Q THE HONG KONG
Q' db POLYTECHNIC UNIVERSITY
v T T AR

Pao Yue-kong Library
BIERIESE

Copyright Undertaking

This thesis is protected by copyright, with all rights reserved.
By reading and using the thesis, the reader understands and agrees to the following terms:

1. The reader will abide by the rules and legal ordinances governing copyright regarding the
use of the thesis.

2. The reader will use the thesis for the purpose of research or private study only and not for
distribution or further reproduction or any other purpose.

3. The reader agrees to indemnify and hold the University harmless from and against any loss,
damage, cost, liability or expenses arising from copyright infringement or unauthorized
usage.

If you have reasons to believe that any materials in this thesis are deemed not suitable to be
distributed in this form, or a copyright owner having difficulty with the material being included in
our database, please contact lbsys@polyu.edu.hk providing details. The Library will look into
your claim and consider taking remedial action upon receipt of the written requests.

Pao Yue-kong Library, The Hong Kong Polytechnic University, Hung Hom, Kowloon, Hong Kong

http://www.lib.polyu.edu.hk




PERCEIVED TOURISM DESTINATION IMAGE OF
WESTERN CHINA: EVIDENCE FROM HONG KONG

RESIDENTS

Dennis K. W. Wong

A thesis submitted in partial fulfillment of the requirements for the Degree of Master

of Philosophy in the School of Hotel and Tourism Management

The Hong Kong Polytechnic University

September 2004

@Pao Yue-kong Library
PolyU « Hong Kong



CERTIFICATE OF ORIGINALITY

I hereby declare that this thesis is my own work and that, to the best of my
knowledge and belief, it reproduces no material previously published or written nor
material which has been accepted for the award of any other degree or diploma,

except where due acknowledgement has been made in the text.

Dennis K. W. Wong



ABSTRACT

Perceived Tourism Destination Image of Western China: Evidence from Hong

Kong Residents

The main purpose of this study was to examine the tourism destination
image (TDD of southwestern China (SWP) as perceived by Hong Kong residents.
The impacts of visitation to similar destinations on TDI and the relationship between
TDI and likelihooc} pf visitiﬁg SWP were also studied. Data were obtained through a
telephone survey by using a questionnaire developed from literature review and
focus groups in this stuciy. Respondents were asked to rate on their level of
agreement on 22 TDI statements of SWP, and consider the importance of 22 TDI
attributes for a general tourist destination.

The results revealed that an overall favorable TDI of SWP was pérceived by
Hong Kong residents. Six TDI factors were generated from a factor analysis on the
22 TDI statements. “Tourist Attractions_ and Activities” was the most favorable
factor whereas the “Tourism Develobmént” factor was least favorable and was
slightly negatively perceived. This study also identified six perceived important TDI
fa;:tors among Hong Kdng residents through a factor analysis on the 22 TDI
attributes. The perceived most important TDI factors were “Safety” and “Tourism
Development”. Hoﬁg Kong residents with visitation experience of similar
| destination(s) of SWP were found to perceive the TDI of SWP more positively than
those who had no such experience(s). Satisfaction level of visitation experience of
similar destination(s) was found to positively correlate to TDI. In contrast to the

perceived favorable TDI of SWP, the likelihood for Hong Kong residents to visit

il



SWP was found to be low. Results from a multiple regression analysis indicated tﬁat
the “Environment” and “Tourist Attractions and Activities” TDI factors (ffom
perceived SWP TDI statements) could best predict respondents’ likelihood ‘of
visiting. SWP; however, the results indicated a low explanatory power of this
prediction.

The findings gener.ally concluded that SWP was a favorable tourist
destination for Hong Kong fesidents. While there is a wealth of tourism resources in -
SWP, the tourism development there has to be improved. Hong Kong residents who
have experience i‘n traveling similar destination(s) of SWP would be a favorable
market segment to be targeted in promoting SWP as a tourist.destination, but there
could be many determinants apart from TDI affecting their likelihood to visit a
destination. The findings of this study supported the existing literature of visitation
. influence and satisfaction influence, and provided evidence of visitation influence

on TDI of similar destination(s). '
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CHAPTER 1: INTRODUCTION
1.1 Overview of International Tourism in China

China has experienced extensive growth in international tourism since the
“Open Door Policy” of 1978. The “Open Door Policy” first enabled the tourism
industry in China to shift from being policy-driven only to being more economy-
driven, and this has stimulated its growth (Zhang, Chong, & Ap, 1998). Researchers
(Zhang, 1995; Zhang, Chong, & Ap, 1998; Zhang, Pine, & Zhang, 2000) have
marked this as_tﬁg formal take-off point for tourism development in modern China.
Recent statistics in Table 1.1 show that the total number of ovemnight visitors to
China in 2001 was 33.2 million, a forty-six-fold increase from 1978 (China National
Tourism Administrgtion [CNTA], 2002a). The total international tourism receipts in
China in 2001 was US$17.8 billion, a sixty-eight-fold increase from 1978 (CNTA,
2002a). In both instances, China placed fifth inﬁworld rankings (World Tourism
Organization {WTO], 2002).

It is believed that the growth trend for international tourism in China will
continue. The WTO has forecasted that by 2020 China would be ahead of the United
States and France, which are the current top destinations, and will rank first in
international tourist arrivals (WTO, 1999). It is noted that the global economic
downturn during the past few years has not stopped the growth of international
travel to China. Raﬁer, a favorable environment for future tourism development is
foreseen due to China’s success in bidding for the 2008 Olympic Games, and her
accession to the World Trade Organization in latg 2001. The Olympic Games are
expected to draw large numbers of tourist not only during, but before and after the

event. Meanwhile, China’s accession to the World Trade Organization will not only



bring direct investments in tourism, but also strengthen ties between China and
various World Trade Organization member nations. The resulting increase in the
number of international connections will also benefit tourism businesses in China.

Clearly, there is a promising future for international tourism in China.

TABLE 1.1
CHINA’S INTERNATIONAL TOURIST ARRIVALS AND TOURISM

RECEIPTS FROM 1978 TO 2001

YEAR TOURIST ARRIVALS TOURISM
‘ (OVERNIGHT) RECEIPTS
] (,000) (MILLION USS$)

1978 - 71.60 263
1979 152.90 449 .
1980 350.00 617
1981 ' 376.70 785
1982 392.40 843
1983 379.10 941
1984 | 514.10 1,131
1985 713.30 1,250
1986 900.10 1,531
1987 1,076.00 1,862
1988 - 1,236.10 2,247
1989 936.10 1,860
1990 1,048.40 218
1991 1,246.40 2,845
1992 1,651.20 3,947
1993 . 1,898.20 4,683
1994 2,107.00 7,323
1995 2,003.40 8,733
1996 ' 2,276.50 10,200
1997 2,377.00 12,074
1998 ‘ 2,507.29 12,602
1999 2,704.66 14,099
2000 3,122.66 16,224

2001 3,316.67 17,792

Source: CNTA (2002a)



1.2 International Tourism in Eastern and Western Regions of China

According té.Table 1.2, Eastern Chiné clearly dominates the international 17
tourism indu_étry m China. In 2001, about 80% of international tourism receipts_and
tourist nights in China were recorded in the Eastern region. Moreover, over half of
the star-rated hotels.and tourism employees in China were supplied in the Eastern
region. However, considering that Western China has an area of 5.4 million square
kilometers which cémprises 56% of the country’s total land mass and contains 50%
of the country’s total naﬁual resources (e.g., energy and natura1 tourism resoﬁrcés)
(CNTA, 2002b), there is considerable room for tourism development in the Western
region.

In June 1999, Chinese Prcsident Jiang Zemin, during an inspection tour of
China’s Northwest, first articulated the need for large-scale development of the
Western region. In November of the same year, at a central government economic
work conference, the government officially launched the “Go West Campz;ign”, a
large-scale development plan for China’s Western region. This plan consists of a
package of bolicies and measures to accelerate economic growth in this region with
priority govenuneﬂt support. In March 2000, the central government issued bonds
for a total sum of US$72.6 billion specifically earmarked for the development of
tourism infrastructure in Western China (ChinaOnline, 2000). Thus, one can expect
great potential for the tourism industry fo develop along with the overall economy in
the region. In fact, various localities in the region (e.g., Tibet, Qinghai and Xinjiang)
have regarded tourism as a mainstay in their development strategy for the campaign

(CNTA, 2002c).
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As discussed earlier, the Olympic Games in Beijing and the accession to
World Trade Organization would speed up the growth of tourism throughout China.
Together with favorable policies, tourism in the Western region will continue to

grow at an unprecedented rate.
1.3 Outbound Travel of Hong Kong Residents

Outbound travel is a popular activity for Hong Kong residents. According to
the Hong Kéng T9mism Board (HKTB) (2002), departures by Hong Kong residents
in 2001 reached 61 million (including departures to mainland China). Dividing this .
figure by Hong Kong’s population of 6.8 million (Census-& Statistics Department,
2002), this means tha-t on average each Hong Kong resident traveled overseas nine
times in 2001. Corisidering the fact that Hong Kong is a city of only 1,]00 square
kilometers (Census & Statistics Depa;tinent, 2002), it can be seen that traveling
outside Hong Kong is a preferred and popuiar choice for Hong Kong people to
enjoy their vacation and to get away from city crowds.

In the pés_t, traveling abread was difficult for Hong Kong residents because
they lacked either the disposable income or holiday time. However, with the
economic prosperity since the 1970s and the paséing of legislation during that period
mandating seven days of paid holidays per year for all employees, the outbound
travel of Hong Kbng residents underwent a major take-off (Yuen, 2001). The
upward trend has persisted as Hong Kong’s economy thrived in subsequent decades.
The number of outbound trips made by Hong Kong travelers in 1980 was 0.92

million (Hong Kong Tourism Association [HKTA], 1981). Surprisingly, the number



. surged to 61.1 rhillion in 2001 which represents a sixty-six-fold increase over the
two decades (HKTB, 2002).

During the last five years, despite the ecdnomic downturn, the growth trend
in departure nﬁmbers has not stopped (sce Table 1.3). The total number of Hong
Kong resident departures from 1997 (41.6 million) to 2001 (61.1 million)
represented a 12% annual growth (HKTB, 2002). Mainland China was the favoritc
destination for Hong Kong residents; throughout this five-year period, départures to
mainfand China made up more than 80% ﬁf all departures (HKTB, 2002).

The numl?er of departures to Asian destinations, namely mainland China,
North Asia (Japan and Korea), South and South East Asia, Taiwan, and Macao,
increased as a whole from 1997 to 2001 (HKTB, 2002). However, only the
percentage of departures for mainland China increased during that period, from
80.9% in 1997 to 85.1% in 2001, while the percentages for South and South East
Asia and Taiwan remained stable. Departures to North Asia and Macao actually
decreased from 1.5% and 10% in 1997 to 1.2% and 7%, respectively, in 2001.

| It was also realized that the percentage of departures to all long-haul
destinations, naﬁely the Americas, Europe and the Middle East, and Australia and
New‘ Zealand decreased from 1.1%, 0.8%, and 0.5% in 1997 to 0.6%, 0.6%, and
0.4%, respectively, in 2001 (HKTB, 2002). The actual number of departures for
Europe and the Middie East, and Australia and New Zealand remained steady, but
for the Americas .it decreased significantly from 446 thousand in 1997, to 377
thousand in 2001 (HKTB, 2002). The general trend was a decrease in the percentage
of Hong Kong outbound travelers to higher-cost destinations (i.e., the Americas,
Europe, Middle East, Australia, New Zealand and North Asia), implying that

cheaper destinations (e.g., mainland China and South and South East Asia) will be
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preferred by Hong Kong outbound travelers if éconbmic_conditforis in Hong Kong
do not improve drématically.

Supplementing the above data, a study by McKercher and Hui (2001a, 2001b)
revealed that, dl.lril‘.ig. the period from 1999 to 2000, 33.6% of Hong Kong residents .
did not travel, 33.2% traveled regionally (within Guangdong and Macao), 15.5%
traveled internationally (outside Guangdong and Macao), and 17.6% travel;:d both
regionally and internationally. They also found that active outbound travelers in |
Hong Kong were generally younger (aged 26-45), richer and bettef edﬁcated, aﬁd ‘
18% of overali tr'avelers traveled three or more times in the year. In addition, the
typical duration of Hong Kong residents’ overseas travel was three to seven nights.
Package tc;urs were found to be preferred for short-haul trips, but those who

intended to go to China preferred independent and package travel equally.
1.4 Hong Kong Outbound Travelers to China

Hong K(ﬁ_lg was the biggest single market (in terms of tourist generating
country/cityj for China’s international tourism in 2001 (see Table 1.4). The figure
for Hong Kong U‘a{/elers was almost four times that for Macao travelers and five
times that for all fofeigners (CNTA, 2002a).

Aécording to CNTA (2002a), of the 58.6 million arrivals by Hong Kong
travelers in 2001,7 18.7 million were overnight visitors. The figure was more than
seven times the respéctive figure of 2.6 miIlion for Macao travelers and more than

double the respective figure of 8.1 million for all foreigners.



TABLE 1.4
ARRIVALS, AVERAGE DAILY PER CAPITA EXPENDITURE AND

TOTAL EXPENDITURE OF TRAVELERS IN CHINA IN 2001

Rank  Origin Numberof %  Average Daily Total %o
Arrivals Per Capita Expenditure
(Million) Expenditure  (Billion US$)
(US$)
| Hong Kong 38.6 65.8 102 4.5 253
2 Macao 15.8 17.7 120 2.0 11.3
3 Taiwan 3.4 3.9 126 2.8 155
4  Japan 24 2.7 N/A . N/A N/A
5 Korea 1.7 1.9 N/A N/A - N/A
6  Russia 1.2 1.3 N/A N/A N/A
7 USA 0.9 0.1 N/A N/A N/A
8  Malaysia 0.5 0.1 N/A N/A N/A
Al Foreign 11.2 12.6 157 8.5 479
Countries*

Source: CNTA (2002a)
*Including all countries and regions except Hong Kong, Macao, and Taiwan.

In addition to arrivals, Hong Kong travélers contributed signiﬁcantly .to
international tourism receipts in China. Although the average daily per capita
spending of Hong Kong travelers was found to‘ be less than that of other travelers,
one fourth of the international tourism receipts m China in 2001 was contributed by
Hong Kong travelers (CNTA, 2002a). After the reversion of sovereignty to China in
1997, Hong Kong has had closer contact and communications with mainland China,
in its status as a Spgciél Administrative Region (SAR) of China. The number of
departures to mainland China made by Hong Kong residents in 1997 was 33.7
million and increased by 50% to 58.6 million in 2001

Given that Hong Kong outbound travelers have contributed significantly to
China’s international tourism, it is expected that Hong Kong tourists will continue to

play an influential role in the development of China’s tourism industry. Although



there has been an upward trend for Hong Kong residents to choose déstinations in

China for vacation travel, it has been observed that Hong Kong residents tend to

travel far more to Eastern China than to Western China. According to Table 1.5, the

total number of arrival_s in Eastern China in 2001 made by Hong Kong travelers was

10 million, which was much more than the figure of 0.6 million for Western China.
Similarly, alrﬁost 21 million Hong Kong touﬁst nights were spent in Eastern China

in 2001, which was far more than the 1 million tourist nights spent in W¢_stem China.
The Eastern don;inance also éppeared in the -averagc length of stay of Hong Kong

travelers in varim’ls Eastérn and Western China destinations in 2001: Hong Kong

travelers spent 2.61 days on average in Eastern China destinations and 1.68 days in

Westefn China destinations.

In terms of popularity among Hong Kong tourists, the gap between various
destinations in Chinar was tremendous. Some destinations (i.e., Ningxia and Inner
Mongolia) received as few as 1,500 Hong Kong tourist arrivals in 2001, whereas top
destinations in Eastern China, namely Guangdong and Fujian, received as many as
7.9 million and 0.6 million Hong Kong tourist arrivals, respectively, in the same
year (see Table 1.5). In general, most of t_he popular destinations for Hong Kong
travelers are located in the Eastern region.

