impact categories of the questionnaire in this research were
based on the 35-item tourism impact scale developed by Ap and Crompton (1998).
The scale comprised seven domains: socio-cultural, economic, crowding and
congestion, environmental, services, taxes, and community-attitudes. In the present
study, the investigator only identified the general perceptions of residents towards
the impacts of Hong Kong Disneyland at Penny's Bay in terms of its economic,
socio-cultural, environmental and community attitude dimensions. The domains of
crowding and congestion, services, taxes were excluded in this study as these types

of impacts would primarily exist after the construction of a development project. As
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the focus of this study assesses perceptions prior to and during construction of the
project, examination of these impacts would be premature and not really applicable.
Respondents were asked to indicate their level of like/dislike for the ten impact items
using a five-point response scale. Although most of the items were based upon Ap
and Crompton's Tourism Impact Scale, there were some additional items other than
those in the original scale. These items included the: influence of American culture
on Hong Kong society, water quality at Penny's Bay, as well as natural habitat of the
Chinese white dolphins in the Lantau Island area, The investigator believed they are
relevant local issues that needed to be incorporated in this study. The items were
worded neutrally to avoid misleading of the direction of change for that particular
item. Generally, people may perceive there are positive impacts/changes on
economic, socio-cultural and community attitude dimensions while there are
negative impacts or changes on the environmental dimension. However, it would be
possible to have some people perceive there was no change or even decrease in terms
of job created in the community or revenue generated. Therefore, no positive or
negative wording was used as no prior assumptions could be made. For this reason,
questions asking the level of change of the ten impact items were included in this

part so as to establish the direction of change either positive, negative or no change.

This study also aimed to identify how the three main sources of information of social
representations affect residents’ perceptions. Parts III to V involved several questions
related to the measurement of these variables. Questions on the channels of
information and how respondents’ knew about the Disneyland project were also
asked. The measures used were either nominal, ordinal or interval depending upon

the nature of each item.
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Part VI asked for general information about the respondents' socio-demographic
characteristics, in order to profile the respondents’ characteristics. The variables
included in this part have frequently been used in similar studies (Milman & Pizam,

1988; Liu, Var & Sheldon, 1987; Liu & Var, 1986; Pizam, 1978).

A pilot test was conducted to ensure the questionnaire was understandable and valid.
The questionnaires were pilot tested in late October with 14 students who were
taking a “Research Methods™ class. This helped refine the questionnaire in terms of

its design, format, wording and the scales used.
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3.5 Operationalization of Variables

This study attempted to examine and test the influence of three sources of social
representations towards residents’ perceptions of Hong Kong Disneyland, namely:
direct experience; social interaction; and media. Operationalization of these variables

was explained below.

3.5.1 Direct Experience

Direct experience was operationalized by respondents’ previous experiences in
visiting a Disney theme park. To determine the effect of direct experience upon their
perceptions of Hong Kong Disneyland, questions used included whether the
~ respondent had visited any Disney theme park before and their level of satisfaction
with their visit. More importantly, respondents were asked how they thought their
experience influenced their opinions towards the proposed Hong Kong Disneyland

project.

3.5.2 Social Interaction

Influence of social interaction on perceptions was based on questions such as
whether the respondent has talked or discussed the project with their friends,
relatives or colleagues, and if the discussion or conversation had affected their
opinions towards Hong Kong Disneyland and its impacts. The nature and direction of

influence after their discussions were also asked.
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3.5.3 Media Influence

Media influence was operationalized by asking how residents’ opinions on media
reporting of the Disneyland project in the press (i.c. either positive, negative or
neutral), how much trust they placed on the media, and how the media influenced

their opinions.
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3.6 Data Analysis

All survey data collected was analysed using descriptive statistics and the appropriate
bi-variate and or multi-variate statistical tésts. The SPSS 11.0 (Statistical Packages for
the Social Science) computer software was used. Several statistical techniques were
used to analyze the data, such as, descriptive statistics, factor analysis, independent
samples t-tests and analysis of variance. In order to identify the groups (community
clusters) in an analysis of the relevant residents’ perceptions data under the social
representations framework, cluster analysis was used (Pearce et al., 1996; Fredline &

Faulkner, 2000).

The complete data set was used for data analysis, except for the cluster analysis
procedure. In fact, cluster analysis was used to identify community groups whose share
the same representations within the group. Therefore, only one set of responses among
those who were interviewed twice in November and January could be used for this
particular analysis. For those 124 respondents, the January responses were used in
cluster analysis instead of November because they demonstrated higher stability in

terms of the optimal numbers of clusters and their characteristics,

3.6.1 Descriptive Analysis
Descriptive statistics was used to analyze the mean and frequency of all items.

Frequencies were also be generated to provide a general profile of study respondents.
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3.6.2 Factor and Reliability Analysis

Factor Analysis was conducted to separate the ten impacts into the four dimensions,
namely economic, socio-cultural, environmental and community attitude impacts.
Each dimension was further tested for reliability in order to measure the internal

consistency of the multi-item dimensions.

3.6.3 Independent Samples T-tests

Independent sample t-tests was used to see if there are any significant differences
between the mean scores of two groups of respondents. In this study, it was used to
test the influence of the three sources for groups with direct experience and without
direct experience; between groups wifh satisfactory and dissatisfactory experiences;
those with positive media and negative ratings; and groups with more positive and
more negative perceptions after discussion of the projects with family, friends and
colleagues with the variables of interests such as the economic impacts, socio-
cultural impacts, community attitude, environmental impacts and general perceptions

items. These findings are reported in Chapter 4.

3.6.4 Cluster Analysis

In terms of methodology, cll;ster analysis was used because of the adoption of social
representations framework. Clﬁster analysis is the most widely used statistical tool
for identifying representations of responses by forming distinct groups where the
similarity within the group is large and differences between the groups is high in
order to differentiate residents who have different perceptions. It attempts to
maximize the homogeneity between of objects (respondents) within the clusters

while also maximizing the heterogeneity between the clusters (Hair, Anderson,
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Tatham & Black, 1998). It is an appropriate mode of analysis for groups or clusters
individuals together on the basis of how similar their responses are of the objects.
Pearce et al. (1996) suggested that the groups identified in this manner reflect
differing social representations. This method allows researchers to identify a small
number of groups with similar perceptions so as to search for agreement among
individuals. Cluster analysis also allows researchers to identify groups with
commonalities and this has far more meaningful implications for tourism planners
and managers (Pearce et -al., 1996) as it may provide insights for them by

categorizing the individuals into clusters or segments.

Figure 2 shows the detailed procedures followed in running cluster analysis to arrive
at an optimal clﬁster solutions. Firstly, variables used for cluster analysis should be
selected. In the second and third stage, the standardization, selection of distance
measures, detection of outliers aﬁd measure of multicollinearity should be
undertaken in order to assess the suitability for inclusion of cases in the analysis. As
cluster analysis ignores cases with missing values, therefore, recoding of missing
values by the neutral value was conducted whose rationale will be explained n
Chapter 5. In stage 4, the clustering algorithm is selected. Finally, the determination

of number of clusters and validation of clusters has to be undertaken.

The most commonly used clustering algorithms can be classified into two general
categories: (1) hierarchical; and (2) nonhierarchical. Hierarchical procedures involve
the construction of a tree-like hierarchy structure and have an important
characteristic which is that the results at an earlier stage are always nested within the

results at a later stage (Hair et al., 1998). It starts by joining cases and clusters that
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are known to be the most similar. This has a better chance of pointing the clustering
effort towards the highest concentrations of respondents. Therefore, it could produce
better clusters at the early stages of the process (Myers, 1996). For nonhierarchical
algorithms, K-means is the most popular, However, the number of clusters has to be
specified in order to get the solution. Its use depends on the ability of the researcher
to select the seed points, which are the starting points. If 2 non-random starting point
is specified, K-means outperforms Ward’s method. Conversely, it may be markedly
inferior to the hierarchical techniques if a random starting point is used (Punj &
Stewart, 1983). Therefore, a combination of both methods was adopted in order to
gain the benefits of each in this study which will be described specifically in Chapter

5.
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Figure 2. Procedures Used in Cluster Analysis of Residents’ Perceptions
towards Hong Kong Disneyland

STAGE 1

STAGE 2

STAGE 3

STAGE 4

STAGE 5

STAGE 6

Select clustering variables

'

- Delete outhers
- Standardize the data
- Select a similarity measure

l

- Assess multicollinearity and effects on
results

A 4

Select a Clustering Algorithm 1‘

\ 4
Identify number of clusters

!

Cluster Analysis Re-specification

Were any observations deleted as
Qutliers?

YES

Members of small clusters?

lNO

- Interpret the clusters by
.examining cluster centroids
- Label the clusters

I

Validate and Profile the clusters

Source: Adapted from Hair et al. (1998)
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CHAPTER FOUR

FINDINGS

4.1 Introduction

This chapter presents the results of the analyses undertaken. It comprises of six main
parts. First of all, a summary of the demographic profile of the respondents is
presented. Then, descriptive statistics of the respondents’ general perceptions
towards Hong Kong Disneyland are provided, followed by a presentation of the
descriptive statistics of the perceptions towards the impacts of the project, the results
of the factor analysis and reliability analysis of the nine impact items examined in the
study. The fourth and fifth parts present the respondents’ perceptions towards the
level of change of the impacts. The last part shows the resuits of the influence of
three sources of social representations on the respondents’ perceptions. Results of the

cluster analysis and its profile are presented in Chapter 5.
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4.2 General Information of Respondents

A comprehensive demographic profile of the respondents is presented to provide
background information about the respondents. It includes gender, age and economic

dependency on tourism.

4.2.1 Gender and Age of the Respondents
In the two surveys undertaken, a total of 1,060 respondents were interviewed, of
whom 45% were male and 55% female (see Table 5). One hundred and twenty-four

(124) respondents were interviewed for both surveys and this enabled the researcher

to directly compare responses between the two surveys.

As seen in Table 5, about 16% of the respondents were 15-19 years old and 40-44
years old, 13% of them were 30-34 years old, 11% were 35-39 years old. It should be
noted that there was an over representation among the 15-19 years, 30-34 years and
40-44 years age groups when compared to the 2002 mid-year population census

statistics. Also, there is an under representation of the 45-49 years, 55-59 years and

65 or above age groups.
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Table 5. Respondents’ Demographic Profile

Census
Gender Frequency Percentage (%) Population
(OA))*
Nov Jan  Total Nov Jan Total
Male 232 243 474 45.1 445 44.7 48%
Female 282 303 586 549 555 55.3 52%
Total 514 546 1060
Age Group
(years)
15-19 67 96 163 13.1 17.6 15.5 7.7%
20-24 48 43 91 9.4 7.9 8.6 7.9%
25-29 32 42 74 6.3 7.7 7.0 9.0%
30-34 73 66 139 143 121 13.2 10.3%
35-39 66 48 114 12.9 8.8 10.8 11.9%
40-44 84 87 171 165 16.0 16.2 12.2%
45-49 26 29 55 5.1 5.3 5.2 10.0%
50-54 42 53 95 8.2 9.7 9.0 8.1%
55-59 10 9 19 2.0 1.7 18 5.0%
60-64 33 30 63 6.5 5.5 6.0 4.2%
65 yrs or above 29 41 70 5.7 1.5 6.6 13.7%
Total 510 544 1054

* Source: Census & Statistics Department of HKSAR (2002b)

4.2.2 Residents ' Economic Dependency on Tourism

This was determined by direct employment in tourism or tourism-related businesses,
or with household members employed in these businesses. Only 4% of the
respondents were employed in tourism or tourism-related businesses, or had

household members employed in these businesses.
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4.3 Respondents’ General Perceptions towards Hong Kong Disneyland

In terms of the level of support for the project, 85% of the respondents supported the
development of Hong Kong Disneyland and 77% believed the benefits of Hong

Kong Disneyland would outweigh the costs (see Table 6).