Itis cleér that the future development of tourism in China is, to a large extent,
influenced by Hong Kong outbound traveleré. Attracting more Hong Kong travelers
to Western China ‘\‘Nil_l be the key to success. Hong Kong outbpund travelers have
demonstrated their essential role in the development to date of China’s international
tourism industry. In the future, their role is expected to be even more important due
to the extensive connections between Hong Kong and mainland China. In particular,

it is tourism to the Western region that has great potential for growth, as Hong Kong

10



residents have thus far explored Eastern China much more extensively than Western

- China,

TABLE 1.5

A COMPARISON OF HONG KONG TOURISTS TO EASTERN AND

WESTERN CHINA (2001)
Localities Number of Arrivals Tourist Nights  Average Stay (Day)
EASTERN CHINA ‘
Guangdong 7,938,047 14,843,040 1.87
Fujian 589,004 2,094,088 3.50
Jiangsu 293,202 . 985,204 3.36
Beijing 269,265 805,725 - 2.99
Shanghai 187,201 767,524 -4.10
Zhejiang 218,949 510,088 2.33
Hainan 231,108 308,483 1.33
Shandong 128,978 258,528 2.00
Liaoning 44,460 139,635 - 3.14
Tianjin 20,861 89,725 4.30
Hebei 29,120 69,548 2.39
_ i Total: 9,950,195 Total:20,871,588 Mean: 2.61
WESTERN CHINA ~ '
Guangxi 197,275 271,316 1.38
Yunnan 132,243 211,775 1.60
Sichuan 80,432 - 142,906 1.78
Guizhou 55,613 108,407 1.95
Chonggqing 37,240 63,011 2.50
Shaanxi 50,092 90,562 1.81
Xinjiang 18,625 30,246 1.62
Gansu 21,463 29,184 1.36
Qinghai 6,498 12,609 1.94
Tibet 3,198 6,129 1.92
Ningxia 1,500 3,636 2.42
Inner Mongolia 1,491 2,387 1.60

Total: 605,670 Total: 1,002,168 Mean: 1.68

Source: CNTA (2002a)
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1.5 Statement of the Problem

It is noted that China has a bright future in international tourism. As Western
China is now being promottad under the “Go West Campaign”, great prospects for
the tourism industry are expected. In order to attract Hong Kong travelers to
Western China, particular attention should be paid to the Hong Kong residents’
perceived image of destinations in Western China. According to Witt and Moutinho
(1989), tourism destination image (TDI) is a type of product image in traditional
marketing which' can influence a customer’s purchase decision.

Unlike many other products, there is no opportunjty to physically touch or
sample tourism products (destinations) prior to purchase: that is, tﬁe_ attributes
related to destinations are intangible (Gartner, 1993). Jenkins (1999) claimt:d that
whether or.not the TDI represents the truth of a particular destination is less
important. This was in line with what Hunt (1975) suggested to the effect that the
image of a destination may be just as, or even more, important than actual tourism
resources. In all cases, TDI is first attached to one’s mind before and during
purchase, and the reality comes next. With the intangible nature of destinations for
potential travelérs; TDI is therefore a key component in destination selection. This
makes TDI crucial to the tourism businesses of a destination.

Various studies have been conducted to examine TDI in tourism marketing
(e.g., Chen & Hstl, 2060; Choi, Chan, & Wu, 1999; Gartner & Shen, 1992). None
has, however, investigated the TDI held by Hong Kong residents towards mainland
China. In view of a lack of such research, this study was designed to examine the
TDJ, as perceived by Hong Kong residents, of the three southwestern provinces

(SWP), including Sichuan, Yunnan, and Guizhou, in Western China. In 2001, SWP
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constituted 35% of the.total international tourism receipts and 32% of the total
international toilrist nights of Western China (CNTA, 2002). SWP is the gateway to
Western China- and it is usually considered as a sub-region in Western China due to
the location and similarity in culture among the th;ee_provinces.

Previous studies (Gartner & Hunt, 1987; Pearce, 1982) have demonstrated
the possible influence of prior visitatioﬁ experience in different regions on TDI of
| places tourists have not visited. For example, Gartner and Hunt (1987) found that
the experience of visiting Utah had improved the state’s as well as the region’s TDIL.
In the case of China, whether the visitation experiences of Hong Kong residents in
various destinationé_ in China would influence their perceived TDI of the SWP was
of particular interest. By studying the TDI of SWP as perceived by Hong Kong
residents with different visitation experiences in China and their likelihood of
visiting SWP, strategies to attract Hong Kong travelers to visit SWP can be

suggested for destination marketing and positioning.
1.6 Specific Objectives of the Study

The main purpose of this study was. to identify the TDI of SWP as perceived
by Hong Kong residents. The specific objectives of this study were to:
(1) assess Hong Kong residents’ perceived TDI of SWP,
(2) examine tile relationship between prior visitation experience of similar
destination(s) and perceived TDI of SWP,
(3)  examine the relationship between satisfaction level of visitation experience

of similar destination(s) on perceived TDI of SWP,
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(4)  identify Hong Kong residents’ perceived important TDI attributes and
dimensions for a tourist destination in general, and
(5)  assess the relationship between perceived SWP TDI dimensions and the

likelihood of visiting SWP.
1.7 Scope of the Study

This study concentrated on Hong Kong residents and their TDI of SWP. The
target population was the generic Hong Kong population but delimited to those who
were Hong Kong permanent residents and eighteen years of age or older. Travel
experience in China was delimited to experiences from at least one visit of more

than oné day in China in the past two years.
1.8 Significance of the Study

This study provided some theoretical and practical insights. From a
theoretical perspective, results of this study contributed to the existing literature of
“the influence of similar destinations on perceived TDI of a particular destination.
With the on-going development of tourism and the increasing travel experiénce of
modern people, the increaéingly important role of visitation influence on TDI was
realized. Results of this study specifically highlighted the visitation influences on
TDI of visit(s) to stmilar destination(s). It is noted that there have been a number of
past studies on visitation influence on TDI (e.g., Chon, 1991; Phelps, 1986),
however, almost all of them have focused solely on investigating tourists’ perceived

image change of the destination that was visited. One exception was an empirical
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study by Pearce (1982), who investigated the image generalization effect and found
that a visit to one destlnatxon influenced a similar destmatlon s TDI. It is believed
that this study would provide greater understanding of TDI modification, which will
help predict the TDI formed by an individual or a particular group of people of a
particular place.

From a practical perspective, in view of the great contributions made by-the
Hong Kong outbound travelers to China’s tourism industry, it is vital for tourism
promoters in mainland China to. understand the- TDI of Western China as pérceivéd
by Hong Kong residents. TDI is influential in travelers® destination choice (Chon, |
1989, 1990; Echtner & Ritchie, 1991; Gartner, 1996; Mayo & Jarvis, 1981; Murphy,
1999), which results in tourist arrivals that hinge the success of tourism development.
In particular, this study identified Hong Kong residents’ perceived important
attnbutes of the TDI for a tourist destination in general and dimensions. of the TDI
that correlate to therr likelihood of visiting SWP. The identified dimensions and
perceived important attributes are invaluable in shaping and achieving a bgtter TDI
of SWP. A positive and better TDI would help attract more I—_Iong'Kong tourists to
SWP. It is believed that SWP, being the gateway and hub of tourism in Western
China, would. be instrumental in promoting tourism of the entire Western China.
More Hong Kong tourists traveling to SWP would be a good start in narrowing the
gap between east and west and obtaining a more balanced situation of tou_rism'r

development throughout the nation.
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CHAPTER 2:; LITERATURE REVIEW

The review of literature pertaining to the study is divided into the following
sections: ('1)'the psychology of perception; (2) background of TDI studies; (3) TDI
components and formation; and (4) visitation influence on TDI. Propositions of the

study are provided at the end of this chapter.

2.1 The Psychology of Perception

Psychologists - (e.g., Gross & Mecllveen, 1998; Hayes, 2000) described
perception as the organjzétion and interpretation of a human being’s basic sensations,
such as vision, Vhearing and touch. Image in psychology is often referred to as a
visual representation (Jenkins, 1999) because visual stimuli predominate in the
process of perceptual organization (Gross & Mcllveen, 1998). The study of
perception is therefore valuable in understanding the formation of images.

Perception has bee_,n the primary concern of gestalt psychologists since the
early nineteenth century. Gestalt psychology describes how people organize bits and
- pieces of information into meaningful wholes, by suggesting the basic principles of |
perceptual organization (Feldman, 2003). These principles determine the structuring |
of perceptions and also determine the structure of how the information is stored in

the memory (Bower & Hilgard, 1981).
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2.1.1 Gestalt Psychology

“Gestalt” is a German word that meang “pattern.” Gestalt psychology
emphasizes the tendency of 'people to perceive an object as an organized whole
(Mayo & Jarvis, 1981). Individual elements that people sense upon seeing an object
will be structured into patterns, representing an active constructive process occurring
in the mind (Humpreys & Miiller, 2000). Figure 2.1 demonstrates the constructive
process when people perceive things. At first glance it is difficult to recognize
anything meaningful, but human minds will be able to interpret and organize the
black dots in the picture and eventually signals that there is a Dalmatian dog at the
center. In this case, the dog is a perceptual whole that represents something greater

than the sum of the individual elements (Feldman, 2003).

FIGURE 2.1

CONSTRUCTIVE PROCESS IN PERCEPTION

Source: Gross and Mcllveen (1998), p.171
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The ﬁndmentﬂ principle of perceptual organization in gestalt psychology.
1s the law of Préignaﬁz (Bower & Hilgard, 1981; Eysenck, 2001). Prignanz has the
meaning of “loaded with meaning” (Hayes, 2000) or “compact gnd significant”
(Bower & Hilgard, 1981). In essence, its meaning is, as stated by Koffka (1935),
“Of several geometrically possible organizations that one will actually occur Which
possesses the best, simplest Va.nd most stable shape” (p.138). Practically, there are a
number of laws sﬁbsum_ed under the law of Prignanz. Four of these _laws can be
applied to tourism situationé, and they will bé discussed in the order of (1) figure
and ground relationship, (2) the law of proxim_itgr, (3) the law of similarity, and.(4)

the law of simplicity.
2.1.1.1 Figure and Ground Relationship

Figure and ground refers.to object and background when people perceive
things. In most (;ﬁses, an object can only be perceived wh:en people are able to
distinguish the background (Bower & Hilgard, 1981). Figure 2.2 illustrates a
reversible sitﬁation of perception when the object and background are ambiguous. If
the black portion is treated as the background, a vase can be seen; however, when
the white portion is viewed as the background, the profiles of two faces emerge
(Feldman, 2003).

In tourism.,'for example, a person may know nothing about Tongren, but
when told that it is a city._in China, he/she will be able to form an image of it based
on the image of China. In this case, China is the background. In another example, a

traveler to Tongren may know nothing about China before the visit, but after the
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visit the image of Tongren will be extended to the image of China. Tongren
becomes the background instead.
FIGURE 2.2

FIGURE AND GROUND RELATIONSHIP

Source: Feldman (2003), p. 99

2.1.1.2 The Law of Proximity

P<;0ple tendrtro perceive elements that are closer together as belonging to
each other and as part of a group (Bower & Hi_lgard, 1981). Figure 2.3 shows that
most people tend to perceive the letters “A”, “B”, and “C” as being in four vertical
columns rather than in eight rows. Since the vertical distance is smaller than the
horizontal distance between the letters, or the letters in vertical manner are closer
together, this explgins why people tend to perceive them together.

Mayo ﬁnd Jarvis (1981) suggested a typical example is that many people
perceive England, Scotland, and Wales as belonging together, but each of them is
unique in many important ways. An example for China is that people tend to
perceive Xinjiang and Tibet as belonging together, but actually they are quite

different (e.g., in climate, culture and landscape).
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FIGURE 2.3

THE LAW OF PROXIMITY
A B C A
B C A B
C A B C
A B C A
B C A B
C A B C
A B C A
B C A B

2.1.1.3 The Law of Similarity

The law of similarity states that items with similar features tend to be
grouped together (Bower & Hilgard, 1981). Figure 2.4 demonstrates that most
peoplre tend to perceive the letters as separate vertical columns of “b”s and “A”s,
rather than as horizontal rows with a mixture of “b™s and “A”s,

Mayo and Jafvis (1981) provided an example that some people perceive
Puerio Rico, Bérmuda, and Jamaica as very similar because to thgm these are all
island resorts; however, these places are different in many other ways. For China,
many people consider Xian and Luoyang as similar and group them together. Xian
and Luoyang are perceived similar because both of them were ancient capitals of

Chiﬁa, but Xian is in Western China, while Luoyang is in Central China.
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FIGURE 2.4

THE LAW OF SIMILARITY
b A b A b A
b A b A b. A
b A b A b A
b A b A b A
b A b A b A
" b A b A b A

2.1.1.4 The Law of Simplicity

This law suggests that people tend to perceive things in the most basic and
straightforward mar;ner (Bower & Hilgard, 1981). Those objects that appear to be in
symmetry, parts of a whole, and have a regular pattern are perceived as being
grouped together. Thé object in Figure 2.5 shows that people prefer to say this is a
triangle consisting of “A”s and “B”s instead of saying there is one rhombus
consisting of “A”s and two triangles consisting of “B”’s. |

An example in toﬁrism could be about how people perceive China. Peoiale
tend to perceive China as a country consisting of different geographica'l regions {e.g.,
Western and Eastel;n) rather than perceiving seperate regions in China alone. This
implies that when people think of one region, the information they hold of China

overall will also be considered.
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FIGURE 2.5
THE LAW OF SIMPLICITY
A
AA
AAA
AAAA
AAAAA
AAAAAA
BAAAAAB
BBAAAABB
BBBAAABBB
BBBBAABBBB

BBBBBABBBBB
BBEBBBBBBBBBB

In sum, the above concepts of gestalt psychology suggest that perceptions of -
things are somewhat interrelated in individuals’ minds. In the context of a TDI study,
that means that the TDI of one destination could include elements of TDIs of other

similar destinations.
2.2 Background of TDI Studies

Literally, TDI ﬁems the image of a destination in tourism. Sussman and
Unel (1999) stated that “image” is sometimes used interchangeably with
“perception” and “attitude” in marketing literature. In psychology, “imagc” is
usually related to “perception”, whereas “perception™ is an area in cognitive
psychology studying the “organization and interpretation of incoming sensory
information to form inner representations of the external world” (Gross & Mcllveen,
1998, p.170). As for the term “attitude”, Sussman and Unel (1999) defined it as “a

leamed mental state that conditions an individual’s response to all objects and
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situations in a predetermined manner” (p. 223). In the present study, the term
“image” was used.

In the tourism industry, there are numerous types of image, such as the
image held of a service, an activity, a hotel, and a facility. However, fhe image of a
destination deserves more attention in tourism marketing since TDI includes all
services and products that a destination has to offer to tourists. The following sub-

sections will discuss the definitions and importance of TDI in detail..
2.2.1 Definitions of TDI

In consumer brehaviorists’ view, image is one’s own personalized,
internalized and conceptualized understanding of what one knows, and it h‘as
nothing to do with knowledge of the truth (Markin, | 1974). In the field of tourism,
the World Tourism Organjzation (1979) suggested that there are three types of
deﬁnitionsrfor image:Ai(l) artificial imitation of the apparent form of an object, (2)
resemblance, and (3) ideas and conceptions.

TDI as an important “image” in tourism has been extensively studied by
researchers, and vzirious definitions of TDI have been proposed. No consensus,
however, has been reached among researchers (Gallarza, Saura, & Garcia, 2002).
Jenkins (1999) claimed that defining TDI is a dilemma and s'chollars in different-
fields tended to i)rovide different definitions. The definitions listed here were
provided by some well-known researchers in the tourism field.

Hunt (1971),_ who is a pioneer in destination image studies, first defined the
image of a state (destination) as the impressions that a person or persons hold about

a state (destination) in which they do not reside. However, the most frequently
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quoted definition i§ by Crompton (1979), holdiﬁg that a destination ima.ge 1s “the
aggregate sum of beliefs, ideas, impressions and expectations that a Atourist has about
a toﬁrist destination area” (p. 18). Kotler (1994) recently defined the image of a
destination as the net result of beliefs, ideas, feelings, expectations and impressions
that.a persoh holdé of it, which 1s similar té Crompton’s deﬁnition. Echtner and
Ritchie (1991} defined TDI as “the perceptions of individuai destination att_ribﬁtgs
and tﬁe holist-ic- impression made by the destination” (p. 8). Their definition

contributed significantly to the knowledge of TDI measurement.

2.2.2 Importance of TDI

TDI has been an important area of research in tourism marketing (Gallarza,
Saura, & Garcia, 2002). Contemporary researchers have substantiated TDI’s pivotal
role in the travelers’ deéision making process, destination choice and consuming
behavior (e.g., Baloglu & McCleary, 1999;'Ch0n, 1990; Gartner, 1993; Murphy,
1999).

The intangibility of tourism products makes the TDI a crucial ‘factor for
destinations to attract prospective tourists. Previous empirical studies have provided
evidence that people’s TDI inﬂuenﬁes their | travel behavior, which includes
destination choice. For example, Goodrich (1978) and Telisman-Kosuta (1987)
found that there was a strong and direct association between favorable TDI and
preferred destination. Mayo and Jarvis (1981)7 also asserted that when travelers made
decisions on destination choice, image and perceived ability of destination to satisfy

their needs were the two most important factors to be considered. Obviously, a more
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favorable TDI helps génerate arrivals to destination, which is the goal of the tourism
businesses.

In view of the imbortance of TDI in tourism market';ng, some researchers
have propbsed different models to examine the relationship between TDI and
destination choice (Chon, 1989, 1990; Fakeye & Crompton, 1991; Gartner, 1996;
Woodside & Lysonski, 1989; Um & Crompton, 1990). For example, Woodside and
Lysonski (1989) proposed that destination awareness, which is related to the
formation of TDI, is inﬂﬁential in destination decisions. Destination awareness, as
the nucleus in gheir model, cotﬁprised the consideration set (destinations to be
considered), thc"unavailable-aware set (destinations to which it is not feasible to go),
the inert set (destinations with insufficient information to consider), and the inept set
(destinations rejécted). Their study found that the order of alternatives in the
consideratién set was positively associated with preferences, whereas preferences
were found to positiyely associate with visit inte.ntion.

Another important aspect is that TDI affects the post-travel satisfaction
levels of tourists (Chon, 1992). Through actual travel, the pre-formed TDI (pre-visit
expectations) on the destination will be evaluated by the post-visit perceptions and
finally a post-visit TDI will be formed (Chon, 1992). By assessing the pre-visit and
post-ﬁsit TDIs, the satisfaction or dissétisfaction levels of tourists can be measured.
A clear understanding of TDI can heli; determine a better destination positioning
strategy, which m turn enhances the satisfaction of tourists. It has been suggested
that tourist satisfaction plays a role in repeat visits, and repeat visits are beneficial to

a destination (Reid & Reid, 1993; Witt & Moutinho, 1994).
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2.3 TDI Components and Formation

Elements or components that contribute to the formation of TDI have
aroused the interest of researchers in tourism marketing. An understanding of the
TDI formation procéss helps identify ways to shape one’s TDI of a particular
destination (Mill & Morrison, 1992).

Gunn (1972) suggestedr'that there are two levels of TDI formation, the
organic and the. induced. Organic images relate to indirect sources of information
that are achieved non-purposefully through daily exposure to the outside
environment. T.his may include television and radio programs, books, wérd of
mouth, newspapers, magazines, and the Internet, Eventually, an imagery is formed
by making sense of all such information on a destination; this can also be explained
by gestalt psychology that information is organized into patterns (Gunn, 1972).
Induced images result from direct marketing information obtained through
deliberate marketing sources, such as pamphlets from travel agents, television
commercials, and destination publications.

Phelps (1986) also proposed two types of images (ie., primary and
secondary), which were different from Gunn’s idea. She argued that images are
formed by actual visits (primary) and external information (secondary). Although
Phelps’s idea seems to be too general to explain TDI’s complex nature and
formation, the .iniportance of actual visits in forming a TDI was highlighted.

Fakeye and Crompton (1991) modified Gunn’s model by adding the
complex images formed through destination visitation. They explained that actual
contact to various aspects of the destination can help develop a complex image with

more differentiated qualities and less stereotyping. In addition, visitation experience
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can provide feedback that influences the future evaluation of destination alternatives.
The findings of their study supported the importance of visitation experience in
destination image formation.

Gartner (1993) went further and proposed three hierarchically interrelated.
TDI components, including cognitive, affective and conative. The cognitive image:
component is an evaluation of existing attributes of a destination derive_d from facts
that are acquired through learning. It can be viewed as the total sum of the inherent .
qualities of the destination. The affective image component is the feeling about a
destina_tioﬁ that is dynamic in nature. Travel motives determine the feeling and
eventually affe(;t the evaluation of a destiné.tion. For instance, a beach re;oﬁ is
perceived as more favorable for ﬂmose who seek relaxation than those who seek
excitement. This ‘dynarnic nature will influence travel decision-making. The
conative image c_o'mponent is the éction and behavior of decision making. It is
formed when a decision is made after the cognitive image component has been
assessed with the influence of the affective component.

There are various sources of information that contribute to image formation.
Gartner (1993) identified eight categories of information sources, put them into a
continuum and named therﬁ image formation agents. The agents in order are: Overt
Induced I (traditional advertising), Overt Induced II (e.g., information
received/requested from tour operators and wholesalers), Covert Induced I
(advertisements.'through a recognized second party), Covert Induced II (an unbiased
form of highly credible information such as a travel writer’s article), Autonomous
(independently produced documents such as reports), Unsolicited Organic

(unrequested information received from otheré), Solicited Organic (requested
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information from a source that ﬁas no interest in the outéome), and Organic
(visitation).. Each category has a Speéiﬁc effect on the formation of TDI.

Echtner énd Ritchie (1991), on fhe other hand, focused solely on
investigating TDI’s components and provided an detailed description of the complex
nature of TDI. Through reviewing and examining prior research related to TDI
measurement, they developed a conceptual framework for TDI (Figure 2‘.6); This
framework consists of three continﬁums: (1) Attribute-Holistic, 2) Functional-
Psychological, and 3) Common-Unique. These three continuums form a three-
-dimensional model with twelve quadrants that aliow TDI to be accurately divided
into twelve asl;ects.

FIGURE 2.6 |

- COMPONENTS OF DESTINATION IMAGE

Functionat
Characteristics

A

Common

Attribute < » Holistic (Imagery)

Unique

' -
Psychological
Characteristics

Source: Echtner and Ritchie, 1991 (p. 6)
Note: This figure should be envisaged in three dimensions.

According to Echtner and Ritchie (1991), the two major components of TDI
are attribute-based perceptions (e.g., climate) and holistic impressions (e.g., mental

pictures), which form the first continuum. Each component is composed of
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functional (more tangible/meaéurable) and psychological (more abstrac.t/non-'
measurable) characteristics so that the second Functional-Psychological continuum |
is crossed against the first Attribute-Holistic continuum. An example of this
interaction is adopted from Echtner and Ritchie (1991) and is shown in Figure 2.7.
For quadrants on the attribute side, perceptions can be of a cool climate (functional)
or friendly people (psychological), while for quadrants on the holistic side,
impressions can be a picture of a particular scene (functional) or atmosphere
(péychologiéal).
_ . FIGURE 2.7
‘AN EXAMPLE OF FOUR TDI COMPONENTS

Functional -
 Characteristics

A

- cool climate - mental picture of

- low prices ’ physical characteristics
- poor roads (mountainous, villages)
- poor nightlife

- Attributes €— —-Holistic (Imagery)

- friendly people - general feeling or
- generally safe atmosphere (mystic)

v
Psychological
Characteristics

Source: Echtner and Ritchie, 1991 (p. 1)

The third continuum, Common-Unique, crossed against both the first and
second continuums (Figure 2.6). With the addition of the third dimension,
destination perceptions (attributes) can be common (e.g., cool climate) or unique
(e.g., Montego Bay in Jamaica), and destination impressions (holistic) can also be
common (e.g., relaxing environment) or unique (e.g., slow-paced but funny and

happy) (Echtner & Ritchie, 1993).
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'Eéhmer and Ritchie (1993)‘, believed that this framework could he'lp fully
capture the cohlponents of TDIL -Contemporary researchers reckoned that this
theoretical framework éan signiﬁcantly contribute to DI conceptualization
-(Galla:rza, Saura, & Garcia, 2002) and measurement (Chen, 2001; Chen & Hsu,

2000).
2.3.1 The Perceived Importance of TDI Attributes

The formation of perception is always_ characterized as a “process of
successive ﬁlté‘ring of stimuli” so that millions of peréeption sources can be
manipulated with limited mental capacity (Mayo & Jarvis, 1981). They called this
selective attention, that only essential, relevant, and acceptable things will be '
consciously noticed. Jenkins (1999) pointed out that people tend to perceive some
attributes as more important than others in the TDI (i.e., consﬁuct prefe-rence). A
similar idea was proposed by Perdue (2000) that enduﬁng involvement would affect
destination choice. Enduring involvement was defined by Havitz and Dimanche
(1990) as the tourist perceived degree of self-relation or importance of a product or
behavior in achieving personal goals and values. That is,-an individual would tend to
involve more actively in some aspects of TDI that are more important or more
related to the persolnal- goals or values. Perdue (2000) found that enduring.
involvement affected TDI and consumer confidence, and eventually affected the

destination choice indirectly through TD! and consumer confidence.
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2.4 Visitation Influence on TDI

Consumer experience has been extensively studied by‘consumér behavior
researchers. It was proposed that individuals who have more product experiences
would be able to interpret and elaborate a new product better (Alba & Hutchinson,
1987), and thereby, a more specific and precise product image could be formed
(Coupey et al, 1998). Consumer experience could be dividedr iﬁto destination
experience (aﬁtual experience of a specific destination) and behavioral experience
(individual’s personal experience) (Perdue, 2000). Perdue (2000) suggested that
consumer expefience affects consumer confidence. He defined consumer confidence
as “the respondent’s belief in his or her ability to accurately assess the aftributes of a
destination (p. 20)”. His study found that consumer confidence was positively
correlated with positive TDI, and when conlsumer confidence increased, the
association betweén TDI and destination choice was intensified. As such, the
destination experience could be regarded as one primary factor involved in the
process of TDI formation.

In the formation process of TDI, visitétion influence has been an important
factor (Chon, 1990; Fakeye & Crompfon, 1991; Gartner, 1996). While Phélps (1986)
conceptualized that TDI is formed based on primary (visitation) and sécondary
(external information) images, Gartner (1996) contended that visitation is an
“organic” image formation agent that can provide inputs to the cognitive image
Component. Rittichainuwat, Qu, and Brown (2001) also stated that multiple
experiences with a destination would help uncover the hidden qualities of that

destination.
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Chon (1989, 1990}, with more emphasis on customer satisfaction, proposed a
model of TDI as influenced and modified by different satisfaction/dissatisfaction
situations after visitation. The different satisfaction/dissatisfaction situations are
formed by evaluating post-travel perceived reality and pre-trave] expectations of the
destination (i.e., evaluative congruity). TDI is improved under satisfactory
conditions. In situations of dissatisfaction, TDI is adversely affected by visitatiqn.r
Subsequent empirical study on this model was done by Chon (1992) which
supported the argument that tourists’ evaluative congruity was correlated to their
satisfaction/dissatisfaction situations. |

A number of studies on vi;;itation influence has found that pre-travel and
post-travel TDIs of tourists were different. Studies relating to visitation influence on
TDI that were reported in major joﬁrnals from the early 1970’s to the present are
summarized in Table 2.1.

Findings of these studies generally echoed the concepts of consumer
experience and consumer confidence discussed earlief. Three observations were
made based on these studies:

1. These studies generally provided evidence of visitation iﬁﬂuence on TDI
One exception was the study by Wee, Hakam, and Ong (1986) that the
visitation influenice on TDI was only found for one of the four sub-sample
groups.

2. For the direction of visitation influence on TDI, no conclusion could be
d¥awn from the study findings due to conflicting results, Some studies
(e.g., Gartner & Hunt, 1987, Rittichainuwat, Qu, & Brown, 2001) reported

positive influence of visitation on TDI. However, two other studies (i.e.,
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TABLE 2.1

STUDIES ON VISITATION INFLUENCES ON TDI

Author(Year)

Focus Method | Findings - :
Pearce (1982) | Post-travel Repertory Grid | Visitation changed TDIs of
| images and pre- visited destination, home
travel images on destination, similar
destinations and destinations, and destinations
origin, image with particular similarity to
generalization the home destination. '

Phelps (1986) | Secondary Questionnaire | Travel experience altered
image travelers® impressions of the
assessment and destination.
tourist decision
making

Wee, Hakam, Temporal and Self Only 1 out of the 4 sub-

& Ong (1986) | spatial administered sample groups showed
differences in questionnaire significant differences
image of " | between before and after visi
Singapore TDlIs. "

Gartner & Hunt | Change of Questionnaire | Visitation improved the

(1987) Utah’s TDI over state’s TDI and extended the
a twelve-year TDI improvement to a larger
period geographical area.

Gyte (1988) TDI of Tunisia | Questionnaire | Different images on
perceived by environment were reported
student visitors after visitation (from rough

and vivid to smooth and
drab).

Shen (1989) U.S. travelers’ Questionnaire | 7 of the 32 attributes ,

| TDI on China - improved afier visitation.

Chon (1991) TDI Seif 4 out of 7 aspects of
modification administered destination image (including
through touristic | questionnaire shopping-related attributes,
experience of safety and security, scenic
American beauty and natural resources,
visitors to South - and general attitude toward
Korea Korea) were significantly

improved after visitation.

Fakeye & ‘Image Questionnaire | Those who visited the valley

Crompton differences : scored significantly higher

(1991) between ‘than nonvisitors in
prospective, destination image factors of

first-time, and
repeat visitors to
the Lower Rio

Grande Valley

social opportunities and
attractions, infrastructure,
foods, and friendly people;
and bars and evening
entertainment. However,

those who visited the valley
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gave significantly lower
scores than nonvisitors in
factors of natural and cultural
amenities; and
accommodations and
transportation. '

Awareness and

Telephone

Milman & For respondents who had
Pizam (1995) familiarity on questionnaire previously visited Central
: TDI and Florida, a more positive TDI
likelihood to of it was perceived, and a
visit Central higher repeat visit intention
Florida was demonstrated. No such
results were found between
those who were and who
were not aware of Central
Florida as a tourist
destination.

Dann (1996) .| Cognitive, Interview Travelers had different
affective and ' cognitive, affective and
conative images conative image descriptions
perceived during before and during the trip.
pre and on-trip
situations by
travelers to
Barbados

Andreu, Bigné, | British travelers’ | Structured self | Respondents who had visited

& Cooper projected and administered Spain before evaluated its

(2000) perceived image | questionnaire *“value for money” and
of Spain “culture” better than those

who had not previously
' visited.

Chaudhary European Structured A more impressed destination

(2000) travelers’ pre- question survey | image was formed after visit:
trip and post-trip most positively framed items
destination (e.g., variety of good arts)
images of India and negatively framed items

(e.g., unhygienic conditions)
were rated with a greater
level of agreement afier

: visitation.

Rittichainuwat, | International Self _ Repeat visits improved

Qu, & Brown image of administered perceived TDI attributes of

(2001) Thailand questionnaire | scenic and natural beauty,
perceived by ' ease of immigration

first-time and
repeat travelers

procedures, value for money,
good vacation place for
children and family, and easy
access.
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‘Fakeye & Crompton |, 1991; Chaudhary, 2000) demoﬁstrated that viSitation
exeﬁed negative influence on some aspects and positive influence on other
aspects of lTDI simultaneously.

3. Almost all studies investigated the image change of the destination visited;
only Pearce’s (1982) study examined whether visitation to one destination

would influence a similar destination’s TDI.

| Mayo and J arvis (1981) stated that people tend to generalize things in order
to make decisions easier, and that this generalization effect can happen when
thinking about 'simila._r destinations. They illustrated this idea with an example that -
individuals may exjacct similar experiences in Club Med Resorts that alre located in
different places. Gartner (1996) presented the same thought with the example of
Monrovia, the capital of Liberia, to argue that people’s cognitive image component
of TDI may be developed based on iméges referred from another destination. He
stated that many people may ﬁot know that Monrovia is iocated in Liberia; in this
case, people’s cogni'tive image component of TDI is formed based on images of
West Africa in general. Pearce (1982) found that British travelers to Greece not only
changed _thcif perceiyed TDI of Greece, but also of Britain and Italy, after visiting
Greece. Similaﬂy, 1t was found that British visitors to Morocco not only changed
their perceived TDI of the visited coimtry,lbut also of Britain, Tunisia and Iceland,
after the visit.- He suggested ihat perceptions were carried over from visited
destination to the home destination (Britain), similar destinations {Greece-Italy,
Morocco-Tunisia), and destinations with particular similarity to the home
destination (both Iceland and Britain lack sun and good beaches). Another study

which alluded to the generalization effect was conducted by Gartner and Hunt

35



(1987). They examined the change in Utah’s TDI over a twelve-year period and
found that visitation not only improved the state’s TDI, but also eéxtended the TDI
improvement to a larger geographical area. The TDI of the region in which Utah is

situated was found to have improved as well.

2.5 Propositions

Vlisitation is an organic image formation agent (Gartner, 1993) for TDL.
There had been strong evidence of visitation influence on TDI of the visited
destination (e.é., Fakeye & Crompton, 1991; Phelps, 1986) and some evidence of
influence of TDI through visiting similar destinations (Gaﬁner & Hunt, 1987;
Pearce, 1982). Visitation to sjmilar destination(s) is thus believed to have -an
influence on the TDI. Similar destination(s) are destination(s) that possess(es)
similar character(s) in nature (e.g., Chinese culture, mountain scenery). Different
cities or regions in a country can be regarded as similar destinations because they
are under the same political system and possess a similar socio-cultural background.

Based on this, the following proposition is suggested:

Proposition 1: There is a relationship between visitation to similar

destination(s) and perceived TDI of a destination.

According to Chon (1989, 1990), the situation of post-travel dis/satisfaction
had a positive or negative influence on evaluating the original pre-travel TDIL In
satisfactory situations, TDI will be .improved. In dissatisfactory situations, TDI will

be adversely affected. Thus, the following proposition is suggested:
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Proposition 2: ‘There is a relationship between satisfaction level after
visitation to similar destination(s) and individuals’ perceived

TDI of a destination.

"It has been discussed in the literature review that TDI plays a role in .
influencing th;: likelihood of visit, traveler decision making, and destination choice..
Researchers (e.g., Baloglu & McCleary, 1999; Chon, 1990; Gartner, 1993; Murphy,
1999) have provided evidence that TDI was a factor affecting likelihood of visit.

Therefore, the following proposition is suggested:

Propositions 3: There is a relationship between perceived SWP TDI and

likelihood of visit.
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CHAPTER 3: METHODOLOGY:

The purposes of this study were to assess the TDI of SWP as perceived by -
Hong Kong residents and to examine the impactsr of visitafioh to similar destinations
on TDI and likelihood to visit. The methodology pertaining to this study is divided .
into the following sections: (1) research design, (2) research framework, .(3)
hypotheses, (4) questionnaire design, (5) pilot test, (6) sampling, (7) data collection,

and (8) data analysis.
3.1 Research Design

This study adopted a descriptive cfoss-sectional fesearch design. Both
qualitative and quantitative techniques were employed in this study.