Table 6. Respondenté’ Perceptions towards Hong Kong Disneyland
Statement n Disagree {%) Neutral (%) Agree (%) Mean*

Nov Jan Towl | Nov  Jan Total | Nov  Jan  Total | Nov Jan Total | Nov  Jan Total

Benefits of the
projecloutweigh 489 508 997 14.1 122 131 11.0 85 9.7 748 193 A1 37 376 372

costs

Support Hong 497 532 029 | 80 84 &2 | 72 60 66 | 847 855 8ss | 39 388 387
Kong Disneyland

* Based upon a five-point scale where 1= strongly disagree to 5= strongly agree.
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4.4 Respondents’ Perceptions towards the Impacts of Hong Kong

Disneyland

Ten impact items were originally examined in the study and these were further
grouped into four factors. One cultural item, concerning influence of American
culture was deleted from the analysis as part of the scale purification process. The
Cronbach’s alpha co-efficient for the sub-scale increased from 0.64 to 0.76 if this
item were deleted from this sub-scale. The impact factors were labeled economic,
socio-cultural, environmental, and community attitude (sce Table 7). All four factors
that emerged from the factor analysis had Eigenvalues, which ranged from 0.83 to
3.15 with 71% of the variance explained. In terms of reliability, the Cronbach’s alpha
co-efficients for the factors ranged from 0.68 to 0.76. It might be noted that two
factors had Eigenvalues below the usually accepted 1.0 cut-off. However, as all the
items loaded cleanly onto each factor, made theoretical sense, and with the
cumulated variance increasing 19% from 52% to 71% with inclusion of these factors,
they were retained for subsequent analysis. Jolliffe (1972, 1986) also argues that 1.0
is too strict and suggests retaining factors that exceed an Eigenvalue more than 0.70.

Given the above, it was decided to retain all four factors for subsequent analysis.
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Table 7. Results of Factor Analysis with Varimax Rotation and Reliability
Analysis of Respondents' General Perceptions towards Tourism Impacts of

Hong Kong Disneyland (#=1060)
Factor Loadings

Statement TR [ F3 | Fa Communality

Factor 1: Economic Impacts
1. Number of jobs in the community. .87 77
2. Revenue generated in the local economy. | .74 .68

Factor 2: Socio-cultural Impacts

3. Opportunities to learn about other people 85 79
and cultures. ’ '
4. Understanding of different people and 82 77

cultures by local residents.

Factor 3: Community Attitude

5. Community spirit among local residents. .79 .65
6. Positive attitudes of local residents

. 73 .62
towards tourists.
7. Vitality of Hong Kong. .62 .59
Factor 4: Environmental Impacts
8. Water quality at Penny’s Bay. .87 76
9. Natural habitat of the Chinese white 87 76

dolphins in the Lantau Island area.

F1 | F2 | F3 | F4

Eigenvalue 3.15{1.52| .91 | .83
Variance (%) 350 | 16.9 | 10.1 | 9.2
Cumulative variance (%) 350 | 51.9 | 62.0 | 71.1
Cronbach’s alpha 68 | .76 | .69 | .74
Number of items (£=9) - 2 2 3 2

4.4.1 Factor I — Economic In;pacrs

The two statements related to economic impacts all were directly extracted from Ap
and Crompton’s (1998) scale. It was found that the results were consistent with those
of Ap and Crompton’s study. As shown in Table 8, approximately 80% of
respondents indicated they liked the changes in the revenue generated in the local
economy, while 77% liked the changes in the number of jobs created by the project

in the community. The mean scores of these items were both 3.95.
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4.4.2 Factor 2 — Socio-cultural Impacts

Originally, three items in this aspect were included in the questionnaire with two
were extracted from Ap and Crompton’s (1998) scale. The additional item was
“Influence of American Culture on Hong Kong Society”. After the factor analysis,
this latter item was eliminated. Respondents generally liked the socio-cultural
impacts. Nearly 70% of the respondents liked the changes in opportunities to learn
about other people and cultures, and understanding of different people and cultures

by local residents (see Table 8). The mean scores were 3.81.

4.4.3 Factor 3 — Community Attitude

Three statements related to community attitude were directly extracted from Ap and
Crompton’s (1998) scale. Consistent with Ap and Crompton’s study, all three
impacts fell into the intended category — community attitude. Respondents perceived
the impacts of the project on community attitude positively. As shown in Table 8,
about 73% of the respondents liked the changes in positive attitudes of local residents,
and 66% liked the vitality created by the project for Hong Kong. For community
spirit, 43% gave a positive response while 47% gave a neutral response. The mean

scores ranged from 3.43 to 3.89.
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4.4.4 Factor 4 — Environmental Impacts

Two statements related to environmental impacts, which are specific to this project,
fell into the intended category — environmental impacts, after the factor analysis.
Respondents perceived the environmental impacts negatively. Nearly 75% of the
respondents disliked the changes associated with the water quality at Penny’s Bay
and natural habitat of the Chinese white dolphins in the Lantau Island area (see Table

8). The mean scores ranged from 1.93 to 1.96.

4.4.5 Overall Perceptions to the Impacts
Almost 70% of the respondents liked the overall changes associated with the project.
Although respondents disliked the environmental changes, they still positively rated

_. the overall changes with a mean score of 3.80.
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Table 8. Respondents’ Perceptions towards the Impacts of Hong Kong

Disneyland
Neither like
Statement n Dislike' (%) | nor dislike Like* (%) Mean*
(%)

Nov Jan Total| Nov Jan Total|Nov Jan TotaljNov Jan Total| Nov Jan Total
Changes brought about by Hong
Kong Disneyland in the:
Economic Impacts
1. Number of jobs in

. of jobs in the 497 507 1004 6.4 42 53 (157 189 173|778 769 77.4(3.94 397 195

community. :
2. Revenue generated in the local

484 492 976 |67 48 57 (140 165 153|793 786 79.8(3.93 398 195
economy.
Socio-cultural Impacts
3. Opportunities to leam about 272 28.0|668 69.3 681|3.78 3.83 3.8/
other people and cultures. 479 486 965 | 4.4 35 19288 272 28.0)668 693 68/(3.78 383 3
4, Understanding of different
people and cultures by local 476 478 95457 46 51 (271 257 2641672 697 68.4]3.77 385 3.8/
residents.
Community Attitude
> C_Jommumty spirit among local 417 440 857 | 96 107 104492 441 46.6|41.3 453 43.3(3.40 346 3.43
residents.
. Positive attitudes of local
6 osthve atfl . 465 478 94333 37 25 (234 230 232|733 733 73.2(3.88 390 3.89
residents towards tourists.
7. Vitality of Hong Kong. 460 453 913| 56 86 7.7 |276 260 268|667 653 66.1(3.78 3.72 375
Environmental Impacts
8. Water quality at Penny’s Bay. | 423 447 870|759 72.9 744|191 20 19.7| 50 69 6.0 {196 1.95 196
9. Natural habitat of the Chinese
white delphins in the Lantau 435 447 882754 779 76.6|19.) 16.6 I7.8[ 55 56 55199 187 193
Island area.
Overall
10. Overall perceptions towards
the likely changes associated

488 523 1011|7475 7.4 (240 233 23.6{68.7 693 69.0{379 3.30 1.80

with the development of HK
Disneyland.

" Includes both “Dislike” and “Somewhat Dislike” responses.
? Includes both “Like™ and “Somewhat Like" respenses.

* Based upon a 5-point scale where t = Dislike to 5 = Like.
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4.5 Respondents’ Perceptions towards the Impacts of Hong Kong

Disneyland

The impacts were measured by the respondents’ perceptions on the type of change of
various impact items with the results shown on Table 9. For the economic impacts,
over 70% of the respondents thought that Hong Kong Disneyland will increase the
number of jobs in the community (statement 1) and revenue generated in the local
economy (statement 2). The mean scores for these impacts ranged from 3.60 to 3.82.
For the socio-cultural impacts, almost 70% of the respondents thought that Hong
Kong Disneyland will increase the opportunities to learn about other people and
cultures (statement 3) and understanding of different people and cultures by local
residents (statement 4). The combined mean scores for these impacts were 3.7. For
the community attitude, the majority of respondents (over 68%) thought that it will
increase the positive attitudes of local residents towards tourists (statement 6) and the
vitality of Hong Kong (statement 7). However, over half (53%) of the respondents
thought there was no change in the level of community spirit among Hong Kong
residents (statement 5). For the environmental impacts, the majority of respondents
(over 86%) thought there would be a decrease (i.e. deterioration) of the water quality
at Penny’s Bay (statement 8) and the natural habitat of the Chinese white dolphins in

the Lantau Island area (statement 9).
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Table 9. Respondents’ Perceptions towards the Type of Change of Hong Kong

Disneyland’s Impacts

No Change
Statement n Decrease' (%) ¢ (o/;“g Increase’ (%) Mean*
o
Nov Jan Total|Nov Jan Tota!/|Nov Jan Total|Nov lan Totall| Nov Jan Total
Changes brought about by Hong
Kong Disneyland in the:
Economic Impacts
1. Number of jobs in the
. 495 519 114} 19.0 186 18995 94 05 (715 719 7L7|3.62 358 3.60
community,
2. Revenue generated in-the local . . 12 g 4 283 381 182
economy. 85 504 93951 44 47128 3 125|821 B34 828|313 . s
Socio-cultural Impacts
3. Opportunities to learn about ,
other people and cultures. 496 515 1ol 3.0 39 26 |290 254 272|679 724 703|371 373 37
4. Understanding of different
people and cultures by local 490 509 99933 33 33 (282 259 27.0|68.6 70.8 69.7(3.68 1.70 3.69
residents.
Community Attitude
5. Community spirit ameng local
. 454 480 934 7.0 88 791553 500 526|376 41.3 395|333 335 134
residents,
6. Positive attitudes of local
. . 477 498 975( 1.2 36 25 (247 213 23.0|740 75.1 746|376 375 3.75
residents towards tourists.
7. Vitality of Hong Kong. 470 473 943 |29 80 S5.5|287 247 267|683 672 67.8|3.69 361 365
Environmental Impacts
8. Water quality at Penny’s Bay. | 437 458 895 [86.7 85.5 #6.2[10.1 103 760.2[32 41 3.6 (187 202 L95
9. Natural habitat of the Chinese
white dolphins in the Lantau 450 457 907 |88.0 888 885(87 7.0 78|34 42 3.8(1.89 198 L94
Island area.

" Includes both “Large Decrease” and “Decrease” responses.
2 L1 * M

Includes both “Large Increase” and “Increase™ responses.
* Based upon a 5-point scale where 1 = Large Decrease to 5 = Large Increase.

v

8t




4.6 An Assumption

As shown in Table 10, when comparing the type of change and the level of like or
dislike, respondents responded logically and consistently, that is, a decreasé in an
impact resulted in a disliking for that impact; no change in an impact resulted in
neutral responses to that impact; and an increase in an impact resulted in a liking for
that impact between these two sets of results. The level of correspondence between
these two sets of results ranged from 72% to 91% of the respondents. Therefore, a
simple assumption was made that respondents who disliked a particular impact
implied that the level of change for that particular impact was negative; respondents
who liked a particular impact implied that the level of change for that particular
impact was positive; ‘and respondents who gave a neutral response fo a particular

impact implied there was no change for that particular impact.