The studies of Gallarza, Saura, and Garcia (2002) and Jenkins (1999)
reviewed past empirical TDI studies extensively. They generally found that the
majority of previqus studies used quantitative methods for TDI measurement and
data analysis. Questionnaires predominated the quantitative ﬁiethods in TDI
measurement. Respondents for these questionnaires were usually asked to rate on a
prepared set of attributes of TDI using semantic differential scales, Likert scales,
categorical answers or rank orders. The nature of data resulted in strong preferenqcs
for using multivariate techniques (e.g., factor analysis, multiple regression and
MANOVA) in analyzing data. Catalone, Di Benedetto, Kakam, and Bojanic (1989)
claimed that using multivariate techniques allow various image components for

different publics and destinations to be captured.
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However, Jenkins (1999) emphasized that the use of pre-deter_mined
altributes in questionnaires can produce poor results because of inappropriate choice
of attributes. In order to obtain valid results, she sﬁggested a combined
methodological approach with a qualitative phase prior to a quantitative phase. The
qualitative phase (e.g.,. content analysis, focus groups) is a “construct elicitation”
process to determine the best representative combination of attributes for a
destination on a particular population. The quantitative phase is then to measure TDI
by using the instrument with the bes;t representative attributes. In fact, the
combination of qualitative and quantitative methods has been recognized in social
science disciplines as a good practice for quality research (Jenkins, 1999).

For the preseﬁt study, the qualitative phase was a focus group discussion
whichrassisted in the development of a valid questionnaire about Hong Kong
residents’ TDI on tourist destinations in general. The quantitative phase was the

measurement of Hong Kong residents’ TDI of SWP by using the questionnaire.

3.2 Research Framework

A research framework was developed based on the research design (see
Figure 3.1). Basically, there ﬁere four main stages of this study, namely the
questionnaire development, pilot test, TDI measurement, and data analysis. In
subsequent sections, the deta.ils included in the research framework will be

discussed.
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FIGURE 3.1

RESEARCH FRAMEWORK

Questionnaire Development

Literature Review
TDI Attributes Employed
in Past Studies

Focus Groups
Elicitation of TDI Attributes

Pertaining to the Hong Kong
Population

v :

Initial Questionnaire
(English Version)

Initial Questionnaire
(Chinese Version)

¢<'—Translation

Pilot Test

—

h 4

Pilot Test
(5-10% of the Sample)

Content Validity

i

Reliability Analysis

Finalized Questionnaire

TDI Measurement

l

Random Telephone Survey
(N*=500)

a. Based on Hong Kong's
population of 6.8 million and
confident level of 95%,
maximum sampling error for a
sample of 500 is =+ 4.4%

Data Analysis l l
Sample With No Sample With
Visitation Visitation
Data Analysis
————> Descriptive Statistics j¢———

Independent t-tests
Factor Analyses
Correlation Analyses

Multiple Regression
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3.3 Hypotheses

Based on the propositions 'in this study, the following. hypotheses were
suggested and tested:r
Hypothesis 1: * Visitation to similar destination(s) influences the individuals’
perceived TDI of a destination.
Hypothesis 2: Satisfaction level of visitation to similar destination(s)
influences the individuals® perceived TDI of a destination.
Hypothesis 3; There is a relationship between dimensions of perceived SWP

TDI and likelihood of visit.
3.4 Questionnaire Design

The English version questionnaire is shown in Appendix B. A Chinese
version of the questionnaire ‘(Appen'dix C) was subsequently prepared through
translation to ensure its suitability for data collection. Siﬁcc the respondents could be
local Chinese or overseas people who have obtained permanent residency status in
Hong Kong, both Chinese and English versions of the questionnaire were used in
the data collection process. The questionnaire started with an introduction which
briefly describes the main objectives and contributions of this study. The names of
the provinces in SWP are also listed for respondents’ reference. There were three
parts in the‘ questionnaire, namely the introduction and screening questions (Part A),
level of agreement on statements for SWP and level of perceived importance of TDI

attributes (Part B), and demographic characteristics (Part C).
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Part A is screening questions which helped identify target respon&énts before
“the survey actually started. The first qﬁestion was to ensure that oniy Hong Kong
permanent residents wefe surveyed. The next few questions assisted in separating
the sub-sample groups (i.c., sample with no visitation experience in China and
sample with visitation experience in destinations other than SWP) f;or data analysis.
A question was also included to obtain more details of the respondents’ travel
experience. In particular, the respondents were asked to rate their overall
satisfaction/dissatisfaction level for visits in China during the past two years, on a
scale ranging from 1 (very dissatisfied) to 10 (very satisfied). Respondents were also
asked to rate on their likelihood of visiting SWPrin the next two years, on a scale
ranging fr;)m 1 (very unlikely) to 10 (very likeiy_).

Part B of the questionnaire was designéd to measure two aspects. First was
the respondents’ perceived importance of atfributes of a tourist destination in general
(question B1). Respondents were requested to consider their answers in a 5-point
Likert scale, ranging from 1 (very unimportant) to 5 (very important). Second was
the TDI of SWP as perceived by respondents (question B2) in their level of
agreement with the TDI statements. Respondents were requested to provide their
answer using a 5-point Likert scale, ranging from 1 (strongly disagree) to 57'(strongly
agree). -

The last part in the questionnairg, Part C, included five demographic
questions. Resﬁ'ondents’ age, gender, education, income, and marital status were

used for classification purposes.
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3.4.1 Operationalization of TDI

Operationalization of TDI involved the right choice of TDI attributes
(statements) to be included in Part B in the questionnaire. There were two steps in
determining whaf attributes to be included, namely review of TDI measurement
literature and focus group discussions.

Past TDI empirical studies were reviewed to locate the commionly
recognized attributes in TDI measurements. Among the studies reviewed, the study
by Echtner and Ritchie (1993) has a great impact on the issue of TDI assessment.
They identified thirty-five attributes (see Table 3.1) of TDI by reviewing fourteen
previous studies, performing twelve focus groups, and employing expert ideas,
Because of the. comprehensiveness of their study, these attributes formed the basis
for developing the TDI attribute list in the questionnaire:

Two focus grbups of Hong Kong residents were performed for elicitation of
TDI attributes pertaining to the Hong Kong population. The first focus group was
conducted on 9™ January 2003 with 6 members of permenant Hong Kong residents
who were research students in the School of Hotel and Tourism Management, The
Hong Kong Polytechnic University. The second focus group was conducted on 11"
January 2003 with 8 permenant Honé Kong residents with different age, occupation
and background. For both focus group discussions, the researcher was the moderator
to guide and facilitate thg discussion in an unstructured way. The discussions were
performed in a comfortable environment (e.g., quiet and well-ventilated). The
discussions lasted for about one hour and were audio-taped with the permission of

the participants.
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TABLE 3.1

PRELIMINARY IDENTIFIED ATTRIBUTES OF TDI

Tourists sites/activities
National parks/wilderness activities
Historic sites/museums
Beaches
Fairs, exhibits, festivals
Scenery/natural attractions
Nightlife and entertainment
Shopping facilities
Facilities for information and tours
Sports facilities/activities
Local infrastructure/transportation
Cities
Accommodation/restaurants
_ Architecture/buildings

Costs/price levels
Climate
Crowdedness
Cleanliness
Degree of urbanization
Economic development/affluence
Extent of commercialization
Political stability
Accessibility
Personal safety
Ease of communication
Customs/culture
Different cuisine/food or drink
Hospitality/friendliness/receptiveness

) s BRI PP D] s [ | et it [ | et | ot |t | ot | et
O@mgmmbmm-—-o\och\m,p,wm,__.o\ooo--.lc\m-hwm.—

Restful/relaxing
Atmosphere (familiar versus exotic)
31 Opportunity for adventure
32 Opportunity to increase knowledge
33 Family or adult oriented
34 Quality of service
35 Fame/reputation

Source: Echtner & Ritchie (1993)



Finn, Eliott-White, and Walton (2000) stated that a focus gféup is able to
* generate rich ideas and insights into a topic. The focus groups for this study
contributed to developing a prt:cise, comprehensive and specific TDI measurement
questionnaire for Hong Kong residents. The focus group participants were first
asked to brainstorm their suggestions of TDI attributes pertaining to the Hong Kong
population, and then they were asked to cc.)mmcnt on the prepared list of attributes
from the literature. |

‘Results from the focus groups together with the thirty-five attributes from
previous literature were analyzed to determine .what attfibutes should be included in
the initial questionnaire. Basically, their suggestions of TDI attributes were within
the scope of the prepared list of attributes from the literature. Some attributes were
deleted because the focus group participants found them inapplicable or less relevant
to the Hong Kong population (e.g., economic development/affluence, good
architectural structures). Other items were combined.

Both telephone survey centres, namely the Social Science Research Centre at
The University of Hong Kong and The Computer-Assisted Survey Team (CAST) at
| The Hong Kong Polytechnic University, recommended that the optimum length of
questionnaire should Be less than 50 variables (inclusive of everything, such as
demographics) in order to secure response rate. Thus, a total of 22 attributes was

included in Part B of the questionnaire.
3.5 Pilot Test

Before conducting the main survey, a pilot test using the Chinese version

questionnaire was conducted on 11"

February 2003. The purpose of the pilot test
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was to assess the reliability (internal consistency) of the questionnéire a.ﬁd the
appropriateness of format and wordings.

Twenty eight respondents (about 5% of sample size of this study) who were
Hong Kong residents and 18 years or older participated in this pilot test. The first
purpose of the pilot test was to assess the reliability of the questionnaire through a
reliability analysis. Another purpose was to seek feedback on the format of the
questionnaire and to check whether respondents can understand the statements
clearly.

Result of reliability analysis indicated that satisfactory internal consistency
(Cronbach’s alpha > .80) was obtained for the questionnaire. For question Bl
(respondents’ perceived importance of attributes of a tourist destination in general),
the Cronbach’s alpha was .7803; for question B2 (TDI of SWP perceived by the

respondents), the Cronbach’s Alpha was .8601.
3.6 Sampling

The target population of this study was Hong Kong residents and its size was
6.8 million. The saﬁplhg was conducted rthrough random telephone survey. With
the advantage of penetration through residential telephone. lines, telephone survey
was able to randomly reach the target respondents with different demographic
backgrounds and travel experiences. |

For the sample size, based on the following formula (Finn, Elliott-White, &
Walton, 2000) aﬁd with a confidence level of 95% and acceptable error of + 5%, the

- optimum sample size for the Hong Kong resident population was found to be 384.
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N=
H2

Where:

N= sample size |

z = standard error associated with the chosen level of confidence (when using
95% confidence, z = 1.96)

n = estimated variability in the population 50/50

H=  acceptable sampling error + 5% (confidence interval)

3.7 Data Collection

Data collection for the Study was conducted from 12" to 14® March 2003.
The mode of data collection, random telephone survey, was conducted in the time
slot of 6:00 to 10:30pm during the data collection period.

The random telephone survey was conducted by the Telephone Survey Unit
of the Social Science Research Centre (SSRC) at The University of Hong Kong.
The telephone interviewers used tlie bilingual computer-assisted telephoﬁe interview
(CATI) method run by the Market Research Statistics Package (MRSP).

Before the start of the telephone survey, a verbal format of the Chinese
version questionnaire was transformed from the original written format because of
the discrepancy between spoken Cantonese ‘and written Chinese. For the
questionnaire of this study, major discrepancy between spoken Cantonese and
written Chineéé was the usage of question words and linkage words. Some written
question and linkage words are ﬁot normally used in Cantonese speech, but there are
substitutes in spoken Cantonese that have the exact same meanings. The
transformation of questionnairé from w_ritteh to verbal format was done by the

SSRC staff with their professional knowledge. A final check was performed by the
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researcher to ensure the accuracy and suitability of the transforrnaﬁon. -The
transformation helped make sure that every interviewer asked questions in a more
natural, efficient, and standardized way.

Residential telephone numbers were first drawn randomly from the
residential telephone directory as “seed numbers”, from which another set of
numbers was generated by changing the eighth digit randomly. When telephone
contact was successfully established with a target household, one of the eligible
household members (Hohg Kong permanent resident, 18 years or above) was asked
to respond to the survey. Interviewers, who were thoroughly trained by SSRC, only
dialed the ‘number assigned _by. the computer. The average time spent for each
telephone survey was about 15 minutes. in order to minimize survey error,
- appointments for the out-of-home target respondents and redialing (up to 3 éttempts)
for the unanswered calls were made. At least 10% of successful cases. of each
interviewer were fc;approached for verification by asking them whether they had B
been interviewed.

The survey was basicaily conducted in Cantonese; for those eligible
respondents who speak other languages (i.e., English and Mandarin), a sﬁitable
interviewer was arranged to handle the case as much as possible, During the
interviews, the interviewers entered respondents’ answers directly to the computer
so that a raw data file was provided by SSRC when the survey was finished.

In order to further ensure a standardized survey with reliable results, the
rescarcher stayed with the survey team to oversee the whole telephone survey
process. All data collected together with the analytical procedures were in
accordance with the ethical standards of the American Psychological Association

(American Psychological Association, 2001).
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A r_ecbrd of political and world events dur:ing .the week before and the week
after the data collection was made to ensure the re;ponses were not interfered by ad-
hoc issues. No event occurred was found to have effect on the responses during the
entire data collection process. The timing of the data collection was Well before the
nationwide outbreak of Severe Acute Respiratory Syndrome (SARS) in China that
was unveiled in April 2003 and the mass outbreak of SARS in the Hong Kong
community during late March to mid April 2003.

For the present survey, 536 successful responses (see Table 3.2) from the
generic adult Hong Kong population were obtained, representing a successful rate of
48.1% from the 1,115 telephone calls (i.e., successful responses, partial responses,
-and refusals) answered by target héuseholds. The sample size for this study was-
more than the optimum sample size of 384, thus the maximum sampling error could
be reduced to £ 4.4% according to the formula stated eartier (Finn, Elliot-White, &

Walton, 2000).
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" TABLE 3.2

TELEPHONE SURVEY CONTACT RESULT

No. of Contact

Percentage Cumulative

Percentage
Successful responses 536 12.3 12.3 .
Partial responses 48 1.1 13.5
Refusals 531 | 12.2 25..7
Language prc;blem 2 0.0 25.7
Fail to qualify (not Hong Kong permanent 150 3.5 29.1
resident and/or not aged 18 years or older)
Business lines 179 4.1 33..;’:
Problem (fail to connect the line due to 13 0.3 33.6
unknown reasons)
Not in 665 15.3 48.9
No answer 1,093 252 74.0
Lines busy 99 2.3 76.3
Fax/Data lines 243 5.6 81.9
Invalid numbers (numbers do not exist) 761 17.5 99 .4
Answering machine 22 0.5 100.0
Total 4,342 IO0.0
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3.8 Data Analysis

The Statistical Package for the Social Sciences (SPSS) (Norusis, 2000) was
used as a tool for analyzing data. Statistical analyses in this study included
descriptive statistics, reliability analysié, independent sample t-test, porrelation
analysis, faétor analysis, and multiple regreséion. Before applying the statistiéal '
techniques, the data were carefully examined and checked for accuracy of data entry,
missing values, and normality (skewness and kurtosis) and outliers (Tabachnick &
Fidell, 1996).

For objective 1 (assess Hong Kong residents’ perceived TDI of SWP),
descriptive statistics of means and standard deviations were used to determine the
level of agreement of each statément (see Part B Question 2 of the ques_tionnaire:
Perceived TDI of SWP). These statements were ranked in descending order
according to their mean value. This was followed by a factor analysis (orﬂlogonal)
conducted to identify the underlying factor structures among all TDI statements.
Factors with an eigenvalue of greater than 1 were seleéted for the ﬁnal rotation.
Items met the minimum loading criteria (.40) were considered to be significant and
were retained for further analysis (Tabachnick & Fidell, 1996). Reliability analysis
(Cronbach’s alpha) was conducted to determine the internal consistency of the
identified factors.

For objé'ctive 2 (éxamine the relationship between prior visitation experience
of similar destination(s) and perceived TDI of SWP), indepeﬁdent sample t-tests
were employed to determine if there were any significant mean differences on
statements of perceived :TDI of SWP between respondents with and without

previous visitation of similar destination(s).
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For objective 3 (examine the relationship between satisfaction level of
visitation experience of similar destination(s] on perceived TDI of SWP), Pearson’s
product moment correlation analysis was employed to determine if there was linear
relationship between the statements of perceived TDI of SWP and respondents’
satisfaction level of visiting similar destination(s).

For objective 4 (identify Hong Kong residents’ perceived important
attributes for a tourist destination in general), descriptive statistics such as means
and standard deviations were conducted to depermine the importance of the
respondents’ perc;ived attributes (see Part B Question 1 of the questionhaire_:
Perceived important attributes).. Each attribute was ranked in descending order
according to its mean value. Mean split method was employed to classify important
and unimportant attributes: attributes that had mean value higher than the overall
mean were considered as important attributes; attributes that had mean value lower
than the overall mean were considered as unimportant attributes. A factor analysis
(orthogonal) was conducted to identify the underlying factor structures among all
TDI attributes; similar steps and criteria as the factor analysis for objective 1 were
employed. Reliability analysis (Cronbach’s alpﬁa) was conducted to determine the
internal consistency of the idenﬁﬁed factors.

For objective 5 (assess the relationship between perceived TDI dimensions
and the likelihood of visi.ting SWP), a inultiple regression was employed to
determine whether underlying dimensions ‘of TDI that derived from factor analysis
(as independent variables) would predict the likelihood to visit (as dependent

variable). Likelihood of visiting SWP was presented by mean.
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CHAPTER 4: RESULTS

The results of this stud_-y, which examined the TD_I of SWP as perceived by
Hong Koﬁg residentsr and the impacts of visitatioﬂ to similar destinations cn D1
and likelihood to visit, are presented in the following sections: (1) respondents
profile, (2) Hong Kong residents’ perceived TDI of SWP, (3) prior _v_isitation
experience of similar destination(s) and perceived TDI, (4) satisfaction level of
visitaficn experience of similar destination(s) and TDI of SWP, ('5) Hong Kong
residenfs’ perceived important TDI attributes, and (6) the relationship betv;reen

perceived TDI and likelihood of visiting SWP.
4.1 Respondents Profile

The data were analyzed with descriptive statistics of frequency and
percentage in order to show the demographic profile of respondents (see Table 4.1).
Respondents comprised 536 Hong Kong permanent residents who were Vaged 18
years or older.

There were slightly more female respondents (51 .9%) than male respcndents
(48.1%). Larger prop.ortions of respondents appeared in categories of. 25-44 yeare
old (49.6%), secocdary educated (55.2%), a monthly household income below
HK$30,001 (61.9%), and married (61.4%). Smaller proportions of respondents
appeared in categories of 65 years or above (5.0%), divorced or widowed (3.2%),
master level educated or above (1.5%) and a mcnthly household income between

HK$50,001 and HK$70,000 (4.6%). Among the “Never Married” respondents, a
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TABLE 4.1

PROFILE OF RESPONDENTS (N=536)

Demographic Characteristics n % % of Hong Kong
' ' Population®
Age
18-24 . 95 17.7 16.4 (Age 15-24)
25-34 118 22.0 19.8
35-44 148 27.6 24.3
45-54 : : 98 18.3 17.1
55-64 48 9.0 - 9.0 .
65 or above . 27 5.0 133
Refuse to answer 2 04 N/A
Gender
Male 258 48.1 49.0
Female ' 278 51.9 51.0
Education Level :
Primary or below .50 93 28.9
Secondary ' 296 55.2 452
Matriculation 51 9.5 9.4
Tertiary (Non-degree) 50 9.3 3.7
Tertiary (Degree) 80 14.9 12.7
Master or above : 8 1.5 N/A
Refuse to answer 1 0.2 N/A
Monthly Household Income :
HK$10,000 or below 89 16.6 24.1
HK$10,001-20,000 136 254 28.3
HK$20,001-30,000 107 20.0 18.7
HK$30,001-40,000 50 9.3 10.7
HK$40,001-50,000 31 5.8 9.6
(HK$40,001-60,000)
HK$50,001-60,000 19 3.5 ' 9.6
_ , (HK $40,001-60,000)
HK$60,001-70,000 6 1.1 8.7
: (HK$60,001 or above)
HK$70,001 or above 24 4.5 8.7
(HK 360,001 or above)
Refuse to answer 39 7.3 N/A
Do not know 35 6.5 N/A
Marital Status
Never Married: ' 185 34.5 31.9
Dependent ' 58 10.8
Independent . 116 21.6
Refuse to indicate / Do not know 11 2.1

Married 309 61.4 59.4
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" Divorced/ Seperated 8 1.5 2.7
Widowed . 9 1.7 6.0
Refuse to answer 5 0.9 N/A

a. Information based on 2001 Hong Kong Population Census whereas Hong Kong
citizens age 15 or older were included. (Census and Statlstlcs Department, 2003)
majority or 116 of them indicated that they were independent which représented
21.6% of all respondents. The‘ demographic profile of respondents was generally
similar to the profile reported by the Hong Kong Pqpulation Census‘ in 2001, which |
supported that the fcsﬁondents could well represent the Hong Kong ﬁopulatioh. |
Due to- the extensive usage of telephone mark;:ting by various industries ;such 7
as bankg, insurance companies, and credit card centers., telephone survey
respondents wére _very cautious in providing personal information to the .
interviewers. Even when the interviewers informed the respondents 'clearly that the
purpose of éetting demographic data was for academic research only, there .were still
0.2% to 7.3% of respondents chose “Refuse to answer” in some of the demographic
questions. The largest percentage of refusals was found in the “monthly household
income™ question that 39 respondents (7.3%) refused to answer. Besides, some
respondents (6.5%) did not know their household income because they were

dependent on their family members.
4.2 Hong Kong Residents’ Perceived TDI of SWP
4.2.]1 Perceived TDI of SWP

In Part B Question 2 of the questionnaire (see Appendix B), respondents
were asked to rate their level of agreement on the 22 statements about the TDI of

SWP. These statements were positively worded which mirrored the attributes in Part
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B Question 1. The TDI of SWP perceived by Hong Kong residents is presented by

means of the 22 TDI statements (see Table 4.2).

TABLE 4.2
MEAN VALUES OF SWP TDI STATEMENTS PERCEIVED BY HONG

KONG RESIDENTS (N=536)

Rank TDI Attribute Mean"  Std. Deviation
1 SWP offers a lot in terms of natural scenic beauty 3.89 0.64
2 The visit offers new knowledge 3.88 0.66
3 The life there is different from ours 371 0.76
4 Prices are low ' : 3.68 0.68
5 There are delicious local foods 3.67 0.75
6 There are many places of interest to visit 3.62 0.69
7 Restful and relaxing place to visit 3.61 0.72
8 SWP is not crowded _ o 3.53 0.71
9 Local people are friendly ' 3.50 0.65
10 SWP is politically stable ‘ 3.48 0.77
11 Overall, the weather is pleasant 3.43 0.74
12 There are many festive activities 3.36 0.74
13 In general, it is a safe place to visit 3.32 0.83
14 There is no difficulty in communication 3.19 0.95
15 Good quality restaurants are easy to find 3.07 0.80
16 Good quality hotels are easy to find 3.05 0.80
17 Tourst attractions are easily accessible 3.00 0.78
18 Overall, the service is of a high quality 2.97 0.72
19 It has good shopping places 2.75 0.77
20 It offers comfortable means of transportation 2.75 0.79
21 It bas good nightlife 2.73 0.74
22 Local standards of cleanliness and hygiene are high 2.63 0.80
Overall 3.31

* Means measured on a Likert scale ranging from 1 (Strongly Disagree) to 5
(Strongly Agree).

Seventeen out of the 22 statements had scores equal to or greater than 3.0 (3
represents Neutral in the Likert scale ranging from 1 [Strongly Disagree] to 5
[Strongly Agree].). The overall mean of 3.31 indicated that a slightly positive TDI of
SWP was gencrally perceived by Hong Kong residents. A small variability of the

answers given by respondents was revealed with standard deviations of the 22 TDI
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statements ranged from 0.64 to 0.95. Higher valﬁes were found on “SWP offers a lot
in terms of naturél scenic beauty (M=3.89)" and “The visit of’fefs_new knowledgé
(M=3.88)". Lower values were derived on “Local standards of cleanlinesé and
hygiene are high (M=2.63)" and “It has good nightlife (M=2.73)". Overall, the
unique characteristics of SWP were perceived with higher ratings by the respondents.
Some examples of these original characteristics included natural scenic beauty,
different life, delicious local foods and low prices; which were ranked high in Table
4.2. In contrast, the characteristics relating to SWP’s tourism development‘and
establishment were perceived with lower ratings. Examples for the characteristics
included good shopping places, comfortable means of transportation, good nightlife,

and high local standards of cleanliness and hygiene.
4.2.2 Underlying Dimensions of SWP TDI Statements

In order to gain a more concrete understanding of Hong Kong residents’
perceived TDI, a factor analysis was conducted to determine the underlying
dimensions among the 22 TDI statements. This was based on the assumption that
there céuld be possible interrelationships between variables. According to Hair,
Anderson, Tatham, and Black (1998_), factor analysis can be utilized to “examine the
underlying patterns or relationships for a large number of variables and to determine
whether the ixﬁ"ormation can be condensed or summarized in a smaller set of factors
or components (p. 88)".

A principal component factor analysis with varimax rotation was performed.
Factors with eigenvalues greater than 1.0 were selected and retained for final

rotation {Tabachnick & Fidell, 1996). Minimum factor loading criteria of .40 was
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employed. The factorability of items was proved by the results of Barlett’s Test of
Sphericity (-df=23l, sié. <.001), Kaiser-Meyer-Olkin Measure of Sampling -
Adequacy (>.6) and Measures of Samp]ing Adequacy (MSA) (>.5).

Six factors accounted for 54.0% of the total variance were théined (see
Table 4.3). A factof loading of .40 or above was considered to be‘signiﬁcant for
interprcjtation of rfactors (Coakes & Steed, '1999)‘ It was found that all 22 statements
met the minimumr loading criterion; Three of the 22 statements showed dual
loadings. Statement “Local standards of cleanl-iness and hygiene are higii” had factor
loadings of .55 and .43 in factor 4 and | respeétiveiy. Similarly, both the statements |
“Good quality hotels are easy to find” and “Good quality restaurants are easy to
fin . showed factor loading of .41 in factor 3, whereas they had factor loadings
of .65 and .69 respectively in factor 1. Accor_ding to Hair, Anderson, Tatham, é.nd ‘
Black (1998), the interpretation of factor loadings should focus on identifying the
highest loadiﬁgs for variables on each factor. The inclusion of multiple loading
items in a factor is at the discretion of the researcher (Coakes & Steed, 1999). For
this study, the dual loading statements were considered to be included in the factors
where higher loadings had been shown, Therefore, statement “Local standards of
cleanliness and hygiene are high” was included in factor 4 only. Both the statements
“Good quality hotels are easy to find” and “Good quality restaurants are easy to
find” were included in factor 1, not in factor 3.

In Tabi'e 4.3, the first ft;«.tctor comprised a combination of statements
associated with the level of tourism development (e.g., transpdrtation, accessibility,
hotels) of a destination, thué wasl named “Tourism Development”. This factor
accounted for 21.4% of the variance with an eigenvalue of 4.71. The second factor

was named “Tourist Attractions and Activities” which reflected such statements as
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- TABLE 4.3
FACTORS FOR THE TDI STATEMENTS DERIVED FROM PRINCIPAL

COMPONENT METHOD WITH VARIMAX ROTATION

Factor Dimensions Factor Eigen-value % of Cum.
Loading Var. Var.
1 Tourism Development ‘ 471 21.39 21.39
It offers comfortable means of transportation 5 ' o
Tourist attractions are easily accessible 71
Good quality restaurants are easy to find .69
It has good shopping places .66
Good quality hotels are easy to find .65
It has good nightlife .56
2  Tourist Attractions and Activities 2.40 10.90 32.29
There are many places of interest to visit .79 '
It offers a lot in terms of natural scenic .64
beauty _
There are many festive activities 63
The visit offers new knowledge - 61
3 Epvironment ' 1.48 6.71 39.00
Overall, the weather is pleasant .66
Restful and relaxing place to visit 51
There are delicious local foods 50
SWP is politically stable 47
4 Safety and Service 1.21 548 44.48
In general, it is a safe place to visit .67 :
Overall, the service is of high quality - 58
Local standards of cleanliness and hygiene .55
are high
5 Local Life 1.06 4.84 49.32
~ Prices are low .80
SWP is not crowded : .55
Local people are friendly Sl
6 Interaction with Locals 1.03 4.67 353.99
There is no difficulty in communication .78
The life there is different from ours 57

Total Scale Reliability (Cronbach’s Alpha)- =.80
Barlett’s Test of Sphericity (df=231, sig. .000)
Kaiser-Meyer-Olkin Measure of Sampling Adequacy =.835

59



“festive activities” and “scenic beauty”. With an eigenvalue-of 2.40 for fac£or 2,1t
explained 10.9% of the variance. For factor 3, it included statements related to the
overall enviroﬁment of a tourist destination, such as food and weather, so it was
named “Environment”. Factor 3 explained 6.7% of the variance with an eigenvalue
of 1.48. Factor 4, labeled “Sa_lfety and Service” directly from its stz.ltements that were
related to the overall safety and service quality of a destination, explained 5.5% of
the variance and had an eigenvalue of 1.21. Factor 5 was associated with local
situations_such as “price level” and “crowdedness”, thus was labeled “Local Life”.
This factor accounted for 4.8% of the variance with an eigenvalue of 1.06. The last
factor was labeled “Interaction with Locals” which was associated wiﬁ ]
“éommunicationf’ and “different local life,” it explained 4.7% of the variance with |
. an eigenvalue of 1.03.

The six identified TDI dimensions were tested for internal consistency by
reliability analyses, and the results were presented in Table 4;4. Cronbach’s Alpha -
(o) greater than .60 was generally treated as acceptable (Nunnally, 1994). Two
factors, namely “Tourism Development” and “Tourist Attractions and Activities”
revealed substantial internal consistency with ﬁ values of .80 and .70, respectively.
The “Safety and Service” and “Environmf;nt” factbrs, with o values of .57 and .54
respectively, were marginal in considering them as internally consistent. The “Local
Life” and “Interaction with Locals” factors showed unstable consistency with o
equal to .44 éna -.33 respectively. In order to gain additional insights, 4-factor and
S-factor solution a.nalyseé were performed to see if the items iﬁ the unstable factors

could be included in other factors, however, no satisféctory results were found.
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TABLE 4.4

MEAN AND CRONBACH'’S ALPHA FOR THE SIX TDI FACTORS

Factor : Mean Number of Cronbach’s

Items Alpha
1 Tourism Development 2.90 6 7962
2 Tourist Attractions and Activities ‘3.69 4 6983
3 Environment 3.56 4 5408
4 Safety and Service | 2.97 3 S771
5  Local Life 3.58 3 .43’89

6 Interaction with Locals T 345 2 =3324

When fhe mean values for the factors -were compared, factors could be
ranked in the descending order of “Tourists Attractions and Activities (M=3.69)",
“Local Life (M=3.58)", “Environment (M=3.56)", “Interaction with Locals
(M=3.45)”, “Safety and Service (M=2.97)", and “Tourism Development (M=2.90)".
“Tourists Attractions and Activities” was percei\-fed as the most favorable TDI factor
for ﬁong Kong residents whereas “Tourism Development” was the least favorable
TDI factor. Both of these fact.ors were considered to be internally consis-tent as
mentioned‘before. The results from this factor analysis indicated that the favorable
aspects of SWP’s TDI for Hong Kong residents were tourist attractions and

activities, whereas the tourism development in SWP has to be improved.
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4.3 Prior Visitation Experience of Similar Destination(s) and Perceived TDI

Respondents’ travel experiences in China were obtained through 3 screening
questions (questions A2 to A4) in Part A of the questionnaire. These questions were
important in identifying whether they had prior visitation experience of similar
destination(s).

The first question asked the respondents if they had in the past two years
traveled. in -Chinal for more than one day. Results showed that there nrere 350
respondentsr (65.3% of total respondents) replied “yes” whereas 186 respondents -
(34.7% of total respondents) replied “no”. For .those respondents replied “yes”, they
were further questioned for their purpose(s) of that/those trip(s). Respondents were
asked to indicate the travel purpose(s) in the categories of pleasure, visiting friends
and relatives, business and other purposes. Table 4.5 summarized the responses for
this question. It was obvious that the majerity of their travels were for pleasure
purpose. Some respondents indicated that their travel was for other special purposes.
These special purposes included grave sweeping, Ching Ming Festival, exchange
activities, religieus visit and match making. The researcher did not consider these as
pleasure, visiting friends and relatives, or business purposes, so they were classified
as other purposes..

The third question was about respondents’ travel experience in China in the
past two years‘.AAInong the 350 respondents who had visited China during last two
years, more than half (60.9 %) of them provided 1 or 2 destination names in China
for their previous travels whereas 2% of the respondents indicated that they could

not remember the names of destinations they visited during their travels in China.
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TABLE 4.5

PURPOSES OF PREVIOUS VISITS IN CHINA

Purpose(s) Number of Respondents
One purpose:
Pleasure 219
Visiting friends and relatives 37
Business ‘ | = 16
Other” 4
Two purposes: : ,
Pleasure and visiting friends and relatives 42
Pleasure and business 18
" Pleasure and other” purpose 4
Visiting friends and relatives and other” purpose 2
Business and visiting friends and relatives 1
Three purposes:
Pleasure, visiting friends and relatives, and 6
business
Pleasure, visiting friends and relatives, and 1

other® purpose

Total ' 350
* Other purposes included grave sweeping, Ching Ming Festival, exchange activities,
religious visit and match making

For the purpose of this study, the 536 respondents were differentiated into
groups according tor their travel experience in China (see Table 4.6). Two hundred
and eighty six respondents, representing a majoriw (53.4%) of all respondents, had
travel experience in China excluding Western China. There were another 186
respondehté (34.7% of all respondents) who had no travel experience in China in the
last 2 years, and 57 respondent_s (10.6% of all respondents) who had traveled to
Western China. Those respondents who could not remember the name(s) of the

destination(s) for their travel(s) in China were not classified.