However, the technique of deriving a change/like or dislike index by multiplying the
type of change and level of like/dislike was not used because of the lack of meaning
derived from using an index. For example, a product of 4 can be achieved by having
a combination of 4-1, 1-4 an'd 2-2. That is, level of change as increase with level of
liking as dislike; level of change as large decrease with level of liking as somewhat
like; level of change as decrease and level of liking as somewhat dislike; all derived
into the same product of 4, respectively. Unfortunately, the same perceptions
regarding the impact cannot be assumed by having different combinations in this

case.
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4.7 Influence of Three Sources of Information

The influence of three sources of information is presented next. Independent sample
t-tests were used to examine if mean scores differences exist between two
independent groups, such as, those who had visited Disney theme park and had not
visited; those who had discussed the project with their friends, colleagues and
relatives and had not; as well as those who rated media coverage as positive and

negative.

4.7.1 Influence of Direct Experience

Among'the 932 respondents, 39% (363 respondents) had previously visited a Disney
theme park, and 82% (297 respondents) of the Disney theme park visitors were
satisfied with their visit to the Disney park. A mean score of 4.0 was obtained, which
indicates that the respondents were “satisfied”. As shown in Table 11, only 16% of
the respondents who had visited a Disney theme park thought their previous direct
experience greatly influenced and shaped their opinions towards Hong Kong
Disneyland while over one-third (35%) of respondents thought it had little or even no
influence in shaping their opinions. Since this is a direct question asking
respondents’ about the influence of their direct experience on opinions, therefore,
this result cannot generalize the whole measurement of influence of direct experience
and it should cross-check with the results of the independent sample t-tests
conducted between previous visitors Vs non-previous visitors and satisfied visitors

Vs dissatisfied visitors.
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Table 11. Influence of Direct Experience in Shaping Opinions towards Hong
Kong Disneyland (n=335)

Extent of Influence Percent
Little or no Influence 35.2
Some Influence 30.4
Quite a bit of Influence 17.9
Great Influence 10.7
Very Great Influence 5.7

Independent sample t-tests were then used to test if any significance exists between

the following groups of respondents (Visited Vs Non-visited a Disney park and

Satisfied Vs Dissatisfied with their visit).

No mean score differences were found between respondents who had visited a

Disney theme park and have not visited it; and who were satisfied with their visit and

were not satisfied with their visit for the following items (see Table a & b In

Appendix D):
- support for the development;
- benefits of the project outweigh costs;
- econormnic impacts;
- socio-cultural impacts;
- community attitude impacts;
- environmental im;z)acts; and

- overall impacts.

Therefore, it can be conctuded that the influence of direct experience in shaping

opinions and perceptions towards the project is minimal.
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4.7.2 Influence of Media

For the channels of how respondents knew about the Hong Kong Disneyland project,
96% of the respondents (893) indicated they found out through the “Media”. As
shown in Table 12, half of them (50%) rated the media coverage about Hong Kong
Disneyland as neutral while 37% of them rated it as positive. It was also found that
there was an 8% increase in terms of the number of respondents who rated the media
as positive after the ground breaking ceremony of Hong Kong Disneyland. Almost
50% of the respondents indicated they trust the media coverage on Hong Kong
Disneyland. Table 13 shows that only 11% of the respondents who thought the media
had great influence in shaping their opinions towards Hong Kong Disneyland while

58% of them thought it had no or only little influence.

Table 12. Ratings of Media Coverage on Hong Kong Disneyland

Media Ratings Frequency (Percentage) (fromCI:Il:::%z Jan)
Nov (n=426) Jan (n=460) Total (n=886)

Positive ' 32.9% 40.7% 37.0% +7.8%

Neutral 51.2% 49.3% 50.2% - 1.9%

Negative * 16.0% 10.0% 12.8% - 6.0%

Mean * 3.33 3.57 3.45 +0.24

" Includes both “Positive” and “Somewhat Positive™ responses.
? Includes both “Negative” and “Somewhat Negative” responses.
* Based on a 5-point scale where 1=Negative to 5=Positive.

Table 13. Influence of Media in Shaping Opinions towards Hong Kong
Disneyland (#=967)

Extent of Influence Percent
Little or no Influence 57.6
Some Influence 21.6
Quite a bit of Influence 9.7
Great Influence 8.7
Very Great Influence 2.4
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However, Table 14 shows that respondents who rated the media coverage related to
Hong Kong Disneyland as positive, had significantly higher mean scores for six of
the seven variables examined which include:

support for the development;

- benefits of the project outweigh costs;
- economic impacts;
- socio-cultural impacts;

- community attitude impacts; and

overall impacts,
than respondents who rated the media coverage as negative. This confirms that the

media had influence on respondents’ perceptions towards Hong Kong Disneyland.

Table 14. Independent Sample T-test Results: Ratings on Media Coverage as
Positive Vs Negative on Perceptions towards Hong Kong Disneyland

Group n Mean” t-value df p

1. Support for the development. Positive 321 4.0 -3.502 161 0.001*
Nepative 109 37

2. Benefits of the project outweigh- costs Positive 37 39 -1.628 151 0.001*
Negative 109 35

3. Economic Impacts ' Positive 301 4.1 -4.240 141 0.001*
Negative 105 3.7

4. Socio-cultural Impacts ¢ Positive 295 39 -3.354 168 0.001*
Negative 102 3.6

5. Community Attitude | Positive 241 37 2611 325 0,009*
Negative ~ 86 35

6. Environmental Impacts Positive 252 2.0 -1.191 344 0.234
Negative 94 1.9

7. Overall Impacts Positive 313 4.0 -4.161 172 0.001*
Negative 110 35

~ Based on a 5-point scale where 1=Dislike to 5=Like.
* Denotes significance at the 0.05 level.
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4.7.3 Influence of Social Interaction

Thirty-six percent (36%) of the respondents had discussed the Hong Kong
Disneyland project with their friends, relatives and colleagues. More than half (63%)
of the respondents thought their discussions had little or no influence in shaping their
opinions towards Hong Kong Disneyland (see Table 15). Although most respondents
indicated “little or no influence” to this question, the influence of social interaction
was also assessed by- another question which asked about the outcome of the
respondents’ discussions on their opinions..

Table 15. Influence of Social Interaction in Shaping Opinions towards Hong
Kong Disneyland (#=363)

Extent of Influence Percent
Little or no Influence 63.1
Some Influence 22.9
Quite a bit of Influence 8.0
Great Influence 5.5
Very Great Influence 0.6

It can be seen from Table 16 that almost half (48%) of the respondents thought they
became more positive towards the project after discussions with their friends,
relatives or colleagues about it. Only 11% of them thought they became more
negative after their discussions. More than half (59%) thought their opinions had
either become more positive or negative after their discussions with their relevant
parties. Therefore, it contradicts the findings from Table 15 that 63% of them thought
their social interaction with their social networks did not have any infiuence or only

little influence on their opinions.

Table 16. Perceived Qutcomes Following Discussion on Hong Kong Disneyland

Nov (n=181)  Jan (n=170) Total(n=351)
More positive 50.3% 44.7% 47.6%
No change 43.1% 40.6% 41.9%
More negative 6.6% 14.7% 10.5%
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By conducting independent sample t-tests, respondents who had discussed the project
with their social or reference groups and resulted in a more positive thinking about
the project, had significantly higher mean scores for all seven variables of interest
than respondents whose discussions resulted in a more negative opinion about the
project (see Table 17). Therefore, it can be concluded that the impact of interaction
or discussion with others influences respondent opinions towards the Hong Kong
Disneyland project. For those respondents who had discussed the project and resulted
in a more positive opinion towards it were more likely to form more positive
representations towards the project while those who had resulted in a negative
thinking were more likely to form less positive representations or even negative
representations towards the project.

Tabie 17. Independent Sample T-test Results: Impact of Interaction/Discussion

with Others on Perceptions towards Hong Kong Disneyland
Group n_ Mean? t-value df p

1. Support for the development More Positive 167 4.0 4463 40 0.001*
More Negative 37 32

2. Benefits of the project outweigh costs More Positive 166 4.1 4375 38 0.001*
More Negative 35 3.1

3. Economic Impacts More Positive 163 4.2 385 34 o0.001*
More Negative 29 is

4. Socio-cultural Impacts More Positive 162 4.0 4521 36 0.001*
More Negative 31 32

5. Community Attitude More Positive 130 3.8 4.519 154 9.001*
~ More Negative 26 3.2

6. Environmental Impacts More Positive 133 I9 2530 163 0.012*
More Negative 32 1.5

7. Overall Impacts More Positive 161 4.2 4779 38 0.001*

More Negative 34 3.1
~ Based on a 5-point scale where 1=Dislike to 5=Like.
* Denotes significance at the 0.05 level.
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4.7.4 Comparison of Respondents’ Participating in the Two Surveys (Influence of
Media and Social Interaction)

Approximately one quarter (24%), that is, 124 out of 936 respondents completed
both surveys. Their responses towards the perception items were analyzed by using
the paired samples t-test, which compares the respondents' mean scores for identical
variables or items between the two surveys. Table 18 shows that the respondents’
level of like/dislike towards the economic, socio-cultural and community attitude
impacts signtficantly increased from the November to January survey. The mean
scores for these three categories were significantly higher than those in the
November survey. For general perceptions of the Hong Kong Disneyland project,
residents’ level of support and the belief that the benefits of Hong Kong Disneyland
outweigh the costs also increased significantly. The influence of media and social
interaction can also be further confirmed here. Just prior to the January survey, there
was lot of press coverage which was generally positive about the Hong Kong
Disneyland project following the ground breaking ceremony. Therefore, more
respondents rated the media as positive and thus, formed more positive perceptions
towards the project. Interaction may influence the process of the formation of
perceptions, as there was almost a two-month gap between two surveys. Therefore,
respondents may have had a number of discussions with others between the survey

periods.
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Table 18. Comparison of Respondents' Responses Participating in the Two

Surveys towards Hong Kong Disneyland

Group n Mean” t-value df p

1. Support for the development November 120 39 -2.040 119 0.044*
January 4.0

2. Benefits of the project outweigh costs November 118 37 22071 117 0.041*
January 39

3. Economic Impacts November 105 4.1 2462 104 0.015*
Janary 4.3

4. Socio-cultural Impacts November 100 39 2791 99 0.006*
January 4.1

5. Community Attitude November 67 37 2,557 66 0.013*
January 39

6. Environmental Impacts November 86 1.8 -1.300 85 0,197
January 1.6

7. Overall Impacts November 116 19 -1.388 115 0.168
January 4.0

A Based on a 5-point scale where 1=Dislike to 5=Like.
* Denotes significance at the 0.05 level.
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CHAPTER FIVE

CLUSTER ANALYSIS AND CLUSTER PROFILES

5.1 Introduction

This chapter presents the results of a cluster analysis which helped identify distinct
community group responses towards Hong Kong Disneyland. It is used to discover
structure in data that is not readily apparent by visual inspection (Aldenderfer &
Blashfield, 1984). Everitt (1980) defines clusters as regions of a space with a
relatively high density of points, distinguished from other such regions with a
relatively low density of points. Therefore, variation within the group is low while

variation between the groups is high in order to differentiate among groups.