63



TABLE 4.6

BREAKDOWN OF RESPONDENTS BY TRAVEL EXPERIENCE IN CHINA

IN LAST TWO YEARS
Respondent Group Frequency Percentage
With travel experience in 286 53.4
China excludmg Western
China
No travel experience in 186 . 347
China ' ' :
With travel experience in 57 10.6
Western China
Not Classified® 7 13
Tol . 5% - 100.0

Those respondents who could not remember the names of the destinations they had
visited were not classified.

As mentioned earlier in lthe'literature review that similar destination(s) are
destination(s) that possess(es) similar charac.ter(s) in nature (e.g., Cﬁinese culture,
mountain scenery). Diffgarent cities or regions in China could be regarded as being
similar destinations because they are under the same political system and possess
similar socio-cultural backgrounds. The respondent group of “With travel
experience in China excluding Western China” could then be regarded as having

travel experience in similar destination(s) of Western China.

4.3.1 Relationship Between Prior Visitation Experience of Similar Destinations(s)

and TDI

In order to examine the relationship between prior visitation experience of

similar destinations(s) and perceived TDI of SWP, independent sample t-tests were
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performed between the groups “With travel experience in China excluding Westerﬁ-
China (N=286)" and “No travel experience‘ in China (N=186)" on the 22 TDI
statements (as dependent variables) of SWP. According to Coakes and Steed (1999),
it is important to test the assumption of homogeneity of variance before consulting
the independent sample t-test outputs. The assﬁmption of homogeneity of variance
states that the groups should come from populations with equal variances. In this
study, this assumption was tested by the Levene’s test for equality of variances and
the fesults are presented in Table 4.7.
TABLE 4.7
LEVENE’S TEST FOR EQUALITY OF VARIANCES FOR INDEPENDENT

SAMPLE T-TESTS

N N LT T

TDI Statements of SWP Levene's Test for Equality
of Variances
F Sig.
SWP is politically stable 373 542
In general,it is a safe place to visit 241 624
SWP is not crowded 1.009 316
Local standards of cleanliness and hygiene are high 464 496
There is no difficulty in communication 922 338
Prices are low 13.134 .000*
Local people are friendly 976 324
Overall, the service is of a high quality 1.260 262
Overall, the weather is pleasant 054 817
10. Restful and relaxing place to visit 588 444
11. The life there is different from ours 2.386 123
12. The visit offers new knowledge : 3.069 .080.
13. There are many places of interest to visit 3.073 .080
14. There are many festive activities 700 . 403
15. 1t offers a lot in terms of natural scenic beauty 3.244 072
16. It has good nightlife 139 709
17. It has good shopping places 3.22] 073
18. It offers comfortable means of transportation 122 727
19. Tourist attractions are easily accessible 279 .597
20. Good quality hotels are easy to find .038 .845
21. Good quality restaurants are easy to find .000 .993
22. There are delicious local foods 260 611

* Represents significant probability (p <.05)
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The Levene’s test 'rep.orted non-significant probability (p >.05) in 21 out éf
the 22 independe_nt sample t-tests. Therefore, the nﬁll hypothesis that there were no
significant differencgs between the variances of the groups could be accepted for the
21 independent sample t-tests, and the equal variance estimates in the t-test outputs
would be consulted. The only exception was the 6™ TDI statement of SWP “Prices
are low” that the Levene’s test showed a significant probability (p < .05) for its
independent.sample t-test. In this case, the null hypothesis was réjected and the
alternative hypothesis that the variances of thé groupé were unequal was accepted.
The unequal variance estimate in the t-test output for this statement was consulted
and reported.

Table 4.8 showed the mean diffcfences on 22 TDI statements between the
two groups (i.e., Group 1 - With travel experience in China excluding Western
China; Group 2 - No travel experience in China) together with the corresponding
results from the independent safﬁple ;[-tests. A comparison of the means for the two
groups suggested that Group 1 had higher level of agreement than Group 2 in 14
TDI statements of SWP. The positive mean differences ranged from 0.0187 for TDI
statement “Good quality restauranfs are easy to find” to 0.2055 for TDI statement
“There are many plﬁces of interest to visit”. Larger positive mean differences
appeared in TDI statements “Prices are low,” “There are many places of interest to
visit,” and “It offers a lot in terms of natural scenic beauty.”

The meal; comparisons also revealed that Group 1 rated lower level of
agreernenf than Group 2 in the remaining 8 TDI statements of SWP. The negative
mean differences ranged from -0.0055 for “Local standards of cleanliness and

hygiene are high” to -0.0695 for “It has good shopping places”. Larger negative
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mean differences appeared in TDI statements “Overall, the weéther 1s pleasant” and
“It has good shdpping places”. |

Among the above mean differences, four of them were found statiStically
significant. All four‘ statistically significant differences were positive mean
differences. These po;sitive mean differences appeared in TDI statements “SWP is
not crowded,” (p < .05) “Prices are low,” (p < .01) “There are many places of
interest to visit,” (p < .01) and “It offers a lot in terms of natural scer’lic beauty” (p
< .01). This shows that visitation experience of similar destination(s) of Western
China would improve some aspects of the TDI of SWP. Apparent differences in
other TDI statement mean scores were more likely to be caused by the sample re.xther
than by any real difference between Hong Kong residents with and without

visitation experience of similar destination(s) of Western China.

4.4 Satisfaction Level of Visitation Experience of Similar Destination(s) and

TDI of SWP

4.4.1 Satisfaction Level of Hong Kong Residents’ Visitation Experience of Similar

Destinations

Data on thf: level of satisfaction for respondents’ visitation experience in "
China were obtained by asking the respondents to rate on a scale from 1 (Very
Dissatisfied) to 10 (Very Satisfied). Responses from the 286 respondents who had
visitation experience in China except Western China (visitation experience of

similar destination of Western China) are demonstrated in Table 4.9.
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TABLE 4.9

S_ATISFACTION LEVEL OF VISITING SIMILAR DESTINATION(S) IN

'CHINA
Satisfaction Level Frequency Percentage Cumulative
Percentage

1 0 0 0
2 2 0.7 0.7
3 5 1.7 24
4 7 24 4.9

-5 60 21.0 259
6 70 24.5 50.3
7 73 25.5 75.9
8 50 17.5 93.4
G 3 1.0 04.4
10 16 5.6 100.0

, Mean Score = 6.521
1 = Very Dissatisfied, 10 = Very Satisfied

The mean rating of satisfaction level was found to be 6.52, repreSeﬁting that
the respondents with traveling experience of similar destination(s) were generally
satisfied with their visits. This was further confirmed by less than 5% of -th(‘:
respondents rafed 4 or lower, more than 5% of -the respondents rated 10 in the scale,

and about 90% of the respondents gave the rating of 5 to 8.
4.4.2 Relationship Between Satisfaction Level and TDI

Both the collected data for satisfaction level and TDI statements were .
continuous (intervél) data. In order to examine thé relationship between satisfaction
-level of visitation experience of similar destination(s) and perceived TDI of SWP, a
‘Pearson’s product moment correlation analysis was performed. Pearson’s product
moment correlation is a simple bivariate correlation (sometimes referred to as zero —

order correlation) analysis to assess the possible linear relationship (correlation)
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between two continuous variables (Coakes & Steed, 1999). The coefficient ranges
from -1 to +1, with the sign indicating the d.irection‘ and the value indicating the
strength of the relationship. Results for the correlation analysis between TDI

statements and satisfaction level are listed in Table 4.1 0.

TABLE 4.10

CORRELATION OF TDI STATEMENTS WITH SATISF ACTION LEVEL

TDI Statements of SWP ' - r value Sig.
| (2 tailed)
1. SWP is politically stable : 100 107
2. In general, it is a safe place to visit J169%* - 005
3. SWP is not crowded .024 694
4. Local standards of cleanliness and hygiene are high 093 119
5. There is no difficulty in communication 102 086
6. Prices are low .006 919
7. Local people are friend]y 244+ 000
8. Overall, the service is of a high quality 212%* .000
9. Overall, the weather is pleasant -.015 803
10. Restful and relaxing place to visit 056 352
11. The life there is different from ours -.107 071
12. The visit offers new knowledge 013 822
13. There are many places of interest to visit . . 113 058
14. There are many festive activities 142 017
15. It offers a lot in terms of natural scenic beauty .091 127
16. It has good nightlife 051 397
17. It has good shopping places A27* 032
18. It offers comfortable means of transportation .189*+ .001
19. Tourist attractions are easily accessible 136* 022
20. Good quality hotels are easy to find .168** .004
21. Good quality restaurants are easy to find 154%* .009
22. There are delicious local foods 102 .087

* Represents r value with significant probability of p <.05
**Represents r value with significant probability of p <.01

Twenty of the 22 TDI statements of SWP showed positive correlation with
respondents’ satisfaction level of their previous visit(s) to similar destinations in
China. Only 2 TDI statements, namely “Overall, the weather is pleasant (r = -.015)”

and “The life there is different from ours (r = -.107)” showed negative correlation
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with satisfaction lavel. The positive correlations ranged from r value of .006 (“Prices
are low”) to .244 (“Local people are friendly”), indicating that overall there were
only weak correlations (Salkind, 2000) between TDI and satisfaction level of
previous similar destination visit(s).

Nine of fhe 22 TDI statements showed statistically significant correlations
with satisfaction. All these 9 TDI statements were found positively correlated to the
satisfaction level. Six of which were reported with significant probability of p <01,
nameiy in descending order of correlation level, “Local people are friendly (r
= .244)”, “Overall, the service is of a high quality (r = 212)7, “It offers comfortable
means of transportation (r = .189)”, “In general, it is a safe place to visit (r =.169)”,
“Good quality hotels are easy to find (r = .168)”, and “Good quality restaurants are
easy to find (r = .154)”. And the remaining 3 were reported with significant
probability of p <.05, including “There are many festive activities (r = .142)",
“Tourist attractions are easily accessible (r = .i36)", and “It has good shopping
places (r =.127)”.

Overall, positive relationships were found between satisfaction of visitation
experience of similar destination(s) and TDI of SWP. In order words, satisfaction in
visitation experience of similar destination(s) could slightly improve part of the TDI

of SWP.
4.5 Hong Kong Residents’ Perceived Important Attributes
The first question in Part B of the questionnaire was designed to ask

respondents about their perceived importance on the 22 TDI attributes. The data

would be able to identify Hong Kong residents’ perceived important attributes for a
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tourist destination in general. Descriptive statistics of means and standard deviations
for the ratings of the 22 TDI attributes are ranked in descending order and presented

in Table 4.11.

TABLE 4.11
MEAN VALUES OF PERCEIVED IMPORTANCE OF TDI ATTRIBUTES

FOR HONG KONG RESIDENTS (N=536)

TDI Attribute Mean® Std. Deviation

Rank
1 Personal safety 4.53 79
2 Cleanliness = 4.27 73
3 Political stability 4.15 89
4 Local infrastructure/transportation 4.03 7
5 Accessibility to attractions 3.95 79
6 Quality of service 3.94 R
7 Accommodation ' 3.90 78
8 Tourists attractions - 3.86 .84
9 Restful/relaxing environment 3.83 .80
10 Scenery/natural beauty ‘ 3.81 82
11 Opportunity to increase knowledge 3.69 .83
12 Restaurants : 3.67 .80
13 Friendliness of residents 3.57 86
14 Cost/price levels 3.48 86
15 Crowdedness 3.46 92
16 Delicious local cuisines/food 345 .89
17 Climate 3.28 .95
18 Ease of communication ' 321 95
19 Shopping facilities 3.14 98
20 Festive Events 3.04 .96
21 Different lifestyle 2.80 92
22 Nightlife 2.62 90
Overall 3.62

? Means measured on a Likert scale ranging from 1 (Very Unimportant) to 5 (Very
Important)

Twenty of the 22 TDI attributes scored greater than 3.0 (3 represents Neutral
in the Likert scale ranging from 1 [Very Unimportant] to 5 [Very Important]). The
overall mean was 3.62 which is in the midway between “Neutral (3y" and

“Important (4)”. The results generally indicated that Hong Kong residents
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considered most of the TDI attributes as important. Variabiliﬁ of the answers given
by respondents fér the 22 TDI attributes ranged from 0.72 to 0.98 as indicated by the
standard deviations.

The highest ratings were received by “Personal safety (M#.S3)” and
“Cleanliness (M=4.27)” which denoted that they were perceived by Hong Kong
residents as the most important. The lowest values were for “Different lifestyle
(M=2.80)" and “Nightlife (M=2.62)" where they were the only two attributes with’
means lower than 3.0. Overall, the results suggested that Hong Kong residents
. tended to concern more on safety (e.g., personal_ safety), tourism development (e.g.,
' 1Q§_al infrastructure/transportation), and establishments (e.g., accommodation) than

on uiniquetourism elements (e.g., festive events) offered by the destination.
4.3.1 Important TDI Attributes for the Hong Kong Population

In order to identify the more important TDI attributes for Hong Kong

_ residents, a mean split method was employed to classify the TDI attributes into 2
groups: important and unimportant TDI atﬁ_ibutes. Thus, attributes with mean value

“above the overall mean (M=3.62) were considered as important TDI attributes for
the Hong Kong population; attributes with mean value below the overall mean were
treated as unimportant TDI attributes for the Hong Kong population. With reference
to Table 4.11, the following 12 attributes were classified as important TDI attributes:

Personal safety

Cleanliness

Political stability

Local infrastructure/transportation

Accessibility to attractions

Quality of service

Accommodation
Tourists attractions

OO0 ~1 Oh LN W D e
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9. - Restful/relaxing environment

10.  Scenery/natural beauty _
11. Opportunity to increase knowledge
12.  Restaurants

And the following 10 attributes were considered as unimportant attributes:

Friendliness of residents
Cost/price levels
Crowdedness ,

Delicious local cuisines/food
Climate

Ease of communication
Shopping facilities

Festive Events

Different lifestyle

Nightlife

e = R

~ 4.5.2 Underlying Dimensions of TDI Attributes

~ Apart from identifying the important and unimportant TDI attributes, a factor
analysis was cond:ucted to determine the underlying dimensi_ons among the 22 TDI '
attribute items. Similar to the analysis of SWP TDI statements, a principal
component factor analysis with varimax rotation was performed the 22 TDI
attributes. The fac;corability of items was proved by the results of Barlett’s Test of
Sphericity (df=231, sig. <.001), Kaiser-Meyer-Olkin Measure of Sampling
Adequacy (>.6) and Measures of Sampling Adequacy (MSA) >.9).
Six factors which accounted for 53.8% of the total variance were obtained
(see Table 4.12). It was found that 20 of the 22 itéms met the minimum loading
criterion. Two items, the “Restful and relaxing environment” and “Crowdedness, did
not have any loadings in the six identified factor matrix. Dual loading appeared with

item “Friendliness of residents” in factor 1 (factor loading = .49) and factor 4 (factor
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TABLE 4.12

FACTORS FOR THE TDI ATTRIBUTES DERIVED FROM PRINCIPAL

COMPONENT METHOD WITH VARIMAX ROTATION

Factor Dimensions Factor Eigen- % of Cum. of

' Loading  value Var. Var.

1 Tourism Development 4,72 2147 2147
Local infrastructure/transportation .78
Accessibility to attractions 76
Quality of service .60
Cleanliness 52
Friendliness of residents 49

2 Tourist Attractions 1.87 8.52 30.00
Scenery/natural beauty 73
Tourists attractions 71
Opportunity to increase knowledge .56
Festive events 52

3 Accommodation and Restaurant 1.60 7.28 37.28
Restaurants 77
Accommodation T4
Delicious local cuisine/food .68

4 Environment 1.38 6.26 43.53
Ease of communication .70
Cost/price levels 58
Climate .54
Different lifestyle 51

S5 Safety 1.22 5.52 49.05
Personal safety .83
Political stability .82

6 Tourists Activities 1.04 4.74 53.80
Nightlife 79
Shopping facilities 72

Total Scale Reliability (Cronbach’s Alpha) = .81
Barlett’s Test of Sphericity (df=231, sig. .000)
Kaiser-Meyer-Olkin Measure of Sampling Adequacy =.808
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loading = .43). It was not considered to Be included in féctor 4 because of the
relatively lower factor loading for this item on factor 4.

In Table 4.12, the first factor comprised a combina_tion of items like “local
infrastructure/transportatipn” and “accessibility to attractions” associated with the
level of tourism development of a destination, thus was named “Tourism
Development”. This factor accounted for 21.5 % of the variance with an eigenvalue
of 4.72. The second factor was named “Tourist Attractions” which reflected its
items like “tourist attractions” and “scenic beauty”. With an eigenvalue of 1.87 for ‘
factor 2, it explained 8.5% of the variance. Factor 3, named “Accommodation and
Restaurant” directly from its items, explained 7.3% of the variance with an,
eigenvalue of 1.60. Factor 4, labeled “Environment”, related to the loverall
environment of a destination such as “price”, “lifestyle” and “climate;” it explained
6.3% of the variance ﬁnd had an eigenvalue of 1.38. Factor 5 was associated with
tourists safety, thus wﬁs labeled “Safety”. This factor accounted for 5.5% of the
variance with an eigenvalue of 1.2, The last factor was labeled “Tourist Activities”
which was associated with “shoppiné” and “nightlife,” explained 4.7% of the
variance with an eigenvalue of 1.04.

Subsequeﬁt reliability analysis was conducted on the 6 identified factors (see
Table 4.13). Four (including “Tourism Developlﬁent”, “Tourist Attractions”,
“Accommodation and Restaurant” and “Safety”) out of the six factors revealed
satisfactory intern;l‘ consistency with o ranged from .61 to .75. The “Environment”
and “Tourist Activities” factors showed marginal consistency with a values of .52
and .53, respectively. In order to gain additional insights, 4-factor and 5-factor
solution analyses were performed to see if the items in the unstable factors could be

included in other factors; however, no satisfactory results were found.
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When the mean values for the factors were compared, factors could be
ranked in descending order of “Safety (M=4.34)", “Tourism Development
(M=3.95)", “Accommodation and Restaurant (M=3.67)”, “Tourist Attractions
(M=3.60)", “Em'zironment (M=3.19)", and “Tourist Activities (M=2.88.)”. That
means “Safety” was the most important TDI factor perceived by Hong Kong
residents whereas “Tourist Activities” was the least important TDI factor. The
means of factors were similar to the mean ratings of TDI attributes that Hong Kong
residents perceived safety, tourism development and establishments as more

important than the original tourism elements offered by the destination.

TABLE 4.13

MEAN AND CRONBACH’S ALPHA FOR THE SIX TDI ATTRIBUTE

FACTORS
Factor Mean Number of Cronbach’s

Items Alpha
1 Tourism Development - 3.95 5 7487
2 Tourist Attractions 3.60 4 6097
3  Accommodation and Restaurant 3.67 3 6637
4  Environment 3.19 4 5216
5  Safety - | 434 2 6981
6  Tourist Activities 2.88 2 5305
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4.6 The Relationshib Between Dimensions of Perceived TDI and Likelihood of

Visiting SWP
4.6.1 Hong Kong Residents’ Likelihood of Visiting SWP

Data on the likelihood of visiting SWP in the next 2 years were obtained by
the asrking the respondents to rate on a scale from 1 (Very Unlike]yj to 10 (Very
Likely). Responses from the 525 respondents (11 missing cases excluded) on their

likelihood of visiting SWP are demonstrated in Table 4.14.

TABLE 4.14
LIKELIHOOD LEVEL OF VISITING SIMILAR DESTINATION(S) IN

CHINA (N=525)

Likelihood Level Frequency Percentage Cumulative

Percentage
1 171 319 32.6
2 46 8.6 41.3
3 53 9.9 51.4
4 32 - 6.0 - 57.5
5 97 - 1811 76.0
6 35 6.5 82.7
7 19 35 86.3
8 30 5.6 92.0
9 6 1.1 93.1
10 36 6.7 100.0

Mean Score = 3.87
1 = Very Unlikely, 10 = Very Likely

The mean rating for Hong Kong residents’ likelihood of visiting SWP in the
next 2 years was 3.87 (see Table 4.14). Since the respondents were asked to rate on
a scale from 1 (Very Unlikely) to 10 (Very Likely), the reported mean suggested

that their intention to visit SWP was quite low. Note that there was 31.8% of Hong
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Kong residents who were very unlikely (rating 1) to visit SWP in the next 2 years.
Less than one fourth (23.4%) of respondents showed a positive likelihood (rating 6-

10).
4.6.2 Perceived SWP TDI and Likelihood of Visiting SWP

In the literature réviewed, there were evidence of a positivé relationship
between perceived TDI and visit intention. In this study, a multiple regression was
performed to examine the impact of SWP TDI on the likelihood to visit SWP. Since
six TDI factors had been derived in section 4.2.2 by a factor analysis on the SWP
TDI statements, the mean values from these TDI factors were used in the muitiple
regression analysis.

The six TDI factors were treated as independent (predictor) variables
whereas the Hong Kong residents’ likelihood of visiting SWP was regarded as the
dependent (criterion) variable. The results for the multiple regression analysis are
presented in T.;:tble 4.15. The coefficient of determination (R?) value of .056
indicated that the Six TDI factors togethér explained 5.6% of variance in the
likelihood of visitatid_n. The F-ratio of 4.187 with significant level of .000-suggestéd
that the results in this fegfession analysis could hardly have occurred by chance. The
low R implied that the prediction of variance of visitation likelihood by TDI factors -
in this study had léw explanatory power. Two factors, namely “Tourist Attractioﬁs
and Activities” and “Environment,” were found to have significant impact on
predicting the variance of visitation likelihood. The beta values suggested that
“Environment” (beta =_.137) carried heavier weight in explaining the variance of

visitation likelihood than “Tourist Attractions and Activities” (beta = .119). Overall,
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the six TDI factors did not show substantial impact on the likelihood of Qisiting

SWP.

-TABLE 4.15

REGRESSION ANALYSIS RESULTS OF HONG KONG RESIDENTS’

LIKELIHOOD OF VISITING SWP IN RELATION TO SIX TDI FACTORS

(N=536)

Dependent Hong Kong residents’ likelihood of visiting SWP in 2 years

Variable: ' : -

Independent Six factors of TDI: Tourism Development, Tourist Attractions

Variables: and Activities, Environment, Safety and Service, Local Llfe
' and Interaction with Locals

Multiple R 237

R Square 056

Adjusted R .043

Square

Standard Error 2.700

F ratio - 4.187

Significance F 000

Variable in Equation

Independent Variable

Tourism Development

Tourist Attractions and Activities
Environment

Safety and Service

Local Life

Interaction with Locals

Constant

Standardized
Coefficient (Beta)

029
119
137
012
003
005

T-Value

515
2.136
2.446

216

052

094

-1.411

607
033
015
.829
958
925
159
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CHAPTER 5: DISCUSSION

This chapter includes a summary of the overall findings and a discussion
reIating to the findings. The discussion aimed to interpret the underlying meanings
of the findings as well as making comments. The discussion of the findings followed

a logical flow as in the last chapter.
5.1 Summary of Findings

The main purpose of this study was to identify the TDI of SWP as perceived

by Hong Kong residents. The following is a summary of findings related to each

specific objective in this study:

(1)  Assess Hong Kong residents’ perceived TDI of SWP
On average, 17 out of the 22 positively worded TDI statements were
agreed by the respondents. Four out of the 6 derived TDI factors had mean
ratings greater than 3.0 (3 = neutral). These represent that a favorable TDI of
SWP had been perceived by Hong Kong residents. The TDI dimension of
“Tourist Attractions and Activities” receivéd the highest score/level of

agreement, whereas the dimension of “Tourism Development” received the

lowest score/level of agreement,
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(2) Examine tke relationship between prior visitation experience of similar
destination(s) and perceived TDI of SWP
Respondents with visitation experience of similar destination(s) of
SWP rated 14 TDI statements with higher values than those respondents who
had no such visitation experience (indicating by positive mean differences).
Opposite results were obtained for the remaining 8 TDI statements. However,
only 4 of the 14 positive mean differences of TDI statements were found
statistically significant (see Table 5.1). The results showedlthat visitation
experience of similar destination(s) could improve some aspects of the

perceived TDI of SWP,

TABLE 5.1

SIGNIFICANT MEAN DIFFERENCES FOR TDI STATEMENTS OF SWP

TDI Statement of SWP Rankingof Mean® Mean® = Mean Sig. |
' Overall Mean : Difference  (2-tailed)

There are many places of 6 3.6678 3.4624 2055 001

interest to visit

Prices are low 4 3.7544 3.5622 1922 .003

It offers a lot in terms of 1 39190 3.7473 1717 005
natural scenic beauty -

SWP is not crowded 8 3.5801 3.4176 1625 015

*Mean rated by respondents with visitation experience of similar destination(s) of
SWP '

®Mean rated by respondents without visitation experience of similar destination(s) of
SWP

83



(3)

)

Examine the relationship between satisfaction level of visitation experience
of similar destination(s) and perceived TDI bf SWP |

In general, respondents with visitétion experience of similar
destination(s) of SWP showed a moderately high satisfacﬁon level (M=6.521)
after their visits. Correlation analysis revealed that there were 9 TDI
statements of SWP had positive, but low, correlation with the satisfaction
level of visitation experience of similar destination(s). These statements were
related to safety, local people, service quality, infrastructure/transportation,
accommodation, restaurants, festive events, shopping facilities, and
accgssibility to attractions. Thus there was a slight positive relationship'

between the satisfaction of visitation experience of similar destination(s) and

TDI of SWP.

Identify Hong Kong resident;f" perceivéd important  TDI
attributes/dimensions for a tourist destination in general

The overall mean for perceived importance of TDI attn'buics was
3.62, which indicated that the respondents generally considered most of the
TDI attributes as important. Six underlying dimensions were derived by
factor analysis, namely and in descending order of perceived importancle,
“Safety (M=4.34)", “Tourism Development (M=3.95)”, “Accommodation
and Restay;rant (M=3.67)", “Tourist Attractions (M=3.60)", “Environment

(M=3.19)”, and “Tourist Activities (M=2.88)".
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(5)  Assess the relationship between SWP TDI dimensions énd_ the likelihood of
visiting SWP

The likelihood value of 3.87 denoted that Hong Kong resid.enlts’

likelihood of visiting SWP was quite low. Results from a multiple regression

analysis suggested that the six TDI factors explained 5.6% of the variance of

likelihood of visiting SWP. “Tourist Attractions and Activities” and

“Environment” were the factors that could significantly’ predict the

likelihood of visiting SWP; however, substantial impact of TDI factors on

the likelihood of visiting SWP was not observed.
5.2 Hong Kong Residents’ Perceived TDI of SWP

Results of this study revealed that a favorable TDI of SWP was percéived_ by
Hong Kong r'esidents, suggesting that SWP is a favorable destination for Hong Kong
tourists. At present, the tourism development in Western China is at an early stage,
and it Jags behind coastal areas in terrﬁs of tourist arrivals and tourism receipts
(CNTA, 2002a). With the foreseeable extensive toﬁrism development in SWP under
the “Go West Campaign”, a favorable TDI of SWP perceived by Hong Kong
residents would be of particular importance in the develoﬁment process.

According to the findings, the SWP’s TDI dimension of “Tourist Attractions
and Activities™ waé perceived the most favorable by Hong Kong residents. This is
consistent to the fact that Western China has rich tourism resources as stated earlier.
And this could be explained by the marketing resources provided by travel agents
and tourism authorities of Western China in recent years. The promotions generally

emphasize the extensive tourism resources and the unique and spectacular scenery in
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Western China. This couid serve as a major pull factor for decision of visiting SWP
(the géteway to Western China).

While the region provides abundant and cheaper supplies of manpower, land,
energy, and raw materials to keep the prices low, the unique historic heritage and
natural scenery of the Western region, in particular of SWP, are precious tourist
resources offering tremendous development opportunities. For example, the ancient
Silk Road, the Dunhuang Grottoes, the ancient city of Xian and tﬁe terracotta army
that mark the evolﬁtion of human cultural development have strong appeal to most
visitors, including thdse from Hong Kong. Similarly, the Jiuzhaigou and Huanglong
Temples in Sichuan which had been listed as the “World Legacies of Nature”
(CNTA, 2002c) possess very high tourism development value. The SWP is also a
“museum” of Chinese ethnic cultures with at least 12 famous and important ethnic
groups located in SWP and 26 out of the 52 ethnic groups in China located in
Yunnan. Guizhou was listed by the World Local Cultqre Fund as one of the “Ten
Folk Culture Destinations in the World” (CNTA, 2003). All these provide scenic
bez.auty, knowledge, and cultural experiences to the tourists, thus SWP has great
- advantages in promoting herself as a tourist destination to Hong Kong residents.

However, the results also indicated that the tourism infrastructures (e.g.,
roads, shopping places, hotels), safety, and service quality in SWP have to be
improved. Factors led to the relatively poor image on these aspects could be the
dispersed locatio.l"l of tourist spots, underdeveIOped transport facilities and
supporting infrastructure, inefficient management, short tourism season (e.g.,
extreme and long winter in Xinjiang), and a lack of decent local tour services. There
is a need for the SWP to initiate a thorough tourism plan as part of the tourism

development,'pmicul'arly addressing the transportation and supporting infrastructure
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issues. Although TDI might not represent the exact factual information of a
destination, it woul-drenable destination promoters to identify those strong and weak
TDI aspects as perceived by tourists, and therefore, provide some implications on
how the tourist destination could be imprdved.

According to Kotler, Haider, and Rein (1993), in order for a TDI to be
effective in destina,tion promotion, it should be valid, believable, appealing, but not
merely fantasy. It is believed that the facts of a téurist destination v'vi_ll eventually
affect the TDI pcrcéivcd in the long run ﬂuough word-of-mouth effcct after |
vis_itation and personal dis/satisfaction of visit. With better tourism det.felopmcrllt, |
SWP will not only provide a glimpse of Western China, but also a tourism hub and

gateway for all destinations in Western China, including Tibet and Xinjiang.

3.3 Visitation Experience and Satisfaction Level of Similar Destination(s) and

Perceived TDI of SWP
5.3.1 Visitation Influence on TDI of Similar Destination(s)

Results showed that visitation expeﬁence of similar destination(s) could
improve thé_perception on positive aspects of SWP TDI (i.e., interesting places,
cheap, scenic beauty, and uncrowdedness) among Hong Kong residents. Hong Kong
residents’ experie;ace in traveling to similar destinations in China might have
affected their perceived TDI of SWP. Their feelings about the interesting places,
cheap prices, scenic beauty of China, and uncrowdedness as compared to Hong

Kong, were enhanced, confirmed, and consolidated during their actual visits of
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similar destinations. And these feelings could have been transferred to their TDI of
SWP.

Results for the visitation influence on similar destination’s TDI was in line
with the literature reviewed. In short, visitation experience is a source of information
in forming the TDI (Fakeye & Crompton, 1991; Gartner, 1996; Perdue, 2000;
Phelps, 1986) and it is a factor regulating TDI formation (Chon, 1989, 1990; Perdue,
2000). As gestalt psychology suggested that perceptions in our human mind are
somewhat interrelated; the TDI formed from visitation of similgr destinations would

-~then be involved in the TDI formation of a destination.

This finding also serves as an evidence of visitation’s influence on TDI of
similar destinati.on(s), which was consistent with the findings of Pearce (1982) and
Gartner and Hunt (1987) discussed earlier. Therefore, the following hypothesis in
this study was accepted.

Hypothesis 1: Visitation to similar destination(s) influences the

individuals® perceived TDI of a destination.
5.3.2 Satisfaction Level of Visiting Similar Destination(s) and TDI

The perceived moderately high satisfaction level (M=6.521) denoted that.
Hong Kong reside;ns’ travel experience(s) in China generally matched with, or even
excéeded, their expéctations of the destinations (Chon, 1989, 1990). With intensive
connections (e.g., family, business) between Hong Kong and China, Hong Kong
residents generally have good knowledge of the various situations in China. There

are also many channels that allowed Hong Kong residents to be updated with the
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recent development in China easily, including the tourism development. For
example, major local newspapers and television news programmes in Hong Kc_mg
have set aside particular sections for China news, and the local outbound travel
agents are promoting China tours extensively to the public. These are image
formation agents (Gartner, 1993) that could help produce TDIs of destinations in
China. Mor_e' image formation sources would give rise to a TDI that is more closely
mirrored the facts related. As expectations are highly linked with perceptions
(Schiffman & Kanuk, 2000), the gap between truth and expectations could be
narrowed by a more truthful TDI. Therefore, the'.satisfaction of Hong Kong
residents’ travel experience in China could be eﬁhancecl by the more truthful TDIs -
of China destinations. |

For the positive correlations found between SWP TDI aspects of safety, local
people, service quality, infrastructure/transportation, accommodation, restaurants,
festive everits, shoppiﬁg facilities, and accessibilit_y to attractions and satisfaction of
visitation experience of similar destination(s), they further supported the above
statements that visitation of similar destination(sj and TDI of SWP are related.
Although only weak correlations were shown, this finding still agreed with the
results of Chon’s (1991) study that has been discussed in the literature review. So,

the following hypothesis was accepted.

Hypothesis 2: - Satisfaction level of visitation to similar destination(s)

influences the individuals’ perceived TDI of a destination.
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5.3.3 Implications

The findings of visitation and satisfaction influence implied that Hong Kong
residents who had experiences of traveling to similar destinations in China would be
a preferred target group for promoting SWP as a tourist destinatién because they
were found to have a better overall TDI of SWP which was due to visitation and
satisfaction. Primary promotioﬁ efforts for this segment should focus'on the unique
attractions (e.g., Huangldng Témples in Sichuan), cheap prices, scenic beauty, and
uncrowdedness of SWP in order to maximize the marketing effect._Promotidn
focusing on these ﬁs;pects would have the biggest advantage because they were
already better perceived by Hong Kong residents with experiences of traveling to
similar destinations in China.