Cluster analysis was performed using the combined dataset of both the November
and January respondents. For the respondents who were interviewed twice in the
November and January surveys, only one set of responses could be used in the
cluster analysis to avoid redpndancy and double counting of the same respondents.
As indicated in Chapter 3, the January data was used. Therefore, the total sample

used for the cluster analysis was 936 respondents.

92



5.2 Selection of Cluster Variables

Figure 3 shows the stages and procedures used in the cluster analysis. Stage 1
decides what variables are to be included as the cluster variables. In this study, the
cluster analysis was used to identify a few homogenous groups of residents who have
similar perceptions (representations) towards the Impacts of Hong Kong Disneyland,
therefore the nine impact items were selected for the analysis in Stage 1. Although
the nine impact items can be reduced into four factors, ratings on all items were used
instead of the factor scores because their use may not identify individual statements
that best separate clusters (Myers, 1996) and there is also some doubt about the
representativeness of using factor scores to provide good representation of the true

data structure (Hair et al., 1998; Fredline & Faulkner, 2000).
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5.3 Assumptions in Cluster Analysis

Cluster analysis is an objective methodology for quantifying the structural
characteristics of a set of observations (Hair et al., 1998). It has strong mathematical
properties, but not statistical foundation. It is not like factor analysis, which is based
upon an extensive body of statistical reasoning (Aldenderfer & Blashfield, 1984).
Therefore, the requirements of normality, linearity and homoscedasticity have little
bearing on cluster analysis. However, the issues of outliers, representativeness of the
sample, and multicollinearity have to be considered in Stages 2 and 3 (see Figure 3).

The distance measure of squared Euclidean distance was also selected at Stage 2.

3.3.1 Multicollinearity

In cluster analysis, the impact of multicollinearity is the implicit weighting given to
those multicollinear variables (Hair et al., 1998). Suppose that respondents are being
clustered on 10 variables. When multicollinearity is examined, there are really two
sets of variables; one is made up of eight variables and the second made up of two
variables. Therefore, the first group of variables is weighted four times as the second
group of variables. For this study, nine impact items have been categorized into four
dimensions (2 — economic impacts, 2 — social-cultural impacts, 3 — community
attitude, 2 — environmental impacts). There were no major variables, which were
found to be heavily weighted. Moreover, in testing for multicollinearity, no variance
inflation factor (VIF) exceeded the accepted cut-off criteria of 10.0 for the nine
impact items. Therefore, only minimal levels of multicollinearity exist and this

should not impact the cluster analysis in any substantial manner.
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5.3.2 Outliers

The effect of outliers in cluster analysis was substantial. Therefore, multivariate
outliers have to be deleted before the analysis. To identify the multivariate outliers,
the Mahalanobis distances generated in rﬁultiple regression of each case needs to be
computed and compared with the critical value (Department of Psychology of
Monash University, 2003). This can be found from the chi-square table when alpha is
0.001 and the degrees of freedom equal to the number of predictor variables, which
is. Therefore, 26 cases, which had Mahalanobis distance over 27.88 (df = 9, p =

0.001), were identified and deleted from the analysis.

3.3.3 Standardizing the Data

Distance measures are sensitive to differing scales or magnitude among the variables.
Standardizing is required if different scales are used between the variables. No
standardizing was needed in this study as the nine impact items all used the same 5-

point Likert scale.

5.3.4 Missing Values

Cases with one or more missing values among the nine impact items are ignored in
cluster analysis as it can onl); include complete cases. Therefore, these cases have to
be either excluded from the cluster analysis or re-coded to enable inclusion. In order
to preserve the most genuine cluster structure and cha.ract'eristics, the latter option
was chosen. Missing responses of “no opinion/don’t know” were recoded with the
middle of the scale “neither like nor dislike” as the respondents were, in fact, unsure
or did not have feelings about the level of change of the impact. Therefore they had

no opinion or did not know their liking to that particular impact. In this circumstance,
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“like” or “dislike” responses cannot be substituted for these missing values,
therefore, “neither like nor dislike” would be more appropriate to substitute them. In
accordance with Fredline (2000), if the “no opinion/don’t know” option had not been
included, it is likely that many of the respondents would have selected the middle of
the scale (neutral), as they were apparently unsure about the level of impact. Evenitt,
Landau and Leese (2001) pointed out that recoding with mean should only be used
within a homogenous group, but not for cluster analysis, because the groups are
unknown prior to cluster analysis. For example, if the income of the respondents with
missing are recoded as the mean group, then income level is also used for cluster
analysis, the cases recoded with mean will then tend to a particular group which loses
the function of the cluster analysis. Furthermore, Ap (2000b) has pointed out that
respondents may not have any opinions on the matter and prefer to adopt a consensus
approach to choose “neutral”. Therefore, based on the several reasons, recoding

missing values with “neutral” was adopted.
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5.4 Algorithms

In stage 4, algorithms are selected. In this study, hierarchical clustering using Ward’s
method and squared Euclidean distances as the measure was undertaken using SPSS
11.0. In fact, several algorithms like the median method, the centroid method,
complete linkage, single linkage, and average linkage (both with and between groups)
were used, however, one large cluster and several very small clusters (some with
only one case) resulted in all of these algorithms. Therefore, Ward’s method, which
produced more even sized clusters, was selected. The original sample of 910 cases
was used to run the hierarchical clustering first in order to establish the number of
clusters, profile the cluster centers (cluster seeds), and identify any obvious outliers.
No obvious outliers were detected. Therefore, the cases were then clustered by a
nonhierarchical method (K-means clustering) with the cluster centers from the
hierarchical results as the initial seed points for fine-tuning purpose which resulted in

some reassignments of the respondents.
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Figure 3. Cluster Analysis Procedures

STAGE 1
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STAGE 3
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STAGE 5

STAGE 6
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minimal, which will not affect
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Source: Adapted from Hair et al. (1998)
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5.5 Cluster Solution

Two cluster solutions were obtained showing three and four clusters, respectively.
The four-cluster solution was selected on the basis of observation from the
agglomeration schedule, the face validity of the clusters and after conducting
subsequent analyses to profile each cluster (Hair et al., 1998). The four well-defined
clusters represented 11% - “Lovers”, 22% - *“Cautious Romantics”, 41% -
“Supporters” and 26% - "“Environmental Ambivalents” of the sample, respectively.
The results of the four-cluster solution are provided in Table 19. The highest mean
scores are shown in bold while the lowest mean scores are italicized. The integnty
and character of this solution are evident from a comparison of the mean scores. The
different clusters have been compared using analysis of variance techniques
including Tukey’s Test for Honestly Significance Differences which showed that all
means were significantly different at a < 0.01 with only one exception for the item

water quality at Penny’s Bay which was not significant different for “Lovers” and

“Supporters”.
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5.6.Validation of the Clusters

The subjective nature of cluster analysis makes validation very important (Saunders,
1994). There is no assurance of arriving at the most meaningful and useful set of
clusters, even after careful analysis of a data set and the determination of a final
cluster solution (Punj.& Steward, 1983). Therefore, validation of the clusters is very
critical. According to Sharma (1996), demonstration of the reliability and external

validity of a cluster solution is compulsory.

5.6.1 Reliability

Reliability of the cluster solution may also be established by cross-validation of the
sample (Punj & Steward, 1983). In accordance with the procedures recommended by
Punj and Stewart, the 910 cases were randomly split into two data sets, D1 and D2,
containing 455 cases individually. D1 was the test sample, and D2 the internal
validation sample. D1 was run with cluster analysis and the cluster means were
obtained from this procedure. Then the cluster means were entered into D2 as the
initial centroids and generated the cluster membership for the internal validation
sample as the constrained solution. On the other hand, D2 was also run with cluster
analysis without determination of any starting points and the unconstrained solution
was obtained. The chance corrected coefficient of agreement, Kappa, was computed
for the two solutions of D2 cases. A Kappa value of 0.82 was obtained which shows
a high level of agreement between these two solutions exists and the membership of
87% of the cases in D2 were the same for the two solutions. Therefore, the internal

reliability of the sample was high.
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5.6.2 External Validity

External validity is obtained by comparing the results from cluster analysis with an
external criterion (Sharma, 1996, Hair et al, 1998). Therefore, three external
variables (general perceptions items), which were not used in the cluster analysis,
were tested to see if significant differences exist between clusters by using analysis
of variance techniques. Results are shown in Table 23 and further explained in
Section 5.8. The patterns of differences among the clusters provide sufficient
evidence to draw the conclusion that the four-cluster solution also has an adequate

level of predictive validity.
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5.7 Relationship between Cluster Membership and Independent

Variables

The statistical integrity of various cluster solutions were also assessed by checking
for significant mean differences responses between the resulting clusters for
independent variables such as, gender, whether any family members worked in the
tourism industry (economic dependency) and whether involved in any tourism-
interest group or environmental group. The relationships were examined using

Pearson chi-square test which is a non-parametric technique.

No stafistically significant relationships were found for gender, (f(y =6370,p =
0.095); economic dependency, (¥’ = 3.209, p = 0.360); involvement in tourism-
interest group or environmental group, (zzw = 5.742, p = 0.125); and direct
experience (" (3= 0.951, p = 0.813). However, for the variables of: age; exposing to
favorable Vs. unfavorable media coverage; and positive Vs. negative discussion with

others were found to be significantly related to cluster membership.

5.7.1 Age

Age was significantly related to -cluster membership (3;(9) = 58.497, p < 0.01). As
shown in Table 20, the younger group (15-29 years) were more likely than expected
to be “Cautious Romantics” and “Environmental Ambivalents” and less likely than

expected to be “Lovers ™ and "Supporters”. It shows that the younger age group was

more likely to be a member of a cluster which disliked the environmental impacts.
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For the older age groups of 45-59 years and 60 years or above, they were more likely
than expected to be “Lovers” and "Supporters” while they were less likely than
expected to be “Cautious Romantics” and “Environmental Ambivalents". Therefore,
these age groups were more likely to be a member of groups, which showed neutral
responses to the environmental impacts and positive perceptions towards the
economic, socio-cultural impacts and community attitude.

Table 20. Relationship between Cluster Membership and Age
15-29 30-44 45-59 60 or

Cluster Total
years years years above
Lovers Observed 13 37 30 18
Expected 30.0 39.6 16.2 12.1 98
Std. Residual -3.9 -0.6 4.0 1.9
Cautious Observed 82 75 25 18
Romantics Expected 61.2 80.9 331 248 200
Std. Residual 3.6 -1.0 -1.8 -1.6
Supporters Observed 93 152 75 53
Expected 114.2 150.8 61.8 46.2 373
Std. Residual -3.1 0.2 24 1.4
Environmental Observed 89 102 20 23
Ambivalents Expected 71.6 94.6 38.8 290 234
Std. Residual 2.9 1.1 -3.8 -14
Total Observed 277 366 150 112 905

5.7.2 Media Ratings

Media ratings were significantly related to cluster membership (F=18.189, p <
0.01). Table 21 shows that people who rated media as positive were more likely than
expected to be “Lovers” and less likely than expected to be “Environmental
Ambivalents”, People who rated media as negative were more likely than expected to

be “Environmental Ambivalents " and less likely than expected to be “Lovers ™.
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Table 21. Relationship between Cluster Membership and Media Ratings

Cluster Positive Neutral Negative Total

Lovers Observed 41 34 4
Expected 30.5 389 9.6 79
Std. Residual 1.9 -0.8 -1.8

Cautious Observed 64 93 17

Romantics Expected 67.2 85.6 21.2 174
Std. Residual -0.4 0.8 -0.9

Supporters Observed 124 139 36
Expected 115.4 147.1 36.5 299
Std. Residual 0.8 -0.7 -0.1

Environmental Observed 62 105 35

Ambivalents Expected 78.0 99.4 246 202
Std. Residual -1.8 0.6 2.1

Total Observed 291 371 92 754

5.7.3 Discussion

Discussion was significantly related to cluster membership (¥’ = 54.598, p < 0.01),
As shown in Table 22, people who resulted in more positive opinions after their
discussions with their social groups were more likely than expected to be “Lovers”
and less likely than expected to be “Environmental Ambivalents”. People who
resulied iIn more negative opinions after their discussions were more likely than
expected to be “Environmental Ambivalents™ and less likely than expected to be in

other three groups.