On the other hand, promoters of similar destinations in China could work '
together and promote each other to the tourists. For example, promotions of Xian in
Western China could be made to touiists who plan to travel to Beijing, and vice
. versa. Thus, similar destinations would be able to take advantage of each other and
be mutually benefited. |

The resultsralso connoted the importance of enhancing traveler satisfaction.
A positive correlation between TDI of SWP and satisfaction level of visiting similar
destinations may have two opposite representations. First, when satisfaction level‘
improves, TDI r‘improves. Second, when satisfaction level decreases, . TDI
deteriorates. According to the findings in this present study, one prior visitation to a
destination could have effect on a list of other similar destinations’ TDIs; if the
‘visitation was a dissatisfying experience, a list of other TDIs of similar destinations

could be negatively affected. Bigné, Sanchez, and Sanchez (2001) confirmed in their
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study that the Quality of a destination is an immediate antecedent of satisfaction,
which also affects the intention of repeat visit. It can be seen that mai‘ntaining..the
quality of destinations is of utmost importance. However, there have been many
cases that the travel destinations in China showed inconsistent qualities due to lack
of control or regulation on areas such as the perférmance of inbound tour guides in
China. In order for the SWP or Western China to develop tourism succéssﬁally,

maintaining quality of destinations throughout the nation would be an important step.
5.4 Perceived Important TDI Dimensions

A moderately high overall mean rating (M=3.62) for perceived importanceA
of TDI attributes suggested that the questionnaire in this study captured the
important TDI attributes. Safety and tourism development were the two most
important TDI dimensions of a tourist destination in general considered by Hong ‘
Kong residents. As Hong Kong is the most developed and generally a safe city in
China, it is reasonable to say that Hong Kong residents have adapted to the safe and
modernized lifestyle. As a tourist, they would then tend to choose those safe and

developed destinations where they would encounter minimum difficulty in traveling.
5.4.1 Implications

Of the six SWP TDI dimensions derived from statements, the “Tourism
Development” and “Safety and Service” dimensions received the lowest ratings.

Therefore, when both the perceived important TDI dimensions in general and the

perceived SWP TDI dimensions are considered, it could be realized that the
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perceived important TDI dimensions were similar to the perceived least favorable
SWP’s TDI dimensions (i.e., tourism development and safety). This could be one
reason why there was a.low likelihood of visiting SWP.

Obviously, an understanding of the relative importance of TDI
attributes/dimensions considered by the prospective traveler market would provide
additional insight to the assessment of perceived TDI of a destination. For SWP, the
considered more important dimensions of tourism development and safety should

therefore deserve priority attention of the destination management and promoters.
- 3.5 Relationship between TDI Dimensions and the Likelihood of visiting SWP

A low likelihood mean rating (3.87 of 10) of visiting SWP in the next 2
years for Hong Kong residents suggested that their intention to visit SWP was quite
low. Part of the reason for the low likelihood rating ‘may be the feéling of
uncertainty. in an economic downturn situation. At the time when the data collection
were conducted, Hong Kong was still under an economic recession. The uncertainty
would cause individuals to choose to save their disposable income rather than plan
ahead to travel, especially for those who would like to travel to the farther
destinations in Chma like SWP.

Since Hong Kong residents usually consider Western China as a remote and .
unfamiliar place,.i;. could be expected that people tend to consider the destination’s
basic environment (e.g., safety, weather, political) -before making any decision to
travel. This is consistent with the findings by Sonmez and Graefe (1998) that

perceptions of risk and safety are predictors of likelihood to visit.
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The results suggested that there could be a number of variables apart from
TDI to affect the likelihood of visit. The low R? (.056) found in this study suggested
that TDI may be only one of the many determinants for the likelihood to visit. Other
determinants may include situational variabies (Woodside &-Lysonski, 1989) such
as financial constraints and time constraints. These constraints are espeéially
prevailing under present economic downturn situation in Hong Kong. As similar
result about the likelihood of visit was obfained by Shoemaker (1994) that
respondents’ choice of major destination concerns (e.g., “low crime rate”) did not
appear to be related to their final decision.

Although two predictor TDI factors (“Environment” and “Tourist Attractions
and Activities”) were identified, only minor impact on likelihood to visit could be
observed. Obviously, there is a gap between TDI and the likelihood of visit, An
insight can be obtained from the study by Pizam and Milman (1995) who
investigatéd the effecit of awareness and familiarity on TDI and likelihood to visit
Central Florida. Two of their major findings could help explain the rg:sults in this
present study. First, they discovered Vthat fhc likelihood to visit Central Florida did
not differ among subjects who were aware of Central Florida as a tourist destination
and those who were not'.l Second, those subjects who were familiar (due to past visit)
with Central Florida perceived the TDI better and showed higher intention to visit
than those who had no familiarity.

The regre;sion model in this study was considered to have achieved
“goodness of fit” in predicting the variance of likelihood of visiting SWP even
though the R* was relatively low. It is considered acceptable given the fact that
likelihood to visit could be affected by many other factors. TDI is only one of the

many factors contributing to travelers’ intention to visit. Based on this practical
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considerétion and the identified predictor TDI factors, the following hypothesis is

accepted:

Hypothesis 3: There is a positive relationship between dimensions of

perceived SWP TDI and likelihood of visit.
5.5.1 Implications

Destinations in Western China including SWP are at present very new to
many Hong Kong residents. In spite of Hong Kong residents’ e:_(tcnsive travel
experiences in coastal and southern China, many of them may not even be aware of
Western China as a travel destination. Even if they are aware of Western China as a
travel destination, only a small number of them actually have travel experience in
Western China. Thus, Pizam and Milman’s concepts pf awareness and familiarity
could help explain why there was a gap betWeen the TDI and likelihood to visit.

Another observation is that although Hong Kong residents’ perceived TDI of
SWP was favorable, the perceived important TDI dimensions did not receive high
‘'scores. For example, Hong Kong residents’ perceived more important TDI
dimension of “Tourism Development” only had a rating of 2.97 in SWP’s TDI
assessment. This-could be another reason why a low likelihood to visit was reported

even with a favorable overall TDI perceived.
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CHAPTER 6: CONCLUSION

The primary purpose of this study was to examine the TDI of SWP perceived
by Hong Kong residents. Specific objectives were set to assess the Hong Kong
residents’ perceived TDI of SWP, to examine the impacts_of visitation to similar
destinations on TDI, to identify Hong Kong residents’ perceived important TDI
attributes/dimensions, and to assess the relationship between TDI and likelihood of
visit.

Overall, a favorable SWP TDI perceived by Hong Kong residents was
reported. Tourist attractions and activities of SWP were perceived as most favorable,
whereas tourism development was perceived as least favorable, Hong Kong
residents viewed safety and tourism developﬁent of a general destiﬁaiion aé most
important. Mild relationships were revealed between SWP TDI and visitation of
similar destination(s), and between SWP TDI and the satisfaction lével of visiting.
similar destination(s), of Hong Kong residents. Hong Kong residents’ likelihood of
visiting SWP was found to be low and thé impact of TDI on likelihood was not
substantial. Discussion was made on the results specific to the objectives and it is
believed that the research objectives have been achieved,

Practically, the findings in this study could help formulate specific strategies |
and promotion plans to attract Hong Kong travelers to visit SWP and in tumn .
contribute to tourisl.m development in Western China. Hong Kong résidents Awould
be a favorable market for SWP to promote itself as a tourist destination, particularly
of those who have traveled to place(s) other than SWP in China and with
satisfactory experience(s). In addition, Hong Kong residents with high likelihood of

visiting SWP should be the primary market segment to be targeted in the promotion,
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The existing tourist attractions and activities in SWP were éppealing to Hong Kong
residents, but more effort has to be placed in tourism development. According to
Dadgostar and Isotalo (1995), both influencing the TDI perceived by tourists and
imp&ovements to destination infrastructure are strategies to be considered in tourism
planning. Therefore, épart from designing and implementing successful marketing
plans, the infrastructu:é development of SWP is of the same importance.

In the discussion, the author has pointed out that there was a gap between
favorable TDI and likelihood of visit. The first reason could be the perceived
favorable but unimportant aspects of TDI, such as tourism development. The second
reason could be the Hong Kong residents’ low.familiarity of SWP. In order to
enhance the effect of promotion, the tourism promoter of SWP should not only
focus on perceived TDI, but also the perceived important aspects of TDI and the
familiarity of SWP in the Hong Kong population.

From a theoretical standpoint, tlﬁs stu_dy.r advanced the understanding of the
rclationships between visitation of similar destination(s) and TDI, ‘between
satisfaction level of visiting similar destination(s) and TDI, and between TDI and
likelihood of visit. This study concluded that both visiting similar destination(s) and
the satisfaction level of visiting similar destination(s) have impact on TDL The
results of this study also revealed that the linkage between TDI and likelihood of
visit was not clear.

One of the“ major theoretical contributions of this study was that it provided
evidence of similar destination(s) influence on TDI. While there is a lack of such
evidence fr-:-)m previous studies, this study has added the richness of the TDI
literature. The insights from this study would be valuable for future research in the

area of similar destination and TDI studies.
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Another theoretical contribution of. this study was .me_explo;ation o-f thé
versatile and complex nature of TDI. While this study supported the existing
literature that visitation and satisfaction of visitation have influence on TDI, the |
findings in this study further indicated the possible complex linkages between TDIs
in one’s mind. The concept of similar destination influence on TDI suggests that one
 destination could include elements of the TDIs of other similar destinations. In other
words, the formation and construct of one TDI in travelers’ mind could be linked to
many other TDIs, and therefore, give rises to a versatile and complex nature of TDL.
However, this study only provided limited evidence in the influence on TDI by
visiting similar destination(s). Particularly, significant differences were only found
in 4 out of the 22 TDI statements between respondents with and without visitation

experience of similar destination(s).
6.1 Recommendation for Future Research

The recommendation for futufe research in this study was four-fold. First,
the present study found that visitation of similar destinations(s) did influence the
TDI of SWP, more research in this particular new area of TDI study is needed to
cross validate the results in difference settings.

Second, the present study suggested that TDI may be only one out of the
many determinant; of lik_elihood to visit, that is, in order to better understand the
likelihood to wvisit a destination, the concepts of awareness, familiarity, and
perce-ived importance on different aspects of TDI are recommended to be included
in the future studies. It is believed that these concepté could help fill the gap

between tﬁe TDI and likelihood to visit.
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Third, there was a lack of TDI studies conducted in the China/Hong Koﬁg
context. According to Mackay and Fesenmaier (2000), a TDI perceived by an
individual is largely mediated by cultural backgro_unds; Therefore; a setrbf TDI
studies specifically designed for the China/Hong Kbng context would be VvaIuable in
obtaining more culture specific findings, which eventually will contribute to the
knowledge of TDI.

Finally, future studies to revise the instrument in this study are recommended.
The factors obtained from factor analyses in this ;tudy had relafively low internal
consistency indicatiﬁg that the factors were unstable. More studies are needed to

revise and to enhance the validity and reliability of the instrument.
6.2 Limitation of Study

It was believed that the random telephone survey in this study was a good
sampling method in terms of randomness, but the telephone survey respondents
were generally less patient than the respondents of other questionnaire survey
occasions, such as face to face questionnaire interviews and self-administered _
questionnaire sui'veys. After considering the ideal and practical situations, therefore,
the telephone survey questionnaire in this study was designed to bgl short and
concise (i.e., less than 54 variables). The assessments of SWP TDI and impqrtance :
of TDI attributes wéré limited to 22 variables each so that the successful response
rate could be enh;_mced. However, this may also limit the comprehensiveness of the
assessments.

For the SWP TDI assessment, it was limited to the use of positively worded

TDI statements for respondents to rate their agreement between “Strongly Disagree”
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to “Strongly Agree”. Discrepancies may arise if the results were to cross refe:enée
with the results from other TDI assessment studies that used negaﬁvely word;:d
items.

The interpretation of results should lbe considered cautiously before
generalizing them into other situations. Since a favorable TDI of SWP was
perceived by Hong _Kong residents and the respective data set was used in
subsequent analysis, the results may be valid for favorable TDI situations only. If an
unfavorable TDI was reported instead, the results from subsequent analysis may bt_a
different. For example, it was found that visitation. of similar destination(s) could
improve the TDI of SWP, but whether the TDI will improve or become worse under

an unfavorable TDI data set was not tested.
6.3 Delimitation of Study

As telephone survey was used as the mode of data collection, the study.
population was limited to those Hong Kong residents who can be contacted at home
by telephone, willing to respond, and can speak Cantonese, English or Mandarin.

For the questions concerning respondents’ travel experiences and likelihood
to visit, a time frame of 2 years was set as a reference; point. Any travel experienceé

that was more than two years ago were disregarded.
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The Hong Kong Polytechnic University

School of HTM_@

Hotel & Tourism Management

BHREKEXREHER

Tourism Destination Image of Western China

This study aims to examine the tourism destination image of the. southwestern
provinces (SWP) of Sichuan, Yunnan and Guizhou in Western China as perceived
by Hong Kong residents. It is hoped that the results of this study can contribute to
tourism development in Western China.

This questionnaire is to assess your image of SWP as a tourist destination and the
importance you place on various tourism destination image attributes. Your opinion
is invaluable to the study and we hope you will spend about ten minutes to finish the
questionnaire. All of the information collected will be used for academic purposes
only and will be treated confidentially.

Would you like to participate in this study?

PART A: Screening Questions

Al.  Are you a Hong Kong permanent resident aged eighteen years or older?

Yes No (terminate interview)

A2. -Have you been to any places in mainland China for travel for more than one
day in the past two years?

Yes (go to A3) No (go to A6)

A3.  Whatis/are your purpose(s) of that/these travels?

For pleasure

Visiting friends and relatives
Business

Others: (Please specify)

A4.  If yes, which city or province in mainland China have you visited?

Overall, how satisfied were you with this visit/these visits to mainland China?
“1” being very dissatisfied, and “10” being very satisfied.
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AS.  Please use the scale below to indicate how likely you will be to visit Western
China. “1” bemg very unlikely, and “10” being very likely.

SN S S S SO SN SUUT S SRR

PART B: Image of SWP as a Tourist Destination

B1: Perceived Importance of TDI Attributes
How would you rate the importance of the following attrlbutes for a tourist

destination?
Please indicate your answer with 1 (very unimportant) to 5 (very important)
Very ‘Unimportant  Neutral Important Very
Unimportant Important
1. Political stability 1 2 3 4 5
2. Personal safety ' 1 2 3 4 5
3. Crowdedness - 1 _ 2 3 -4 5
4. Cleanliness 1 2 3 4 5
5. Ease of communication 1 2 3 4 5
6. Cost/price levels 1 2 3 4 5
7. Friendliness of residents 1 2 3 4 5
8. Quality of service 1 2 3 4 5
9. Climate 1 ' 2 3 4 5
10. Restful/relaxing 1 2 3 4 5
environment
11. Different lifestyle 1 2 3 4 5
12. Opportunity to increase 1 2 3 4 5
knowledge '
13. Tourists attractions 1 2 3 4 5
14. Festive events 1 2 3 4 5
15. Scenery/natural beauty 1 : 2 3 4 5
16. Nightlife and 1 2 3 4 5
entertainment ' ,
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17. Shopping facilities 1 2 3 4 . 5

18. Local I 2 3 4 5
infrastructure/transportation ‘
19. Accessibility to 1 2 3 4 -5
attractions

{ 20. Accommodation I 2 3 4 5
21. Restaurants I 2 3 4 5
22. Delicious local 1 2 3 4 5
cuisines/food

B2: Perceived TDI
How far do you agree with the following statements for SWP? |
Please indicate your answer with 1 (strongly disagree) to 5 (strongly agree)

Strongly Disagree Neutral  Agree Strongly

Disagree Agree

1.  SWP is politically stable 1 2 3 4 5

2. Ingeneral, it is a safe place to 1 2 3 4 5
visit :

3. SWP is not crowded 1 2 3 4 5

4. Local standards of cleanliness 1 2 3 4 5
and hygiene are high '

5. There is no difficulty in 1 2 3 4 5
communication

6. Prices are low 1 2 3 4 5

7. Local people are friendly 1 2 3 4 5

8.  Overall, the service is of a high 1 2 3 4 5
quality

9. Overall, the weather is pleasant 1 2 3 4 5

10. Restful and relaxing place to 1 2 3 4 5
visit

11. The life there is different from 1 2 3 4 5
ours
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12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

The visit offers new knowledge

There are many places of
interest to visit

There are many festive activities

It offers a lot in terms of natural
scenic beauty

It has good nightlife
It has good shopping places

It offers comfortable means of
transportation

Tourist attractions are easily
accessible

Good quality hotels are easy to
find :

Good quality restaurants are
easy to find

There are delicioﬁs local foods

PART C: Demographic Data

Di.

D2.

D3.

What is your age category?-

What is your gender? Male

What is your educational level?

Primary level or below
Secondary level
Matriculation

Tertiary (Non-degree)
Tertiary (Degree)
Master or above

1 2
1 2
1 2
1 2
1 2
1 2
1 2
1 2
1 2
2
1 2
18-24
25-34
35-44
45-54
55-64
65 or above
Female
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D4.

Ds.

Average monthly household income (HK$)

10,000 or below
10,001-20,000
20,001-30,000
30,001-40,000
40,001-50,000
50,001-60,000
60,001-70,000
70,001 or above

What is your marital status?

Never Married — Dependent
Never Married - Independent
Married '

Divorced / Seperated
Widowed

Thank You Very Much!
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