Table 22. Relationship between Cluster Membership and Discussion Results

More More No
Cluster Positive  Negative Change Total
Lovers Observed 23 0 13
Expected 17.0 4.1 . 150 36
Std. Residual 1.5 -2.0 -0.5
Cautious Observed 45 2 34
Romantics Expected 38.2 a1 337 81
Std. Residual 1.1 -2.4 0.0
Supporters Observed 50 6 44
Expected 47.1 1.3 41.6 100
Std. Residual 0.4 -1.6 0.4
Environmental Observed 20 25 3l
Ambivalents Expected 35.8 8.6 3.6 76
Std. Residual -2.6 5.6 -0.1
Total Observed 138 33 122 293
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5.8 Cluster Profiles

To further describe the characteristics and make up of the four community clusters,
three external variables (general perceptions items), which were not used in cluster
analysis, were tested to see if significant differences exist between clusters by using
analysis of variance techniques including Turkey’s Test for Honestly Significance
Differences. Table 23 shows that the level of support for the development and the
belief that benefits of the project outweigh the costs for “Environmental
Ambivalents” was significantly lower than the other three clusters. For the item
“Overall Impacts” from Hong Kong Disneyland, each cluster was significantly
different from each other where the level of like/dislike of this item significantly
decreased across “Lovers”, “Cautious Romantics”, ‘Supporters” and then

“Environmental Ambivalents .

The four clusters represented 11%, 22%, 41% and 26% of the sample, respectively,
and are identified in the data set. Cluster profiles, as shown in Tables 19, 21 and 22,

are described as follows:

% Cluster 1 (n = 98) — “Lovers”. This first cluster comprised 11% of the total
sample. It can be characterized as the most positive cluster in which members
showed the most favourable attitude towards the economic, socio-cultural
impacts and community attitude and had the most positive perceptions towards
the development. As a result, this group was labeled “Lovers”. Specifically, the
vast majority (89% or above) of the members in this cluster liked all the impacts

in the economic, socio-cultural and community attitude dimensions except for
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the community spirit among local residents (see Tabie 24), Table 25 shows the
different responses for the economic, socio-cultural impacts and community
attitude items between “Lovers” and “Cautious Romantics”. Over 62% of the
members showed a “like” response to those items except community spirit. This
pushed up their perceptions to form the most positive group. They had almost no
negative perceptions towards the impacts of Hong Kong Disneyland. Even for
the environmental impacts (the potential negative impacts), around 60% of
“Lovers” gave neutral responses (see Table 24). Overall, this group had the most

favourable attitude to the overall changes caused by Hong Kong Disneyland.

Cluster 2 (n = 201) — “Cautious Romantics”. This group represents 22% of the
study sample. It is so named because it holds many of the same feelings as
“Lovers” towards the economic, socio-cultural impacts and community attitude,
but generally these feelings are not as strong as those of “Lovers”. As shown in
Table 24, over 84% of the members liked all the impacts in the economic, socio-
cultural and community attitude dimensions except for community spirit among
local residents. And Table 25 shows that over 50% of the respondents indicated a
“somewhat like” response which was less positive than for “Lovers”. Meanwhile,
they showed negative re'sponses to the environmental impacts which were the
lowest amongst the four cfusters. While this group recognized many of the
benefits of Hong Kong Disneyland, members in this group also believed that it
poses negative impacts to Hong Kong in terms of the water quality and the
natural habitat of the white dolphins. Therefore, it was labeled “Cautious
Romantics”. This group had the second highest favourable attitude to the overall

changes caused by Hong Kong Disneyland. This segment appreciates the many
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benefits derived from the existence of Hong Kong Disneyland, but appear to be

more cautious with respect to the potential environmental impacts.

Cluster 3 (n = 374) — “Supporters”. This group inciuded the majority (41%) of
the respondents. As shown in Table 18, members in this group had positive
perceptions and had the third highest mean scores towards the economic, socio-
cultural impacts and community attitude (but significantly lower mean scores
than “Cautious Romantics”). However, they showed “neutral” responses to the
environmental impacts and had equivalent mean scores with “Lovers” on these
items. Therefore, they were named as “Supporters” meaning that they liked the
economic, socio-cultural and community attitude impacts, but they neither liked
nor disliked the environmental impacts. They are described as “Supporters” of

the Disneyland project.

Cluster 4 (n = 237) —"Environmental Ambivalents”. Aimost one-quarter (26%)
of the respondents were categorized in this cluster. This cluster exhibits neutral
mean scores across the economic, socio-cultural impacts and community attitude
(see Table 19). That is, they neither liked nor disliked the three impact categories.
However, they still recoénized and disliked the impacts on the water quality and
the natural habitat for whit.e dolphins as approximately 90% of the members
indicated “somewhat dislike” or “dislike” responses to the environmental impact
items (see Table 24). Besides, members in this group also gave the lowest level
of support for the development and gave the lowest level of agreement to the

beliefs that benefits of the project outweigh the costs when compared to the other
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three groups (see Table 23). Overall, this group had the least favourable attitude

towards the overall impacts of Hong Kong Disneyland.
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Table 25. Comparison of Positive Responses between “Lovers” and “Cautious

Romantics”

. _ Cautious Romantics

Variables Lovers (n=98) (n=201)
Percentage
Like  Somerkal pygp | pike  SEM Toat

Economic Impacts
1. Number of jobs in the community. 75 22 97 | 40 50 90
2. Revenue generated in the local economy. 78 19 97 | 38 54 92
Socie-cultural Impacts
3. Opportunities to learn about other people and 64 25 89 29 36 85
cultures.
4. Understapdmg of different people and cultures 64 29 93 14 53 87
by local residents.
Community Attitude
5. Community spirit among local residents. 43 24 67 20 40 60
6. P?sxnve attitudes of local residents towards 65 27 92 | 12 52 84
tourists.
7. Vitality of Hong Kong. 62 27 89 | 28 56 &4
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5.9 Conclusion

Four groups were successfully identified using cluster analysis with a two-step
analysis which was followed with proper techniques of validation. Community groups
with differing levels of perceived impacts were identified, namely “Lovers”,
“Cautious Romantics”, “Supporters” and “Environmental Ambivalents” and these
sub-groups were considered to hold differing social representations of the Hong Kong
Disneyland project. Age was the only demographic variable found to be related to the
cluster membership where the younger group (15-29 years) was more likely to be in
“Cautious Romantics” and ‘“Environmental Ambivalents” which disliked the
environmental impacts while the older groups in the 45-59 years and 60 years or
above age groups were more likely to be in “Lovers” and “Supporters”, which gave
neutral responses to the environmental impacts and positive perceptions to the

economic, socio-cultural impacts and community attitude.
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CHAPTER SIX

DISCUSSION AND CONCLUSIONS

6.1 Introduction

This final chapter reviews the results presented in previous two chapters, which
provide some understanding on the residents’ perceptions towards the Hong Kong
Disneyland. Then, discussion and implications for the Hong Kong International
Theme Parks Limited (HKITP), Hong Kong Tourism Board and the HKSAR
government are given based upon the findings. Finally, some research limitations and

recommendations for future research are provided.
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6.2 Discussion and Implications of the Findings

Residents showed different perceptions towards different categories of impacts, but
overall they were still supportive of the development. A discussion of the results and

implications from the findings are presented as follows.

6.2.1 Residents’ Perceptions towards the Impacts of Hong Kong Disneyland

The majority of the respondents thought the economic changes brought by the
development would be positive and liked them. This result was consistent with the
previous findings by Ross (1992), Lankford and Howard (1994), McCool and Martin
(1994), Haralambopoulos and Pizam (1996), Jurowski et al. (1997), Gursoy et al.
(2002) and Tosun (2002) who found residents perceived the economic changes
positively. It makes sense that the Hong Kong Disneyland would provide many jobs
opportunities, no matter in the construction or operation phase. Moreover, because of
the increase in numbers of tourists coming to Hong Kong due to the Hong Kong

Disneyland, it would certainly increase the revenue generated.

Most of the respondents rated the socio-cultural impacts of Hong Kong Disneyland as
positive and liked them. They consider Hong Kong Disneyland would increase tourist
arrivals and thus provide more opportunities to meet, interact with tourists, learn about

them, and understand their cultures.
For the environmental impacts, they generally viewed the impacts negatively. This is
consistent with the findings by Jurowski et al. (1997} who found residents had formed

negative perceptions towards environmental tmpacts of tourism development.
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However, the findings of the cluster analysis showed that there are four clusters,
where two clusters perceived the environmental changes as negative and another two
clusters perceived them as having no environmental change or were neutral in their
attitude. The two clusters of “Cautious Romantics” and “Environmental
Ambivalents” disliked the environmental impacts. There were two possible
explanations for that. Firstly, the publicity and awareness of the actions to minimize
the environmental impacts brought by the Disneyland project may not be enough and
adequate, so these members were not well informed or aware of the protection
measures taken by the Walt Disney Company and the HKSAR government. Secondly,
it is a genuine concern for the environment. Therefore, it is suggested that the Walt
Disney Company and the government should do more to reassure and accommodate

their concerns on the environment.

With regard to community attitude, most of the respondents thought it would be
positive and liked them except for the impact on the community spirit among local
residents. Hong Kong presently has only one theme park (Ocean Park); therefore, one
more international standard theme park certainly increases the vitality of Hong Kong.
For the increase of positive attitudes of local residents towards tourists, it is easily
recognizable and understandable. The increase in visitor numbers wiil be definitely
beneficial for Hong Kong touﬁsm; therefore, residents are likely to show more

hospitality towards the tourists.

For the overall changes associated with the development of Hong Kong, almost 70%
of the respondents liked the changes. It represents a relatively high level of favourable

perceptions to the impacts of the development.
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6.2.2 Residents " Perceptions towards the Development

A high level of support for the development was found in this study. Quite a large
proportion of respondents (77%) believed that the benefits of the project outweigh the
costs associated with it. Therefore, people generally believe the benefits derived from
the economic, socio-cultural impacts and community attitude are much more than the
costs on environment. All in all, the costs are considered less important than the

benefits of the development.

6.2.3 Host Community Sub-groups

The operationalization of the social representations theory as a framework enabled the
identification of four nested communities with differing social representations
(perceptions) and the understanding of the perceptions underlying these
representations. The finding also supports the contention that residents’ perceptions
are far from homogenous. Four distinct community groups representing four different
social representations for Hong Kong Disneyland were homogenously grouped on the
basis of their perceptions of the impacts of Hong Kong Disneyland on their
community. These findings are consistent with those of Evans (as cited in Williams &
Lawson, 2001), Martin (1995) and Williams and Lawson (2001) where four clusters
were formed. From previous studies by Davis et al. {(1988) and Madrigal (1995), the
largest cluster identified compﬁsed “Realists” which was named as “Cautious
Romantics™ n this study. This group of people recognizéd both the positive and
negative impacts of the development. However, the largest group identified in this
study was "Supporters” which reveals an interesting finding from this study. This
study did not identify any distinctly negative groups towards the development which
differs from the findings of other studies where anti-tourism groups were usually

identified. This may be due to the consensus nature of the Chinese culture in which
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Chinese usually likes to conform to group norms and avoid confrontations (Ap,
2000b). More importantly, Hong Kong is the highly urbanized city where reclamation
of land is quite prevalent, and therefore, residents are already used to it. Thus, they

may not give a high level of concern towards this particular issue.

Only one-fourth of the respondents fell in the “Environmental Ambivalents” cluster,
which is not that many given that no negative cluster was found. The results are
encouraging, however, specific attention and efforts should also be given for this

group which will be mentioned again later on in this chapter.

Age was found significantly affect the cluster membership. The younger group (15-29
years) was more likely to be a member of “Cautious Romantics” and “Environmental
Ambivalents” which implies that the younger group was likely to from negative
perceptions towards the environmental impacts of the project and more
environmentally concerned. There are a few possible reasons for this response. Firstly,
the younger group is more .environmentally—conscious so that their expectations
regarding government action for minimizing impacts on environment have not been
reached while the government, in fact, has done something, however, they were still
concerned. Secondly, the publicity of the environmental protection program was
inadequate so that they were not aware of it and thirdly, the government’s measures
for minimizing the environmental impacts were inadequatf;. On the other hand, the
older group (45 years or above) was more likely to be a member in the “Lovers” and
“Supporters” groups. They were more likely to form neutral perceptions towards the
environmental impacts. This may mean that they were aware of the environmental
protection measures that the government has been taken or they may be less

environmental-conscious.
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Gender, economic dependency and involvement in tourism-interest or environmental
groups did not affect the cluster membership of respondents. Gender has been found
to be irrelevant to cluster membership which is consistent with the studies by Davis et
al. (1988), Schroeder (1992), Ryan and Montgomery (1994), Fredline (2000) and
Weaver and Lawton (2001). Owing to the small sample size of four percent (41 out of
777) and five percent (32 out of 785) of the respondents who were economically
dependent on tourism and involved in tourism-interest or environmental groups,
respectively, and thus both also contained one group with less than five respondents,

therefore it cannot meet the basic assumption of Pearson chi-square test.

6.2.4 Influence of Direct Experience, Social Interaction and Media
There is evidence to support the notion that the social representations held by

residents are influenced by social interaction and media.

However, it was found that direct experience with Disney theme park did not
influence their perceptions towards Hong Kong Disneyland. People who visited a
Disney theme park may not necessarily have different perceptions with non-visitors or
those without any direct experience in terms of the impacts of Hong Kong
Disneyland. They only got knowledge and information about Disney theme park, but
not about the impacts of Disney theme park from their direct experience. Also, it may
not influence perceptions, because people may sometimes get their knowledge beyond
their personal experiences (Pearce et al., 1996). The knowledge may come from other

avenues such as the media or their social and reference groups.
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Direct experience primarily provides information and knowledge for individuals to
construct their social representations of Disney theme park which may also provide a
catalyst for change of their existing opinions. However, for those who did not visit a
Disney theme park, their knowledge and information may come from other sources,
such as thetr social networks or the mass media. Therefore, not all of their knowledge
and information were obtained from personal experience with a Disney theme park
while some may have been obtained from social interaction and media. The

magnitude of influence of each attribute also differs and is unknown.

For the influence of media in forming representations, this can be confirmed by the
results obtained. Firstly, respondents who rated the media coverage on Hong Kong
Disneyland as positive were significantly more likely to form positive perceptions to
all perceived impact items except the environmental impacts (see Table 14). Among
respondents who participated in both the November and January survey, responses in
the January survey were significantly more positive than the November survey
responses. It may be because there were totally 97 positive press articles from Chinese
and English press found from “WiseNews”, which is a newspaper database on Hong
Kong Disneyland after the ground breaking ceremony. These articles are likely to
have influenced their opinions. They may have also had discussions with their social
networks or groups about the project within this period. Thus, the influence of social
interaction also exists. Notwithstanding, this cannot be inv.estigated from this study
because such changes can be due to their social interaction with their social networks
or the media. We may not know which of these two attributes exactly influences their
perceptions, may be both, may be either one. Therefore, one may suggest that the
influence of media exists where positive media reporting resulted in the formation of

more positive perceptions and vice versa.
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Moreover, the findings from the independent samples t-tests which were conducted
between groups who had more positive opinions and negative opinions after their
discussion on the various items of interest also confirm the influence of social
interaction on residents’ perceptions. Respondents who had discussed the project with
their social networks and resulted in more positive views were significantly more

positive for all the perception items than those who had more negative views. -

Besides, there were no specific insights drawn from the respondents who were
involved in tourism-interest or environmental group because of the small number of

responses (n = 50} in the sample.

Although the three factors of direct experience, social interaction and media work
together in shaping social representations of Hong Kong Disney and its impacts,
social interaction could also work against the impact of direct experience. That is, the
influence of direct experience may be overwhelmed by other sources of information.
An individual’s consumption of media information is “frequently interactive, taking
place in conversation with other readers who may see different meaning” (Gamson,
Croteau, Hoynes & Sasson, 1992, p. 373). People may usually use the information
from the mass media to influence the opinions of others and its influence is much
more considerable than that of direct experience because most people expose to the
mass media in their daily lives. However, the influence of direct experience is limited
because when one tries to use his/her personal experience to Disney theme park to
influence others’ opinions, others may not be influenced as they do not actually visit

the theme park.
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Three factors influence social representations but the magnitude of their influence
depends upon their intensity, the power of individuals in influencing others and the
individuals’ personal characteristics. In the twenty-first century, information is
everywhere and mass media is extensive. People expose to them everyday and they
are everywhere. They passively influenced individuals’ opinions, attitudes and
behavior. Direct experience would also occur occasionally. That may be a possible
reason for explainin'g why direct experience did not influence residents’ perceptions
very much towards Hong Kong Disneyland in this study. Therefore, the influence of
mass media would be more substantial than that of direct experience. Without a doubt,
numerous interactions occur between individuals and their social networks either
friends, colleagues, relatives or strangers everyday especially in a place with
approximately 6.8 million people living in a total area of just above 1,100 square
kilometers. Influence of social interaction would be predicted as substantial. The
power of influence by social interaction, of course, depends upon the power of the
individuals. Strangers may have a weaker power to influence one’s opinions. However,
with the increased intensity of the social interaction, such as ten strangers talking with
one another and expressing the same perceptions to Hong Kong Disﬁeyland, one may
be more or less influenced by the ten strangers. Finally, the influence of the social
networks or media on individuals also depends upon the personal characteristics of
individuals. One’s self-esteem rhay inherently affect the extent in which one is being

influenced.
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6.3 Managerial Implications

The world is never perfect. Although the results of this survey are encouraging for the
HKSAR government and the Hong Kong International Theme Parks Limited (HKITP)
because of the continuous high level of support shown for the project after three years
since the announcement of the deal to build Hong Kong Disneyland in 1999,
However, attention should be given to the segments of “Environmental Ambivalents”
and "Cautious Romantics” which are accounted for 50% of the sample. It is
inevitable that the project will induce negative impacts. However, gaining continuous
support from public is critical for a tourism project. Therefore, specific insights with
important implications from the findings for the Hong Kong International Theme
Parks Limited (HKITP), Hong Kong Tourism Board and the HKSAR government and

other relevant parties are drawn.

6.3.1 Internal Marketing

Local residents can be regarded as “internal customers” of the development (Fredline
& Faulkner, 2000). Therefore, internal marketing may be used to satisfy the
community so that they will go to Hong Kong Disneyland and further promote it to
the tourists. Different marketi;g strategies can also be used to satisfy different clusters

(Davis et al., 1988).

The most important marketing strategy may have to be directed to “Environmental
Ambivalents” which was the most negative cluster amongst the four groups and with
the lowest level of support to the development. This particular group did not show

positive perceptions to economic, socio-cullural and community attitude impacts and
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only noticed the environmental drawbacks from the development. It implies that part
of the local population may not be aware of or recognize the benefits. This may be due
to the unequal spreading of the benefits to the community where 74% of the
respondents agreed that the government should ensure the outcomes (or benefits) from
the Hong Kong Disneyland project are fairly distributed across the community. It can
be seen that residents, in fact, are concerned about the distnbution of the benefits to
the community. Firstly, attempts should be made to help them to understand the
significance of the existence of Hong Kong Disneyland, educate them of the benefits
derived from the project, and tell them what is being done to minimize the potential
environmental drawbacks. Moreover, efforts should be made to equally distribute the
benefits into the host communities, such as, provide employment opportunities to the

residents from entry level to managerial positions.

For the “Cautious Romantics” group, they recognized both the positive and negative
changes derived from the development. Therefore, it would be less effective to
emphasize the benefits of the Hong Kong Disneyland in terms of job creation, revenue
generated or leaming about other cultures, but rather focus on how the development
provides incentives to protect the natural environment. Measures on how the

authorities take the views of local residents seriously would be more effective.

Although over half of the respondents fell into “Lovers™ and “Supporters’” groups,
however, opinions may change overtime. Therefore, the relevant authorities should
make every effort to ensure that support will continue in the long-term. Continuous

education and awareness programs of the benefits from the development are essential.
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6.3.2 Community Involvement

Another strategy to internally market to the residents is to gain the residents’
involvement in the planning process, which increases the awareness of the
consequences of the tourism development in the community (Haywood, 1988).
Besides, residents can show hospitality to the tourists, participate in operation of the
tourist attractions and they can also take part in the planning and development of the
tourism project (Ap, 1992). They can contribute their opinions to the government and
industry to let them know of their concerns and dislikes. On the other hand, the
HKSAR government can consult and obtain their advice before making decisions to
invest in a tourism project. Therefore, the tourism project will be more likely to gain

public support and be successful.

6.3.3 Environmental Measures

Apart from the education and awareness programs, concrete measures to minimize the
environmental impacts created by the development have to be taken into
consideration. Although the government has already implemented the recommended
mitigation measures suggested by the Environmental Impact Assessment report on
Hong Kong Disneyland Development and has carefully planned Hong Kong
Disneyland, in order to rcctif)r/ or minimize the environméntal impacts. The high level
of dislike to the environmental fmpacts implies that awareness of such programs or
measures may be low. More promotion of the environment‘al measures, programs or
actions that have been or will be taken should be publicized in the newspapers,

magazines and radio so that residents would take notice of them.

Besides, the environmental-friendly design of the Hong Kong Disneyland would also

decrease the level of dislike for the impacts on the environment. For example, the use

124



of architecturally and environmental compatible materials, energy conservation design
techniques and a similar waste recycling program like Flonida’s Walt Disney World

can be implemented so as to minimize such impacts on the Hong Kong environment.
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6.4 Study Limitations

There are some limitations in this study. According to Ap and Crompton's (1998)
tourism impact scale, tourism impacts can be divided into seven domains: socio-
cultural, economic, crowding and congestion, environmental, services, taxes, and
community attitudgs. However, this study only focused on the general perceptions of
residents towards the environmental, economic, socio-cultural and community

attitudes impacts.

Secondly, the sampling methodology which this study adopted may create another
limitation. The Computer-Assisted Survey Team selected PCCW residential line
subscribers for participation in the telephone survey and excluded subscribers of other

competing providers in the sample. Moreover, it also excluded residents without

telephones.

Although the sample is deemed to be representative of the general public of Hong
Kong, however, there were some age groups which were under-represented or over-
represented. Therefore, the results may only be interpreted as indicative rather than as

representative and conclusive.

Moreover, detailed measures of social interaction may be used to find out the
magnitude of the influence of social interaction, such as, the respondents’ types of
conversations with their colleagues, friends, family and even strangers have to be

recorded. Even a taxi driver or a hairdresser, they may still influence one’s opinions,
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so inclusions of conversation with strangers are necessary. Therefore, the respondents

may have to drop down those conversations on a daily basis.

Three direct questions asking about respondents’ views in terms of the influence of
direct experience, social interaction and media in shaping their perceptions could not
actually measure the intended responses because respondents were shy and reluctant
to tell how or why tHey were influenced by those attributes. Chinese may think that
they will lose face if they admit some of the attributes have influenced them. Being

easily influenced by others is treated as one having “no character”.

In operationalizing direct experience, experience or a previous visit at one of the
existing Disney Magic Kingdom parks was used as a substitute for direct experience
with Hong Kong Disneyland as these are similar products and would have the same
brand image. However, using the direct experience of other Disney Magic Kingdom
parks may not actually reflect the influence of direct experience in shaping their
opinions towards Hong Kong Disneyland because the source of influence (Disneyland
elsewhere) and the object to be influenced (Disneyland in Hong Kong) may not be

really compatible. Thus, the use of these substitutes is recognized as a study imitation.

Finally, due to the limitation of the length of the telephone survey, only a few
demographic items were included in the questionnaire, Wi‘liCh limits the power of
cluster profiling and identification. If demographic information such as household
income, occupation, place of birth and education level were included, a more detailed
profiling of the clusters could be presented which may help further identify the cluster

groups in the community.
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6.5 Future Research

There are few recommendations for future research to be taken in order to achieve a
better understanding of the application of social representations theory. Firstly, the
existence of influences of the media and social interaction was confirmed. It would be
suggested that further detail analysis of the media content and pattern on all forms of
transmissions such as audio, print, electronic or visual; all sorts of interaction with
their social groups or networks can be used to diagnose the effects and the magnitude
of the influences with ongoing monitoring of the same respondents over a period of
time. Or alternatively, a very detailed dairy of the respondent or a quasi-experimental
design asking respondents to respond to different scenarios of media, social
interaction can be adopted. Another suggestion would be to conduct focus group
discussions in order to obtain more detailed information and opinions from residents.
This can also enable the researcher to observe the interaction process during
discussion and work out how the discussion may influence the individuals’ opinions.
Respondents can also be asked to fill in the same questionnaire before and after the
discussion so that the measurement of influence of social interaction can be much

more accurate and confirmative.

“Opinions may change” leads the importance of on-going measurement of residents’
perceptions towards the impacts of Hong Kong Disneyland. Regular monitoring of
community perceptions is required to provide information on the needs, views and
desires of host communities. Longitudinal data should be established to monitor the
changes in terms of the perceptions and the level of support for the development. If

decreased level of support or increcased negative perceptions is found, immediate
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measures or programs should be taken to examine the source and resolve such

changes. In fact, this is to engender positive attitudes and ensure the success of Hong

Kong Disneyland.

Given the inadequacy of the profiling of the community clusters in this study, more
demographic information such as occupation, income level, education level and
independent variables like proximity, community attachment and length of residency
can be used to precisely profile the sub-groups in the community. It helps planners
and the government to identify the groups in the community and implement the

specific intemal marketing strategies to the specific group.

This theory can also be applied in finding the social representations of Hong Kong
tourism as tourism 1is being the second largest foreign exchange earmer and thus very
important to Hong Kong nowadays. Understanding the community is far from
homogeneous; therefore, research on finding out differing and prevailing social

representations of Hong Kong tourism is worth pursuing.
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6.6 Conclusions

Although the residents generally perceived the environmental changes associated with
the development of Hong Kong Disneyland negatively and disliked those changes,
they were still likely to support the development even three years after the
announcement to proceed with the project had been made. It can be seen that Hong
Kong residents still have confidence that the benefits will outweigh the costs brought

by the development.

Four community clusters each representing differing social representations with Hong
Kong Disneyland exist. The younger group (15 — 29 years) are more likely to form
social representations with negative perceptions of the environmental impacts and
positive perceptions of other three impacts while the older group (45 years or above)
was more likely té form social representations with neutral perceptions on the
environmental impacts and positive perceptions on other three aspects. No negative
social representations of this project were found, which is encouraging. However,
there was one group “Environmental Ambivalents” which did not show positive
responses to the benefits of Hong Kong Disneyland, however, they acknowledged the
negative impacts. Therefore, si)eciﬁc attention should be given to this particular group

which was accounted for 26% of the sample.

On-going measurement of the residents’ perceptions towards this project must be
taken 1n order to monitor their change of perceptions to ensure the ongoing success of

the Hong Kong Disneyland project.
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APPENDIX A - Telephone Survey (Methodology)
NOVEMBER / DECEMBER 2002 SURVEY

(1) Introduction

The Computer-Assisted Survey Team (CAST) was delegated by the HTM to conduct
a Survey on “Hong Kong Disneyland”. The data collection procedure was conducted
in the telephone laboratory at GH301 of the Hong Kong Polytechnic University.

The CAST was responsible for setting questions into the computer system in Chinese
and English, training of interviewers, administration of close-end and open-ended
questions, discarding of data files and materials after the survey, towards cleaning up
the data, sending reports and data files to the contract buyer.

(2) Survey Period

The survey was conducted on November 27-29 and December 2-4, 2002 over six
evenings between the hours of 6:00 and 10:00 pm.

(3) Sampling

The mode of data collection for the project was by telephone survey. We employed
the modified random digit dialing (mRDD) strategy for generating the sample list of
the residential telephone numbers. Thus the study population for the survey was the
people whom could be accessible by the residential lines. They were further filtered
by the criterion of “Hong Kong residents aged 15 or above’.

The total valid sample size collected was 514 at the margin of error (sampling error)
less than 4.3%. By tight monitoring, the non-sampling error should have been
minimized to the least. The whole process of the sampling of the residential telephone
lines included the following phases:

Phase 1. Randomly drawn an adequate large sample size (at least 600,000), say
Sample Alpha, from the recently released residential telephone directory (English
version) published by the PCCW in 2000.

Phase 2: According to the Sample Alpha, the last two digits of each telephone
number were truncated and concatenated by two independent random digits so as to
make the number to resume a normal telephone number currently used in Hong
Kong, i.e., eight-digit format. Using the pseudo-random algorithm based on uniform
distribution, it generated the random digits. The transformed telephone numbers
comprised a sample called Sample Beta. The size of Sample Beta can be in principle
as large as 100 x 600,600 =6 x 107 items.

Phase 3: The numbers in the Sample Beta would then be randomly allocated into the
telephone interviewing computer program. The interviewers had to dial the numbers
assigned automatically by the computer program. When the dialed telephone numbers
had been verified as the target, thoroughly trained telephone interviewers would use
the well-designed computer program based on the Kish-Grid idea to select one and
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only one eligible respondent in each household dialed, if there were more than one
eligible person.

Necessary steps such as ‘making appointments for the not-at-home sampled persons’
and re-dialing of the ‘no-answer’ calls were performed in order to minimize the total

survey error.
(4) Language Used

Cantonese (98.8%) was the main language media conducted in the interviews. But if
the eligible persons could only understand English, the interviewers would instruct
the computer program to switch to the English version to complete the interview.
There were 1.2% respondents who answered the survey in English. In addition, there
were 0.37% (13 out of 3,478) respondents whom spoke in the dialects that we could
not provide suitable interviewers to talk to them.

(5) The Dialing Results

The stopping rule was by the quota restricted by the required sample size and the total
number of telephone lines dialed were 3,478. The composition of this figure was as

follows: .

Category Frequency

Completed eligible interviews 514
Refused eligible units 211
Partial interviews 25
Non-eligible units 306
Non-contacted but known eligible units 176
Other non-interviews units: no answer, cut-at-once and 2,246
problem lines

Total 3,478

The Cooperation Rate = 514/(514+211+25) x 100% ~ 68.53%.
The average time spent for each call ~ 15 minutes.
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JANUARY 2003 SURVEY - New Respondents

(1) Introduction

The Computer-Assisted Survey Team (CAST) was delegated by the HTM to conduct
a Survey on “Hong Kong Disneyland”. The data collection procedure was totally
conducted in the telephone laboratory at GH301 of the Hong Kong Polytechnic

University.

The CAST was responsible for setting questions into the computer system in Chinese
and English, training of interviewers, administration of close-end and open-ended
questions, discarding of data files and materials after the survey, towards cleaning up
the data, sending reports and data files to the contract buyer.

(2) Survey Period

January 15-16, 2003 over two evenings between the hours of 6:00 and 10:00 pm.
(3) Sampling

The mode of data collection for the project was by telephone survey. We employed
the modified random digit dialing (mRDD) strategy for generating the sample list of
the residential telephone numbers. Thus the study population for the survey was the
people whom could be accessible by the residential lines. They were further filtered
by the criterion of qualified Hong Kong residents aged 15 or above.

The total valid sample size collected was 422 at the margin of error (sampling error)
less than 4.8%. By tight monitoring, the non-sampling error should have been
minimized to the least. The whole process of the sampling of the residential telephone
lines included the following phases:

Phase 1. Randomly drawn an adequate large sample size (at least 600,000), say
Sample Alpha, from the recently released residential telephone directory (English
version) published by the PCCW in 2000.

Phase 2. According to the .Sample Alpha, the last two digits of each telephone
number were truncated and concatenated by two independent random digits so as to
make the number to resume a normal telephone number currently used in Hong
Kong, i.e., eight-digit format. Using the pseudo-random algorithm based on uniform
distribution, it generated the random digits. The transformed telephone numbers
comg)rised a sample called Sample Beta. The size of Sample Beta can be as large as 6
x 10"

Phase 3: The numbers in the Sample Beta would then be randomly allocated into the
telephone interviewing computer program. The interviewers had to dial the numbers
assigned automatically by the computer program. When the dialed telephone numbers
had been verified as the target, thoroughly trained telephone interviewers would use
the well-designed computer program based on the Kish-Grid idea to select one and
only one eligible respondent in each household dialed, if there were more than one

eligible person.
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Necessary steps such as ‘making appointments for the not-at-home sampled persons’
and re-dialing of the ‘no-answer’ calls were performed in order to minimize the total
SUrvey error.

(4) Language Used

Normally Cantonese (99.3%) was the main language media conducted in the
interviews.  But if the eligible persons could only understand English, the
interviewers would instruct the computer program to switch to the English version to
complete the interview. There were 0.7% respondents with whom the interview was
conducted in English. However, there might have a very small percentage
(approximately less than 3%) respondents whose daily-used language were other
dialects (e.g., Hakka, Chiu chow etc.) or other languages, we would allocate suitable
interviewers to handle the case as far as possible. Nevertheless, no such case for this
sub-group was encountered during the survey.

(5) The Dialing Results

The stopping rule was by the quota restricted by the required sample size and the total
number of telephone lines dialed was 2,619. The composition of this figure was as
follows:

Category Frequency

Completed eligible interviews 422
Refused eligible units 105
Partial interviews 14
Non-eligible units 739
Non-contacted but known eligible units 145
Other non-interviews units: no answer, cut-at-once and 1,194
problem lines

Total 2,619

The Cooperation Rate = 422/(422+14+105) x 100% ~ 78%.
The average time spent for each call ~ 10 minutes.
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JANUARY 2003 SURVEY - Old Respondents

(1) Introduction

The Computer-Assisted Survey Team (CAST) was delegated by the HTM to conduct
a Survey on “Hong Kong Disneyland”. The data collection procedure was totally
conducted in the telephone laboratory at GH301 of the Hong Kong Polytechnic

University.

The CAST was responsible for setting questions into the computer system in Chinese
and English, training of interviewers, administration of close-end and open-ended
questions, discarding of data files and materials after the survey, towards cleaning up
the data, sending reports and data files to the contract buyer.

(2) Survey Period
Conducted on January 16, 2003 between the hours of 6:00 and 10:00 p.m.
(3) Sampling

Since the target population was the previous collection of respondents in last
November Disneyland survey, no sampling method was required.

There were 124 out of 352 possible respondents who replied to this round survey. On
the other hand, 11 refused to co-operate and 217 respondents could not be approached
in the data collection evening due to various reasons (e.g. lines no longer subscribed
or the target respondent was not-at-home).

Although there was no sampling method employed, necessary step of re-dialing of the
‘no-answer’ calls was performed in order to minimize the ‘non-sampling error’.

(4) Language Used
All of the interviews were conducted in Cantonese {100%).

(5) The Dialing Results

The stopping rule was by dialing all the 352 lines in which each line had been
confirmed valid or invalid before giving up. The breakdown of dialing is as follows:

Category Frequenc
Completed eligible interviews 124
Refused eligible units 11
Other non-interviews units: no answer, cut-at-once and 217
problem lines
Total 352

The Cooperation Rate = 124/(124+11) x 100% ~ 91.85%.
The average time spent for each call ~ 6.5 minutes.

* Source: Computer-Assisted Survey Team, The Hong Kong Polytechnic University.
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APPENDIX B - Survey Questionnaire (English Version)

School of Hotel & Tourism Management
The Hong Kong Polytechnic University

Hong Kong Disneyland Survey

The purpose of this survey is to assess your opinions towards the development of
Hong Kong Disneyland. We appreciate if you could spare 6-8 minutes of your time
to complete this questionnaire. All provided information is used solely for academic
purposes and your individual responses will be kept confidential.

Part I - Respondents' Perceptions towards Hong Kong Disneyland

We would like to ask you some questions about your level of AGREEMENT towards
the development of Hong Kong Disneyland. Please indicate your level of agreement
to the following statements where 1= Strongly Disagree, 2 = Disagree, 3 = Neither
Disagree nor Agree, 4 = Agree, and 5 = Strongly Agree.

LEVEL OF AGREEMENT/ DISAGREEMENT

gﬂiﬁ;ﬁg Disagrez  Neutral  Agree Szrz:gy
T'attach great importance to having Disneyland in 1 ) . ) 5
Hong Kong,.
IFm:[>,beheve thie beneﬁts of HK Disneyland wﬂl R
iotitweighthe costs., . - .- e gA el
* I support the development of Hong Kong | ) ;

Dlsneyland

-.0 Ll tt.wh"ji\‘\a;(.l LN PR
I would rate HK Dlsneyland as somethmg [ like
even though it would destroy the environment, 1 9 3 4 5
such as wildlife, water quality, coastline and

natural habitat of Penny s Bay
T‘{B"“"&C’ B o L g wi

The recent mecha reports that the Walt Dlsney )

Company is thinking of developing another ! 2 3 4 5
Disney theme park in Shanghai before the HK

Disneyland project is a worry.

C!i‘.‘»"i’ ’!’ ‘5(“}"?"" e “’?”"WWWQN*“"T“‘!W "‘C}‘I’.
s tdp T V"N{.Phaf" ofh %'fwy?
arky ans: Shan 148, i A
mmflw it i
Uris

In case there are any losses from the operatlon of .

HK Disneyland, it should be equally shared ] 9 3 4 5
between the Walt Disney Company and the

Government.

hou Bl

Sineh *if'?
d.déal'; S T mxf
The Walt Dlsney Company has been concerned

1 2 3 4 5
with social responsibility.
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Part II - General Perceptions of the Impacts of Hong Kong Disneyland

The next questions seek your opinions about some of the CHANGES that are likely
to be associated with the development of Hong Kong Disneyland at Penny’s Bay,
Lantau Island. Please let us know the level of change and how much you like or
dislike the changes that will take place for the following statements.

LEVEL OF CHANGE
Large No Large
ITEM Decrfase Decrease Change Increase Incregase
The LIKELY CHANGES brought about
by the Hong Kong Disneyland in the:
'Number of jobs in the community, ... 1 .~ 2~ 3~ 4 -5 |
Revenue generated in the local economy. I 2 3 4
Understandirg of different people and 7 ' 2 o 3 4 s ‘1
icultures by local residents.” "~ . - St e o n
Opportunities to learn about other people and ]
cultures.
[Water quality at Penny’sBay. 1 2 3 4. 5 |
Natural habitat of the Chinese white dolphms ] 5
in the Lantau Island area.
ﬁ11ﬂuence of Amencan culture on Hong Kong Y ' .'.2- : 3' 4 5 .
i . —=;'-- o L N Lo
isociety. B ST : o ]
Vitality of Hong Kong ) 2 3 4 5
Positive attltufles .of local resuionts towards ] 2 g : 4 Uy 5 |
tounsts i : e
Community spmt among local resxdents ! 2 3 4 5
LEVEL OF DISLIKING/LIKING
ITEM Die Sqestt Ntk Someat

The LIKELY CHANGES brought about
by _ghg Hong Kong Dlsneyland in the:

T bl
AT TRL

Opportumtles' to learn about other people and R, oo
1 2 3 4 5
cu}t_ures s
Wﬁztéirfquahty at: Penny "ésBay.j'_ ; Gt .
Natural habitat of the Chinese white dolphins '
! 2 3 4 5
in the Lantau Island area.

RSN AR AT T ST T T
Lnﬂuénce ofs Am‘ can'c

Co'rnm.unity spirit among local residents. 1 2
Overall, I would rate the likely changes
associated with the development of HK I 2 3 4 5

Disneyland as something that § ---
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Part I1I - Influence of Direct Experience
1. Have you previously visited Disney theme park?
O Yes O No
If No, Go to Part IV.

2. How satisfied were you with your last visit to the Disney theme park?

Very . . .
dissatisfied Dissatisfied Neutral Satisfied Very satisfied
I 2 3 4 5

3. How influential was this experience in shaping your opinions towards Hong Kong
Disneyland?

Little or no Some Quite a bit Great Very Great
Influence Influence of Influence Influence Influence
1 2 3 4 5

Part 1V - Media Influence

1. How do you find out that Hong Kong will have a Disneyland theme park located at
Penny’s Bay?
0 Media
[J Friends, colleagues or relatives
[0 Government brochures/ information sheets
O Others (please specify: )

2. In general, how do you rate the media coverage of Hong Kong Disneyland?

Negative Somewhat Neutral Somewhat Positive
Negative Positive
1 2 3 4 5

3. How trustworthy is the media coverage on Hong Kong Disneyland?

Somewhat Neither Somewhat
Untrustworthy untrustworthy Trustworthy
untrustworthy trustworthy
nor trustworthy .
! 2 3 4 5

4. How influential is the media in shaping your opinions towards Hong Kong
Disneyland?

Little or no Some Quite a bit of Great Very great
influence influence influence influence influence
1 2 3 4 5

138



Part V - Influence of Social Interaction

1. Have you ever discussed the project with your friends, relatives or colleagues?

O Yes O No
If Yes, Go to question 2. If No, Go to Part VL.

2. How influential was your discussion with your friends, relatives or colleagues in
shaping your opinions towards Hong Kong Disneyland?

Little or no Some Quite a bit of Great Very great
influence influence influence influence influence
1 2 3 4 5

3. Did your discussions result in helping you form a more positive or negative
opinions of Hong Kong Disneyland?
[} More positive
O More negative
(] No change

Part VI - General Information

This section of survey asks for some background information about you, just for
statistical purposes.

1. Sex O Male a Female

2. Age Group : O 15-19 yrs O 35-39 yrs 0l 55-59 yrs
O 20-24 yrs g 40-44 yrs O 60-64 yrs
O 25-29 yrs J 45-49 yrs O 65 yrs
d 30-34 yrs 0 50-54 yrs

3. Are you or any MEMBER OF YOUR HOUSEHOLD employed in a TOURISM

OR TOURISM-RELATED JOB?
O Yes O No

4, Are you involved in any of the tourism interest group or environmental group?

O -« Yes L2 No
If No, then end questionnaire.

5. Which group are you involved in?

Thank you very much!
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APPENDIX C - Survey Questionnaire (Chinese Version)
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APPENDIX D - T-Test Results of Variables Showing No Significance

Table a. Independent Sample T-test Results: Had Visited Disney theme park Vs.

Had not Visited on Perceptions towards Hong Kong Disneyland

Group N Mean* t-value df P

1. Support for the development  Visited 356 39 0.707 900 0.480
Non-Visited 546 38

2. Benefits of the project Visited 348 38 1.286 871 0.199

outweigh costs Non-Visited 525 37

3. Economic Impacts Visited 322 4.0 1.279 8§19 0.201
Non-Visited 499 39

4. Socio-cultural Impacts Visited 323 17 -1.776 801 0.076
Non-Visited 480 38

5. Community Attitude Visited 258 3.6 -0.264 647 0.792
Non-Visited 391 3.6

6. Environmental Impacts Visited 285 2.0 0.893 700 0.372
Non-Visited 417 1.9

7. Overall Impacts Visited 349 3.8 -0.070 887 0.944
Non-Visited 540 38

~ Based on a 5-point scale where 1=Dislike to 5=Like.

Table b, Independent Sample T-test Results: Satisfied with their visit V.
Dissatisfied with their visit on Perceptions towards Hong Kong Disneyland

Group N  Mean?* t-value df P

1. Support for the development  Satisfied 291 ER’) -1.421 304 0.156
Dissatisfied 15 36

2. Benefits of the project Satisfied 282 38 -1.083 295 0.280

outweigh costs Dissatisfied 15 35

3. Economic Impacts Satisfied 261 4.0 -0.159 273 0.874
Dissatisfied 14 4.0

4. Socio-cultural Impacts Satisfied 263 3.8 0.101 274 0.920
Dissatisfied 13 38

5. Community Attitude Satisfied 212 37 -0.109 219 0.913
Dissatisfied 9 37

6. Environmental Impacts Satisfied 229 2.0 -0.101 239 0.920
Dissatisfied 12 2.0

7. Overall Impacts Satisfied 288 3.6 -1.090 300 0.277
Dissatisfied 14 3.8

~ Based on a 5-point scale where 1=Dislike to 5=Like.
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